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Recognizing  the  explosive  growth  of  the  Web  and  the  correspond¬ 
ing  rise  in  the  number  of  Latin  American  Internet  users,  Editor 
&.  Publisher  is  holding  the  2nd  Annual  Medios  Interactivos  Qmfer- 
ence  in  San  Jose,  Costa  Rica,  November  2nd  -  5th,  1997. 


The  program  offers  North  Americans  an  opportunity  to  acquire  a 
global  persp)ective.  Meet  with  your  Latin  American  counterparts  to 
learn  similarities  and  differences  in  terms  of  marketing,  technology, 
content,  ethics,  design,  commerce  and  much  more. 


Hear  authoritative  commentary  on  topics  critical  to  the  field  from 
accomplished  speakers  from  the  United  States  and  Latin  America. 

Session  titles  include:  “Demographics  of  the  Net  Worldwide,”  “Journal¬ 
istic  Ethics  on  the  Web,”  “Convergence  of  Media,”  “Push  Versus  Pull, 
and  “Creating  Compelling  Content  Online,”  Discuss  and  debate  controversial 
issues  and  investigate  uncharted  territories.  Connect  with  your  peers  to  share 


success  stories,  ask  questions,  offer  advice  and  build  enthusiasm  in  unique  networking  opportunities.  Discover  powerful 


resources,  new  tools  and  services  that  can  help  advance  you  and  your  organization  in  the  exhibition  hall. 


Find  out  what  the  future  holds  for  you  by  attending  Medios  Interactivos. 


To  register,  or  to  request  further  info,  write  to:  Michael  Troxler,  Editor  &  Publisher, 

11  W.  19-'  St.,  NY,  NY  10011-4234  •  Fax:  (212)  929-1894  •  Call:  (212)  675-4380,  ext.  285 
E-mail:  michaelt@mediainfo.com  •  Web  site:  http://www.mediainfo.com 

Hu  Register  for  the  conference  at  the  special  rate  of  $795  before  September  30th  ($895  thereafter). 
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zSTQCKQIQTES 


E&P  Newspaper  Stocks 

(weekly  stock  prices  of  public  companies 
with  significant  newspaper  interests) 

U.S. 

«/S/97  7/2a/97 

8/7/96 

A.H.  Belo  Corp.  (NY) 

45.750 

42.750 

39.875 

American  Media  Inc.  (NY) 

8.2500 

7.1875 

5.125 

Central  Newspapers  Inc.  (NY) 

71.562 

74.4375 

35.125 

Dow  Jones  &  Co.  Inc.  (NY) 

43.125 

42.8125 

40.000 

Gannett  Co.  Inc.  (NY) 

98.000 

105.3125 

67.125 

Gray  Comm.  Sys.  (NY) 

20.4375 

22.000 

21.875 

Harte-Hanks  Comm.  (NY) 

31.750 

29.6875 

25.875 

Hollinger  International  (NY) 

12.4375 

11.500 

9.8750 

Journal  Register  Co.## 

17.375 

18.375 

N/A 

Knight-Ridder  Inc.  (NY)# 

50.875 

49.625 

16.750 

Lee  Enterprises  Inc.  (NY) 

25.8125 

25.500 

21.000 

McClatchy  Newspapers  Inc.  (NY)***  33.625 

33.375 

21.100 

Media  General  Inc.  (AM) 

36.000 

36.625 

31.875 

New  York  Times  Co.  (AM) 

49.875 

52.6875 

30.250 

Pulitzer  Publishing  Co.  (NY)** 

51.500 

52.875 

40.875 

E.W.  Scripps  Co.  (NY) 

40.5625* 

43.750* 

26.9610* 

Times  Mirror  Co.  (NY) 

52.750 

58.0625 

43.250 

Tribune  Co.  (NY)# 

51.875 

49.375 

35.250 

Washington  Post  Co.  (NY) 

417.187 

421.375 

322.000 

*  Adjustment  to  reflect  receipt  of  1 .16  shares  of  Comcast  for  each 

share  of  E.W.  Scripps  as  of  1 1/13/96 

**  Adjusted  for  4-for-3  stock  split  as  of  11/1/96 

***  Adjusted  for  5-for-4  stock  split 

#  Adjusted  for  2-for-1  stock  split 

##  Company  went  public  on  5/8/97 

Non-U.S. 

H/5/97 

7/28/97 

8/7/96 

Hollinger  Inc.  (a) 

17.163 

17.802 

10.650 

News  Corp.  Ltd.  (c) 

18.125 

19.500 

20.250 

Pearson  Ltd.  (b) 

7.400 

7.060 

6.450 

Quebecor  Inc.  Class  A  (a) 

27.150 

26.750 

21.600 

Reuters  Holdings,  ADR  (c) 

64.8125 

60.0625 

65.8125 

Southern  Inc.  (a) 

25.200 

23.550 

16.100 

Thomson  Corp.  (a) 

35.200 

32.900 

22.850 

Torstar  Corp.  (a) 

47.000 

43.500 

25.500 

(a|  Canadian  dollars 

(b)  British  pounds 

(c)  U.S.  dollars 

Source:  Schroder  Wertheim  &  Co.  Inc. 
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Driver’s  Privacy  Law 
Facing  Challenge 


The  DRIVER’S  PRIVACY 
Protection  Act,  which  is 
beginning  to  bedevil 
reporters  seeking  access  to 
state  motor  vehicle  records 
across  the  country,  now  faces  a  serious 
threat  to  its  constitutionality. 

This  federal  law  creates  a  national 
pn)gram  which  categorizes  as  “personal 
information”  virtually 
everything  about  individu¬ 
als  found  in  state  motor 
vehicle  records.  Under 
the  law,  information  in 
DMV  files  cannot  be 
released  unless  the  indi¬ 
vidual  consents,  or  a  state 
decides  to  release  the 
information  for  certain  “permis.sible 
uses.” 

Permi.ssible  uses  include  governmen¬ 
tal  purposes,  such  as  law  enforcement, 
and  a  number  of  business  purposes 
such  as  credit  checks,  direct  mail  mar¬ 
keting  and  insurance  claims  investiga¬ 
tions. 

Records  cannot  be  released  routinely 
to  the  general  public  or  to  the  press 
unless  the  individual  has  been  given  the 
opportunity  by  the  state  to  “opt  out”  of 
this  general  access  to  his  or  her  motor 
vehicle  records. 

Since  states  began  registering  auto¬ 
mobiles  and  issuing  driver’s  licenses, 
open  motor  vehicle  records  have  been 
widely  used  by  the  news  media. 

Jotting  de)wn  a  license  plate  number 
and  then  going  to  the  state  Department 
of  Motor  Vehicles  to  find  out  who  owns 
the  car  is  a  time-honored  journalistic 
practice. 

For  example,  reporters  for  a  Florida 
newspaper  learned  the  identities  of 
htxxled  marchers  in  a  Ku  Klux  Klan 
parade  by  simply  taking  down  the  plate 
numbers  of  the  cars  in  the  assembly 
area,  and  mila,  they  had  a  roster  of  the 
parade’s  participants  for  their  news 
story. 


Wilson  is  counsel  to  Rogers  &  Wells  in 
New  York. 


Similarly,  an  upstate  New  York  mayor 
was  discovered  parking  in  a  handi¬ 
capped  parking  spot,  which  made  a 
nice  front-page  photo,  courtesy  of  open 
motor  vehicle  records. 

One  can  easily  conjure  up  other 
examples.  Why  is  a  high  ranking  law- 
enforcement  official  regularly  parking 
in  front  of  a  notorious  mob  hangout? 

Who  are  the  mourners 
attending  a  iMafia  don’s 
elaborate  funeral? 

In  fact,  DMV  records 
are  such  a  valuable  news 
source  that  many  city 
desks  now  maintain  an 
electronic  link  with  the 
state  departments  to 

access  them. 

Unfortunately,  press  access  to  these 
records  is  threatened  as  various  states 
close  their  records  pursuant  to  the  fed¬ 
eral  law. 

The  basis  for  challenging  the  law,  and 
wiping  it  off  the  lxx)ks,  however,  is  not 
the  First  Amendment,  the  traditional 
guardian  of  press  freedoms.  Rather  the 
law  is  vulnerable  under  the  10th 
Amendment. 


The  10th  Amendment  provides  that 
the  powers  not  delegated  to  the  federal 
government  by  the  Constitution  “are 
reserved  to  the  States.  ...” 

The  U.S.  Supreme  Court  decided  an 
important  10th  Amendment  case  at  the 
19^97  term.  This  case,  Printz  i«. 
United  States,  could  well  spell  the 
death  knell  of  the  Driver’s  Privacy 
Pnrtection  Act. 

In  Printz,  the  Supreme  Court 
declared  unconstitutional  a  provision  of 
the  Brady  Law.  That  pnwision  was  a 
federal  command  to  kKal  law  enforce¬ 
ment  officers  to  conduct  background 
checks  of  those  persons  applying  for 
handgun  licenses.  No  federal  money 
was  appropriated  for  the  kx:al  officers 
to  carry  out  this  federal  chore,  nor  was 
there  a  way  out,  if  the  local  officer  had 
more  urgent  business  to  attend  to. 

It  was  a  naked  federal  order  to  a 
kx:al  official  to  obey,  or  suffer  serious 
consequences. 

Echoing  an  earlier  court  decision,  the 
Printz  court  ruled  that  under  the  10th 
Amendment,  the  “Federal  Government 
may  not  compel  the  States  to  enact  or 
(See  Legally  on  page  32) 


Even  though  the  Printz  deci¬ 
sion  provides  a  clear  basis  for  chal¬ 
lenging  the  Driver’s  Privat7  Pnitection 
Act,  it  could  take  years  before  the  U.S. 
Supreme  Court  ultimately  holds  the 
law  unconstitutional. 

In  the  meantime,  there  is  one  sec¬ 
tion  of  the  law  that  could  be  u.sed  cre¬ 
atively  by  the  nation’s  press  to  contin¬ 
ue  to  gain  access  to  state  motor  vehi¬ 
cle  records  in  many  situations. 

That  section  provides  that  it  is  a 
“permissihle  use”  of  a  record,  if  the  use 
is  “specifically  authorized”  by  state  law, 
and  if  the  use  is  “related  to  the  opera¬ 
tion  of  a  motor  vehicle  or  public  safe¬ 
ty” 

Interpreting  this  language  broadly, 
the  requirement  for  a  state  law  specif¬ 
ically  authorizing  the  release  of  the 


record  could  be  satisfied  by  a  state 
freedom  of  information  law. 

As  for  the  other  requirements,  it  is 
hard  to  imagine  a  news  story,  where  a 
motor  vehicle  record  is  requested, 
which  would  not  be  related  to  the 
operation  or  a  motor  vehicle  or  to 
public  safety. 

After  all,  every  crime  story  involves 
“public  safety,”  and  any  news  story  in 
which  a  motor  vehicle  plays  even  a 
minor  role  is  “related  to  the  operation 
of  a  motor  vehicle.” 

Of  course  it  would  he  better  to 
have  the  law  overturned,  rather  than 
having  to  rely  on  a  generoas  interpre¬ 
tation  by  a  state  official.  Still,  this  is 
pmbably  the  best  the  press  can  get  for 
the  time  being. 

— Jerome  L.  Wilson 
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Mexico  Insults  The  Press 

The  absence  of  Mexico’s  President  Ernesto  Zedillo 
from  the  Inter  American  Press  Asscxriation-sponsored 
“Hemispheric  Conference  on  Unpunished  Crimes 
Against  Journalists”  in  Guatemala  City  last  week  —  in  fact, 
the  absence  of  any  high-ranking  Mexican  official  from  the 
meeting  —  would  indicate  they  condone  murder  with 
“impunity”  in  that  country. 

Mexico  is  one  of  the  three  most  dangerous  countries  for 
journalists.  The  latest  killing  of  a  newspaper  owner/editor  in 
the  state  of  Sonora  occurred  July  15. 

There  have  been  more  journalists  killed  in  Mexico  in  the 
last  four  years  of  Zedillo’s  term  than  in  the  six-year  terms  of 
any  preceding  president  —  and  rarely  have  the  killers  been 
caught  or  punished. 

The  silence  on  this  issue  by  Mexico’s  officials  insults  jour¬ 
nalists  throughout  the  hemisphere,  who  are  determined  to 
protect  their  freedom,  as  well  as  their  lives. 

Equally  as  disturbing  were  the  words  of  President  Ernesto 
Samper  of  Colombia,  who  did  attend  the  meeting  but 
accused  the  press  of  abetting  terrorist  violence. 

Colombia  leads  Latin  America  with  67  journalists  killed  in 
the  last  decade,  but  Samper  accused  the  press  of  promoting 
criminals  and  violence  by  frequent  reporting  about  it. 

Samper  plays  right  into  the  hands  of  the  druggies  and 
criminals  by  expounding  the  philosophy  that  if  you  don’t 
write  about  them  they  won’t  kill  you. 
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Lt:  ITERS  TO  THE  EDITOR 


Defending 

cross-ownership 

IT  IS  APPARENT  that  some  of  the 
major  powers  of  the  daily  newspa¬ 
per  industry  are  bringing  up  the  heavy 
hitters  to  attack  the  Federal 
Communications  Commission’s  “Cross- 
Ownership  Rule” 

First,  there  was  John 
Sturm,  Newspaper 
Association  of  America 
CEO(£(S?P,May  3, 

1997),  and  more 
recently,  John  Curley, 

Gannett  CEO  (^E&P, 

June  28, 1997)  out 
beating  the  drums  to 
hector  the  FCC  into 
allowing  them  to  join 
the  nation’s  onrushing 
grasp  for  monopoly 
combinations. 

One  might  suppose 
that  a  new  revelation 
has  arrived  on  the 
scene.  Not  so. 

When  the  rule  was 
first  issued  in  1975, 
the  American 
Newspaper  Publishers 
Association  (predeces¬ 
sor  to  NAA)  arose  in 
righteous  wrath  and 
declared  it  an  assault 
on  their  First 
Amendment  rights,  tak¬ 
ing  their  complaint  all 
the  way  to  the  U.S. 

Supreme  Court,  which 
ruled  unanimously  in 
favor  of  the  FCC. 

Now  the  pleading  is 
that  the  media  world 
has  changed  so  that 
cross-ownership 
would  no  longer  he  a  lessening  of 
diversity  nor  anti<ompetitive.  Not  so, 
again.  There  is  now  even  less  competi¬ 
tion  in  the  local  print  field,  and  the 
new  media,  such  as  cable  and  Internet, 


For  additional  stories,  analysis 
and  Industry  resources, 
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are  basically  transmitters  of  local  news 
and  opinion,  not  sources,  and  at  best, 
insignificant  competitors  in  the  local 
marketplace. 

Even  to  the  extent  that  they  are 
news/opinion  sources  in  some  markets, 
they  are  now  competitors  and  should 
be  supported  as  such  and  not 
absorbed. 

As  the  FCC  stated  in 
1975,“lt  is  unrealistic 
to  expect  true  diversi¬ 
ty  from  a  commonly 
owned  station/news¬ 
paper  combination. 
The  diversity  of  their 
view'points  cannot  be 
expected  to  be  the 
same  as  if  they  were 
antagonistically  run.” 

Or  as  stated  in  the 
current  FCC  order  of 
Dec.  5, 1996  {DfKket 
No.  96-197,  Sec.  20):  “A 
waiver  that  might  be 
acceptable  in  terms  of 
its  impact  upon  diver¬ 
sity  might  create  such 
market  power  in  a  sin¬ 
gle  entity  that  it  would 
not  be  tolerable  in 
terms  of  competition.” 

Change  the  waiver 
rule?  Such  a  course  has 
been  suggested  by  the 
National  Newspaper 
Association  —  to 
change  the  waiver  rule 
to  a  presumption  in 
favor  of  cross-owner¬ 
ship,  which  would 
obviously  be  tanta¬ 
mount  to  abolishing 
the  rule. 

Another  suggestion 
has  been  made  to  sub¬ 
ject  petitions  to  “objective  tests”  of 
whether  the  combination  is  actually 
providing  diversity.  This  not  only 
ignores  the  question  of  market  power 
but  enters  almost  unchartable  waters  in 
a  thicket  of  variables  and  subjective 
judgments  which  impinge  on  constitu¬ 
tional  issues  of  government  control  by 
content. 

Now  comes  another  broadside 
intended  to  batter  down  this  “wall  of 
separation”  erected  (belatedly)  to  pre¬ 
serve  competition:  Daily  newspapers 
need  electronic  franchises  to  prosper. 


One’s  heart  may  bleed  in  knowing,  as 
reported  of  Curley’s  speech,  that  the 
rule  “has  stifled  competition  hy  keeping 
companies  such  as  Gannett  out  of 
desired  markets.” 

Aside  from  the  faa  that  daily  newspa¬ 
pers  are  one  of  the  most  profitable  busi¬ 
nesses  in  America,  they  still  have  expan¬ 
sion  avenues  in  niche  publications, 
allied  basinesses,  and  notably,  home 
pages  and  classified  networks  on  the 
Internet. 

Actually,  the  media  giants  c-an  enter 
any  of  their  “desired  markets”;  they  just 
can’t  take  a  radio/television  oudet  with 
them.  They  can  even  own  as  many  radio 
and  TV  stations  they  want  (or  almost  as 
many)  —  just  not  in  their  own  markets. 

The  problem  in  opposing  this  power¬ 
ful  campaign  to  abandon  the  enrssown- 
ership  rule  is  that  the  public  interest  has 
virtually  no  constituency  —  the  major 
dailies  want  their  radio  and  television 
stations  (in  their  own  market)  and  the 
radio  and  television  station  owners  are 
not  averse  to  the  change  because  they 
could  sell  out  at  a  higher  price  to  a 
monopoly  daily. 

Monopoly  always  brings  a  higher 
price.  On  the  other  side  are  only  smaller 
operators,  such  as  weekly  papers,  both 
paid  and  free  —  and  the  unorganized 
public. 

No,  the  crossownership  rule  is  nei¬ 
ther  outofdate  nor  unfair.  It  remains  as 
the  only  bulwark  in  thwarting  this  latest 
thirst  for  power,  or  maybe  more  like  a 
finger  in  the  dike  holding  back  the  rush 
toward  economic  concentration. 

Eliminating  the  cross-ownership  rule 
cannot  he  justified  by  either  business 
necessity  or  the  public  interest. 

Victor  Jose 

Jose  is  the  former  oumer/publisher  of 
the  Graphic,  Richmond,  Ind. 


Correction 

COVERAGE  OF  FUNDING  and  man¬ 
agement  changes  at  CText  iE&P, 
June  21,  p.  58)  misidentified  Michael 
Pearson  as  Blade  Communications’  chief 
information  officer.  The  new  (Text 
board  member  is  systems  and  technolo 
gy  director  at  Blade’s  Pittsburgh  Post- 
Gazette. 

Christine  Lavin 
Oakland,  Calif 
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50  YEAKS  AGO _ 'Thc  United 

Nations  adopted  an  agenda 
for  the  World  Information 
Conference  next  March  in 
Geneva  which  had  been  pro¬ 
posed  by  the  Subcommission 
on  Freedom  of  Information 
and  the  Press.  It  rejected  a 
substitute  agenda  proposed 
by  the  Soviet  delegates 
which  proposed  communal 
ownership  of  all  press  facili¬ 
ties,  a  press  organized  to  pro¬ 
mote  one  ideology,  and 
recognition  of  censorship  in 
peacetime. 

President  Truman  killed  by 
pocket  veto  a  bill  which  pro¬ 
posed  to  exempt  newspapier 
and  magazine  vendors  from 
payroll  tax  provisions  of  the 
Social  Security  Act.  The  bill 
had  been  unanimously 
passed  by  both  houses  after 
hearings.  E&P  noted 
Truman’s  veto  came  after  the 
CIO  News  said  it  didn’t  like  it. 

From  Editor  &  Pubusher 
August  9,  1947 
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EVERY  SATURDAY  SINCE  1884 


Once  AWeekly, 
Now  A  Daily 


FLORIDA’S  NEW, five- 
day  morning  Daily 
Sun  blasted  off  its 
Lady  Lake  launch¬ 
ing  pad  June  30. 

Gary  (Corsair,  the 
Sun's  37-year-old  editor,  had 
already  been  in  orbit  for  most 
of  1997,  working  12-  and  14- 
hour  days  to  build  a  news 
staff  and  map  coverage  plans. 

“I  like  to  think  I  spent  the 
past  20  years  preparing  for 
this  moment,”  he  tells  a  visitor. 

It’s  the  first  week  of  daily 
publication.  Corsair’s  tele¬ 
phone  jingles. 

“Hey,  I’m  happy  to  hear  from  you,”  he  tells  an 
Ohio  reporter  with  whom  he  once  worked  and  has 
offered  a  job.  He  listens  and  says,  “Why  don’t  you 
just  get  your  butt  down  here.  1  need  a  reporter. 
Actually,  I’m  offering  you  the  opportunity  of  a  life¬ 
time.  You  can  help  make  newspaper  history.” 
C^orsair  talks  tough. 

But  it  becomes  apparent  during  the  next  30  min¬ 
utes,  as  a  parade  of  staff  members  barge  unceremo¬ 
niously  into  his  office,  that  he’s  a  boss  who  cares 
deeply  about  the  tnxjps. 

“Gary,  we  can  get  a  TV  cover  color  print  for  75 
bucks.  Or  a  slide  for  30.  What  should  1  do?” 


Riordan  is  a  freelance  writer. 


“Can  you  work  from  the 
slide?” 

“Yes.” 

“Do  it,”  he  grins. 

“I  figured  that  would  be 
what  you’d  want.” 

“Right.” 

To  each  person’s  concern, 
the  editor  pays  strict  atten¬ 
tion.  He  doesn’t  overpower 
his  people,  instead  invites  the 
opinions  of  every  walk-in. 

A  KID  IN  KOKOMO 

An  Indiana  native.  Corsair 
began  his  newspaper  career 
at  the  Kokomo  Tribune  while  still  a  senior  in  high 
school.  He  later  was  named  sports  editor  of  the 
Howard  County  News,  a  weekly  owned  by  the  Tri¬ 
bune. 

After  a  stint  in  public  relations.  Corsair  created  a 
specialty  weekly  sports  publication,  which  lasted  a 
year  until  his  savings  ran  out.  In  1994,  Corsair 
moved  to  Florida  to  edit  the  weekly  Zepkryrhills 
News.  He  found  himself  doing  a  lot  of  everything  — 
from  designing  the  paper  to  developing  film. 

“That  was  the  job  that  almost  killed  me,”  he  said. 

Two  years  ago,  he  learned  that  owners  of  the 
weekly  Tri-County  Sun  in  Lady'  Lake  hoped  to  go 
twice  weekly  and  then  daily. 

Corsair  rushed  to  apply  and  was  hired  as  editor  to 
spearhead  the  changeovers. 

In  his  personal  column  the 
week  before  the  big  jump.  Cor¬ 
sair  mused  to  his  readers:  “Am  I 
nervous  about  the  fact  that 
since  1995  only  one  Florida 
paper  has  begun  daily  opera¬ 
tions,  and  only  1 3  in  the  entire 
country?  You  bet  1  am.” 

But  did  that  turn  Gary  Cor¬ 
sair  timid?  No  way. 

“We’re  going  to  become  as 
credible  as  any  of  the  area’s 
three  other  area  dailies  —  the 
Leesburg  Daily  Commercial, 
the  Lake  Sentinel  and  Ocala 
Star-Banner  —  in  Sumter,  Lake 
and  Marion  counties,”  he  said. 

Then  he  added  with  a 
chuckle,  “In  a  few  years,  when 
we  are  seven-days,  maybe  we’ll 


Finiwr  tunwd  goNer  Health  awareness  day 

[Rfltan  LmOm  lowes  ihe  (me.  CdetoiMf  ■  he^tajr 
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From  newsletter  to  daily 


Pedestrian 
critical  after 
jbeing  struck 
by  car 


First  issue  of  the  new  daily  made  its  debut  on  June  30 


Tri-County  Sun,  started 
by  a  site  developer  to 
cover  the  community  he 
built,  is  now  the 
Daily  Sun  covering  parts 
of  three  Florida  counties 


BY  TOM  RIORDAN 
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be  luuking  at  each  of  them  in  our  rearview  mim)r.’' 

Such  good-natured  bravado  delights  his  12  full¬ 
time  news  department  staffers.  And  the  advertising 
salespeople,  whose  desks  are  l(x:ated  a  few  feet 
fix)m  the  newsiXKjm. 

Philip  Markward,  41,  who  came  on  board  in 
March  as  Sun  publisher,  takes  a  somewhat  more 
conservative  approach. 

“Certainly  it’s  exciting  to  be  one  of  a  few  newspa¬ 
pers  in  the  nation  to  make  the  quantum  leap  from 
being  published  once  or  twice 
S  is  probably  »  week  to  dail>.  But  for  now 
,,  ,  ,  we  can’t  be  all  things  to  all 

nations  only 

veloptnetlt  to  tandem,  the  Markward/ 

.  ,  Corsair  team  appears  to  be  a 
commei  Ctal  5^,^^  management  twosome. 
y  newspaper,  Markward  brings  two 
.  ,  ..  decades  of  newspaper  pro- 

duction  expertise  to  the  Sun. 
lies,  plus  two  A  1977  graduate  of  Ohio’s  fn)m  $80,(XX)  to  $2(X),(XX),  and  a  population  of 
otit  rnuntia^”  College,  he  spent  14  15,(XX). 

"  ’  years  in  the  Buckeye  state  When  built-out  by  2021,  it  will  grow  to  23,549 

3ob  Alervine,  with  the  Oelplxts  DuUy  Her-  houses  and  upwards  of  5(),0(X)  residents. 

'/laoe’  rlirortnr-  24-hour,  seven-  H.  Gar)’  Morse,  chief  executive  officer,  has  long 

o  day  commercial  division.  advcKated  a  daily  to  serve  the  Villages’  Lady  Lake 

bliC  relations  He  later  supervised  produc-  development  and  the  sunt)unding  areas. 

tion  at  three  Indiana  papers,  “I’m  delighted  we  now  have  that  newspaper,"  he 
the  Home  News  Enterprise,  Angola  Herald-  Repub-  said. 

lican  and  the  Kendallville  News-Sun.  “This  is  probabh’  the  nation’s  only  development 

“My  marching  orders  from  the  owners  when  I  to  own  a  commercial  daily  newspaper,  which  serves 
came  here  were,  ‘Produce  a  gotxl  daily  newspaper’  its  families,  plus  two  adjacent  counties,”  said  Bob 
We’re  doing  that,”  he  said.  Mervine,  the  Villages’  director  of  public  relations. 

One  fascinating  element  of  the  Daily  Sun  is  its  C^orsair  said  about  20%i  of  the  paper's  news  — 
ownership  —  the  Villages  of  Lake/Sumter  Inc.  —  state,  national  and  international  —  is  pnwided  by 
which  ranked  in  1995  and  1996  as  the  nation’s  the  AsstK'iated  Press.  He  also  hopes  eventually’  to 
largest  single-home  site  developer,  according  to  Pro-  sign  on  for  AP  photo  service. 
fessional  Builder  magazine.  “Our  news  content  will  average  80*%  IcK'al  and 

The  Villages’  Lady’  Lake  operation  —  now  one-  20*%  wire,”  says  Corsair.  “We’re  printing  two  editions 
third  complete  —  contains  7,437  homes,  costing  every’  day,  one  for  the  residents  of  the  Villages 


Key  players  in  running  Florida's  newest  daily  newspaper  are  from 
left:  Phil  Yates,  operations  manager;  Philip  Markward,  publisher; 
and  Gary  Corsair,  editor.  The  Sun  is  owned  by  the  Villages  of 
Lake/Sumter  Inc.,  a  site  development  company  founded  by  Harold 
S.  Schwartz,  now  87. 


L-aiiM-miAi  Sumter  Sheriff:  7  homes  entered 


An  initial  test  of  whether  the  community  newspaper  would  cover  negative  news  happened  in  the  first  week  of  daily  publication. 

Seven  homes  in  the  Villages  were  burglarized  on  a  Monday  night.  When  nothing  appeared  in  the  Tuesday  paper,  residents,  aware  of  the 
crimes,  began  to  phone  the  publisher.  He  explained  that  the  delay  was  due  to  a  careful  gathering  of  the  facts,  and  the  story  led 
Wednesday's  front  page,  with  complete  details,  including  a  photo  of  a  slashed  screen  through  which  one  home  had  been  entered. 
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BY  MARK  FITZGERALD 


A  Tale  Of 
Three  Presidents 


From  Colombia  Presi-  T 
dent  Ernesto  Samper,  lAPA 
heard  defiance:  While  not- 

ing  that  Colombia  had  set  >  ^oP 

up  a  special  presidential 
office  to  track  crimes 
against  journalists,  Samper 
also  suggested  news  organ- 
themselves  abet 
with 

own  re- 

porting  fljV 

personal  scandal.  ■■ 

And  from  Mexican  pres- 
idem  Ernesto  Zedillo,  LAPA 
got  perhaps  the 

That  has  been  all  too 
typical  of  Mexico’s  re¬ 
sponse  to  the  continuing  From  Colombia  President  Ernesto 
assassinations  of  journal-  Samper,  lAPA  heard  defiance: 
ists  in  that  country,  an  While  noting  that  he  had  set  up  a 
angry  David  Lawrence  told  special  presidential  office  to  track 
the  conference.  crimes  against  journalists, 

“In  my  own  experience  Samper  also  suggested  news 
with  SIP  [the  Spanish  organizations  themselves  abet 

translation  of  LAPA],”  the  terrorist  violence  with  their  own 
Miami  Herald  publisher  continual  reporting  of  violence 
and  chairman  said,  “the  and  personal  scandal, 
lack  of  straightforward 

response  from  this  president  and  the  previous  pres¬ 
ident  of  Mexico  [Carlos  Salinas  de  Gortari]  ...  is  the 
most  frustrating  experience  I’ve  ever  had.” 

“It  strikes  me  as  significant  that  Mr.  Zedillo 
is  not  here,”  Lawrence  continued.  “It  strikes 
me  as  significant  that  no  high-ranking  Mexi¬ 
can  official  is  here.  I  think  it  is  outrageous.  In 
my  experience  the  response  we  get  from 
■  Mexico  is  nothing.” 

(Indeed,  Zedillo’s  decision  to  absent  him¬ 
self  from  a  meeting  attended  by  two  other 
Latin-American  presidents  and  the  secretary 
.  general  of  the  Organization  of  American 

I  States,  Nobel  Peace  Prize  winner  Cesar 

Gaviria,  was  especially  galling  to  some  lAPA 
_  I  members  since  it  came  just  two  weeks  after 

J  I  the  July  15  murder  of  Benjamin  Flores  Gon- 

„  i  zales  outside  La  Prensa,  the  newspaper  he 

I  I  owned  and  edited  in  the  state  of  Sonora. 

j  - 

jl  "  “Zedillo  says  he  respects  human  rights,  but 
-***:  “*  in  the  first  four  years  of  his  sexenio  there 
have  been  more  journalists  killed  than  [any 
(See  Presidents  on  page  22) 


O  SYMBOLIZE  THE  173  Latin-American 
journalists  assassinated  in  the  last 
decade  —  and  the  failure  in  nearly 
every  instance  to  bring  their  killers  to 
the  Inter  American  Press 


X  justice 

Association  spotlighted  two  cases  each 
from  the  most  dangerous  countries  for  the  woricing 
press:  Guatemala,  Colombia  and  Mexico. 

LAPA’s  “Hemispheric  Conference  on  Unpunished 
Crimes  Against  Journalists”  in  Guatemala  City  July  30 
to  Aug.  1  gathered  a  remaricable  group  for  its  mock 
inquest  into  the  six  cases:  Two  Nobel  Peace  Prize 
winners;  the  former  presi- 
^  DO  1 00  IBS,  dents  of  Nicaragua,  Colombia, 
Guatemala  and  Costa  Rica; 

'efiance  and  editors  and  publishers  of 

Latin  America’s  best-known 

jnce  at  lAPA  newspapers  and  representa¬ 
tives  of  international  human 

conference  rights  and  press  freedom 

organizations. 

svmbolizioo  heard  three  dis- 

'  ^  tinct  answers  of  a  sort  from 

^3th  of  LStin  present  leaders  of  the 

three  countries. 

journalists  ■'j*"*'"' 

■'  Alvaro  Arzu,  they  heard  praise 

for  the  lAPA  investigation  into 
the  assassinations  as  a  “sign  of  reconciliation”  —  and 
a  vow  that  the  rule  of  law  would  replace 
impunidad,  the  impunity  that  permitted  killers  and 
their  masterminds  to  escape  punishment. 


A  headline  in  La  Hora  even  criticized  the  lAPA's  polite  response  to 
Samper's  talk:  “At  SIP:  And  for  Samper  Applause?” 
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BY  JOHN  SULLIVAN 


Spending  To  Rise 
In  Newspapers 


According 

to  Ven)nis, 

Suhicr  &  Ass(> 
ciates’  /997 
Communica¬ 
tions  Indus¬ 
try  Forecast,  compound  — — — — — 

annual  gn)wth  of  advertis¬ 
ing  and  circulation  spending  on  newspapers  over  the 
five-year  pKrriod  of  1996-2(X)1  will  average  6.3%  for 
daily  papers  and  6.5%  for  weeklies. 

As  the  nation’s  leading  media  and  communication 
industr>-  investment  bank,  Veronis,  Suhler  believes 
the  figures  discussed  within  the  Newspaper  Pub¬ 
lishing  section  of  its  Forecast  is  an  improvement 
over  the  1991-1996  period,  which  saw  a  4.5%  annual 
increase  in  newspaper  spending. 

“1  think  if  you  compare  it  [the  increased  rate  of 
spending]  to  other  industries,  6%  is  good,”  said  Vero¬ 
nis,  Suhler  managing  director  Kevin  Lavalla. 

"There  are  other  segments  of  the  media  world 
that  are  gn)wing  taster,  but  remembering  that  the 
newspaper  industry  is  probably'  the  most  mature 
segment  in  the  media/communications  world,  6.3% 
[for  dailies]  and  6.5%  [for  weeklies]  is  a  pretty 
healthy  rate,”  said  Lavalla. 

The  Forecast  predicts  that  total  spending  on 
newspapers  will  reach  $72.3  billion  by  2001  — 
$63.4  billion  for  dailies  and  $6.9  billion  for  weeklies. 
Some  key  highlights  from  the  Forecast. 

♦  Total  advertising  for  both  dailies  and  weeklies 
will  expand  at  a  7.1%  compound  annual  rate  over 
the  five-year  pKrriod,  while  circulation  sp>ending  will 
rise  at  a  3.0%  compxjund  rate.  By  2001,  advertising 
spHrnding  will  total  $60.2  billion  and  circulation 

Total  Newspaper  Spending  and  j 

Nominal  GDP  Growth,  1992-2001 

Historical  Forecast 

10%  - 


Veronis,  Suhler  report 
forecasts  a  growth  of  6.3% 
annually  through  2001 


Sources:  Veronis.  Suhler  &  Associates.  Wilkofsky  Gruen  Associates 


sp)cnding  will  reach  $12.1 
billion. 

♦  Dail)’  newspapiers  con¬ 
tinued  to  benefit  from  a 
surge  in  classified  advertis¬ 
ing,  which  was  up  9.9%  in 
1996  following  two  years 
of  double-digit  gn)wth. 

♦  Retail  advertising  remained  weak  in  1S>96,  pxjst- 
ing  a  slight  gain  of  onty  1 .6%,  which  can  be  traced 
to  the  reduction  in  spiending  in  department  stores. 
Veronis,  Suhler  projects  retail  advertising  compound 
annual  gn)wth  of  5.9%  for  the  1996-2001  pieriod. 

♦  The  long-term  decline  in  the  daily'  newspapjcr 
count  slowed  in  1996,  decreasing  by  13  newspa- 
fiers,  following  a  loss  of  1 5  newspapiers  in  1995,  indi¬ 
cating  that  the  discontinuation  of  evening  papiers 
and/or  their  consolidation  with  morning  editions 
has  run  its  course. 

♦  In  1996,  59*%  of  adults  read  a  newspaper  on  a 
daily'  basis,  compared  to  64%  who  read  a  daily'  pap)er 
in  1986.  Sunday  readership,  in  contrast,  has  risen 
from  65%  in  1986  to  69%  in  1996,  due  to  the 
increase  in  the  number  of  pap)ers  with  Sunday  edi¬ 
tions  over  the  past  decade. 

♦  Spiending  on  weekly  new,spap)ers  totaled  $5  bil¬ 
lion  in  1996,  up  7.1%  over  1995.  Advertising 
improved  7.5%  to  $4.6  billion,  while  circulation 
spx:nding  rose  3.2%  to  $432  million.  Weekly'  pap)ers 
have  exp)erienced  circulation  gains  and  healthy  ad 
growth,  primarily  because  weeklies  serve  a  niche 
that  few  other  media  address. 

♦  Free  circulation  of  weekly’  newspajiers  will 
increase  from  61.6  million  in  1996  to  70  million  in 
2(X)1,  while  paid  circulation  will  ebb  over  the  fore¬ 
cast  pjcriod. 

♦  A  small  compx)nent  of  the  weekly'  newspaper 
segment,  alternative  news-weeklies,  will  continue  to 
gn)w  as  rising  circulation,  favorable  demt)graphics 
and  awareness  among  advertisers  contribute  to  the 
expansion  of  this  segment. 


1  1 

Growth  of  U.S.  Spending  on  Newspapers  | 

Daily 

Newspapers 

Weekly 

Newspapers 

Total 

1996  Expenditures  (SMilllons) 

$48,161 

$5,002 

$53,163 

1991-1996  Compound  Annual  Growth  (%) 

4.3% 

7.2% 

4.5% 

1996-2001  Projected 

Compound  Annual  Growth  (%) 

6,3% 

6.5% 

6.3% 

2001  Projected  Expenditures  (SMilllons) 

$65,411 

$6,857 

$72,268 

Sources;  Veronis.  SuMer  &  Assoaates.  Wilkofsky  Gruen  Assoaates.  Newspaper  Association  of  America. 
National  Newspaper  Association 
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Retention 

Deficit 


To  THE  news¬ 
paper  indus¬ 
try’s  leaders, 
the  latest  fig¬ 
ures  on  mi¬ 
nority  news¬ 
room  employment  are 
numbers  —  dispiriting 
numbers  that  demand 
action,  to  be  sure.  But  just 
numbers. 

To  the  leaders  of  the 
nation’s  associations  of  racial  and  ethnic  minority 
journalists,  however,  those  same  numbers  read  like 
the  obituaries  of  loved  ones. 

“We  all  know  a  brother  or  a  sister  who  was  on 
the  masthead  —  and  then  just  disappeared  over  the 
last  couple  of  years,”  said  Vanessa  Williams,  the  Wash¬ 
ington  Post  reporter  elected  as  president  of  the 
National  Association  of  Black  Journalists  during  its 
convention  in  July. 

“Times  have  changed  since  the  ’60s  or  ’70s  and 
even  the  ’80s,  when  being  black  was  cool  and  every¬ 
body  wanted  at  least  one  of  us.  Now  we’re  moving 
backwards,”  said  Robin  Stone,  deputy  editor  of  the 
New  York  Times'  Living  Section. 

The  NABJ  elected  Stone  as  its  vice  president/print 
at  the  same  convention. 

That  might  seem  an  odd  comment  at  a  conven¬ 
tion  that  resembled  a  giant  bazaar  for  journalism 
jobs.  Newspapers  taped  job  postings  everywhere 
around  the  Hyatt  Regency  in  Chicago,  and  close  to 
200  newspaper  and  broadcasting  recruiters 
thronged  the  formal  job  fair. 

But  newspaper  journalists  of  color  say  this  sea¬ 
sonal  recruiting  frenzy  —  which  could  also  be  seen 
at  the  National  Association  of  Hispanic  Journalists 
convention  earlier  this  summer  —  is  belied  by  anec¬ 
dotal  and  statistical  evidence  that  minority  journal¬ 
ists  are  being  hired  slower  and  are  leaving  faster 
than  white  journalists. 

“At  Knight-Ridder,  there 
is  a  significant  retention 
problem  with  minorities 
and  there  is  an  even  more 
significant  retention  issue 
with  women,”  said  Miami 
Herald  managing  editor 
Larry  Olmstead,  who  was 
previously  the  chain’s 
chief  diversity  manager. 

It’s  an  industrywide 
problem,  according  to  the 


American  Society  of  News¬ 
paper  Editors.  In  its  annual 
report  on  minority  news¬ 
room  employment,  ASNE 
found  that  —  for  the  first 
time  in  nearly  two  decades 
of  surveys  —  there  was  no 
gnjwth  at  all  in  the  actual 
numbers  of  minorities 
employed  by  newspapers. 
In  fact,  the  number  of 
black  journalists  identified 
by  ASNE  declined  from  2,980  in  1995  to  2,929  last 
year. 

A  separate  ASNE  study  found  women  and  minor¬ 
ity  journalists  were  strikingly  pessimistic  about  their 
newspaper  careers. 

Just  34%  of  women  expect  to  work  in  papers  into 
their  60s,  and  only  29%  of  Hispanic  journalists 
expect  to  reach  retirement  age  at  a  paper. 

African-American  journalists  are  even  more  ready 
to  bolt  the  industry;  Just  18%  say  they  expect  to 
work  at  papers  into  their  60s  —  and  52%  of  those 
surveyed  by  ASNE  said  they  would  be  gone  from 
newspapering  by  age  40. 

“Retention  continues  to  be  a  problem  for  each  of 
the  associations  of  minority  journalism,”  Washington 
Post  columnist  Dorothy  Gilliam  said.  Gilliam  is  a  for¬ 
mer  NABJ  president  who  is  on  the  board  of  Unity 
’99,  which  is  planning  the  joint  convention  of  black, 
Hispanic,  Asian-American  and  Native -American  jour¬ 
nalists  in  Seattle  in  1999. 

Just  why  minority  journalists  are  dropping  out  of 
newspapers  is  a  puzzlement  —  and  at  NABJ,  man¬ 
agers  and  activists  offered  numerous  reasons. 

Some  of  those  reasons  are  not  peculiar  to  any 
journalist’s  race  or  ethnicity. 

“We’re  seeing  quality  of  life  as  a  driving  force  for 
many  Americans,  and  we  work  in  an  industry  not 
known  for  aiding  quality  of  life  issues,”  Olmstead 
said. 

TTiere’s  also  the  chang¬ 
ing  nature  of  the  news 
business,  noted  Wanda 
Uoyd,  managing  editor  of 
features,  administration 
and  planning  at  the 
Greenville  (S.C.)  News. 

“We’re  in  an  industry 
where  the  lines  are  not  as 
clearly  drawn  anymore, 
and  there’s  much  more 
opportunity  to  jump 


Getting  African  Americans 
and  other  minorities  into 
the  newsroom  was 
hard  enough  —  keeping 
them  there  is  harder  still 


Neu  sfHif)evj(mrnait'sts  of 
attor  the  seasonal 
tvcmiting  fnnix}' . . .  is  twlietl 
hy  anecdotal  ami  statistical 
evidence  that  minority 
journalists  are  t>ein^  hitvd 
slotivr  and  aw  leat  in$tjdster 
ttnui  white  Journalists 
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Black  Journalists  Comment  On 
The  Newsroom  Retention  Problem 


"Times  have  changed  since  the  ’6()s  or  ’7()s  and  even  the 
’SOs,  when  being  black  was  c(K)1  and  everybody  wanted  at 
least  one  of  us.  Now  we’re  moving  backwards.” 

—  Robin  Stone,  deputy  editor  of  the 
New  York  Times'  Living  Section 

“A  lot  of  it  has  to  do  with  the  quality  of  communication  in 
the  newsroom.  People  don’t  feel  they  are  being  heard,  and 
that  is  stifling  —  especially  to  journalists  of  color.” 

—  Michael  Days,  assistant  managing  editor, 
Philadelphia  Daily  News 

“There’s  much  more  focus  now  on  how  to  market  the  prod¬ 
uct.  A  lot  of  the  support  people  of  color  or  women  may 
have  felt  before  is  not  as  important  a  focus  now.  ...” 

—  Larry  Olmstead,  Miami  Herald  managing  editor,  who  was 
previously  Knight-Ridder's  chief  diversity  manager 


“We  all  know  a  brother  or  a  sister 
who  was  on  the  masthead  —  and 
then  just  disappeared  over  the  last 
couple  of  years.  .  .  .  We  must  be 
stn)nger,  we  must  be  louder,  we  must 
be  much  more  quick  to  respond  and 
much  more  forceful.  We  sit  an>und 
and  wait  for  ASNE  [American  Society 
of  Newspaper  Editors]  or  NAA 
[Newspaper  Association  of  America) 
or  RTNDA  [Radio  and  Television 
News  Directors  Association)  to 
count  us  and  tell  us  how  many  we 
are.” 

—  Vanessa  Williams,  Washington  Post 
reporter  and  president  of  the  National 
Association  of  Black  Journalists 


Larry  Olmstead, 
Miami  Herald 


an)und,”  Lloyd  said.  “For  in.stance,  the  non-reporting 
jobs  are  becoming  mttre  technical.  We  are  doing  the 
job  of  the  production  department,  so  )  journalists) 
are  developing  more  skills,  and  those  skills  can  take 
them  to  a  different  place.” 

At  the  same  time,  however,  Lloyd  notes  that 
research  —  including  NABJ’s  own  “Muted  Voices” 
study  of  a  few  years  ago  —  continues  to  shttw 
minority  journalists  are  frustrated  by  a  feeling  their 
contributions  are  undervalued. 

“A  lot  of  it  has  to  do  with  the  quality  of 
communication  in  the  newsroom,”  agreed  Michael 
Days,  assistant  managing  editor  of  the  Philadelphia 
Daily  News.  “People  don’t  feel  they  are  being  heard, 
and  that  is  .stifling  —  especially  to  journalists  of 
color." 

Newspapers’  own  priorities  have  also  shifted, 
managers  say. 

"There’s  much  more  focus  now  on  how  to  mar¬ 
ket  the  pnxluct,”  the  Herald's  Olmstead  said.  “A  lot 
of  the  support  people  of  color  or  women  may  have 
felt  before  is  not  as  important  a  focus  now. . . . 
Newspapers  are  saying.  Yeah,  diversity  is  a  priority 
because  if  we  are  covering  the  community  better 
we  could  impmve  our  bottom  line.’  But  nobtxly  hxs 
figured  out  exactly  how  to  make  that  direct  con¬ 
nection  to  the  bottom  line.” 

For  young  people  of  color,  there  also  remains  the 
pntblem  they  don’t  see  themselves  portrayed  posi¬ 
tively  —  or  at  all  —  in  newspapers. 

That’s  why  even  some  minority  journalists  asstK'i- 
ations  are  having  recruitment  problems,  said  Karen 
Lincoln  Michel,  a  freelance  writer  on  the  board  of 
the  Native  American  Journalists  Ass<x.'iation  and 
Unity  ’99. 

“A  lot  of  Native  people  really  distrust  the  media 
and  we  are  having  a  big  problem  recruiting  young 
people  to  the  business,”  she  said. 

It  didn’t  help,  Michel  said,  when  a  pn)minent 
American  Indian  leader  declared  a  year  or  so  ago 
that  Native  Americans  who  work  in  the  mainstream 
rather  than  tribal  press  are  “prostituting”  themselves. 


This  latest  n)und  of  bad  news  on  minority  news- 
nx)m  employment  appears  to  have  forced  the  jour¬ 
nalists  asstK'iations  to  rea.ssess  their  efforts. 

“1  fear  we  are  not  doing  enough  and  I  wonder  if 
we  maintained  more  of  a  watchdog  mle  if  the  news 
industry’s  commitment  to  diversity  would  be 
greater,”  said  Marcelo  Rtxlriguez,  online  managing 
editor  at  the  Miami  Herald  active  in  the  National 
AsstK'iation  of  Hispanic  Journalists. 

“We  must  be  stn)nger,  we  must  be  louder,  we 
must  be  much  more  quick  to  respond  and  much 
more  forceful,”  Williams  said.  “We  sit  around  and 
wait  for  ASNE  [American  Society  of  Newspaper 
Editors)  or  NAA  [Newspaper  Asstx-'iation  of  Amer¬ 
ica)  or  RTNDA  [Radio  and  Television  News  Direc¬ 
tors  As.s<x:iation|  to  count  us  and  tell  us  how  many 
we  are.” 

Williams  said  it  was  time  for  the  minority  journal¬ 
ists  a.ss(x:iations  to  set  the  agenda  for  industry  diver¬ 
sity. 

The  emphasis  on  retention  was  reflected  in  sev¬ 
eral  sessions  held  during  the  Chic-ago  NABJ  conven¬ 
tion. 

In  one  workshop,  Target  Market  News  publisher 
Ken  Smikle  led  panelists  on  a  discus.sion  of  how  to 
succeed  in  a  multicultural  newsnx)m.  Target  Mar¬ 
ket  News  is  a  monthly  devoted  to  market  research 
about  African  Americans. 

One  key  bit  of  advice  from  Smikle:  Don’t  be  so 
quick  to  conclude  white  colleagues  or  managers  are 
racists. 

"There  are  things  that  kx)k  like  s(x:ial  settings,  but 
they’re  not  —  they’re  professional  settings,”  Smikle 
said  “You  may  not  be  getting  invited  to  a  profes¬ 
sional  setting.  So  you  need  to  use  all  the  appropriate 
professional  skills. 

“But  at  .some  point,  t<xj  many  African  Americans 
throw  up  their  hands  and  say,i  give  up,  it’s  racism.’ 
But  it’s  not  racism,  it’s  [a  new  hire’s)  ignorance.” 

Boston  Globe  editorial  writer  Alyssa  Haj-wtxxle 
also  urged  new  black  journalists  to  be  aware  that 
(See  Retention  on  page  32) 
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Copy  Editors 
Come  Together 


IN  NEWSROOMS  TODAY,  there’s  a  dub  for 
everyone.  Graphic  artists  have  the  Stxriety  of 
Newspaper  Design.  The  managing  editor  can 
belong  to  Associated  Press  Managing  Editors 
Association.  The  best  ftxxl  day  section  editor 
can  join  the  Association  of  Food  Journalists. 
Investigative  reporters,  African  Americans,  sci¬ 
ence  writers,  lesbians  and  gay  men,  ftxjtball  writers, 
religion  writers,  business  editors,  ombudsmen  —  all 
have  formal  associations. 

Dog  writers  have  their  own  asstK'iation  —  Dog 
Writers  Association  of  America  —  and  even  their 
own  Web  site:  www.prodogs. 
com/dwaa. 

Everybody  has  an  associa¬ 
tion,  that  is,  except  the  thou¬ 
sands  of  men  and  women 
whose  worit  is  absolutely  vital 
to  publishing  the  Daily  Mira¬ 
cle:  Copy  editors. 

That  is  all  about  to  change, 
however.  After  decades  of 
being  mad  as  hell,  copy  edi¬ 
tors  have  decided  they  are  not 
gomg  to  taxe  it  any  more. 

“Copy  editors  can  no  longer  sit  back  and  quack 
among  themselves  —  we’ve  got  to  do  something,” 
said  Dorothy  Wilson,  managing  editor  of  the  Sun 
Herald  in  Biloxi,  Miss. 

“Can  you  think  of  any  group  of  journalists  at  any 


Want  To  Join? 

For  more  information  on  the  American  Copy 
Editors  Society,  see  their  Web  site  at  www.copy- 
desk.otg  or  write:  ACES,  PO.  Box  250239,  Columbia  Uni¬ 
versity  Station,  New  York  City,  1(X)25. 

Annual  membership  dues  are  $35  for  professionals, 
$20  for  students. 

For  information  on  the  first  ACES  conference  Oct. 
23-25  at  the  University  of  North  Carolina  at  Chapel  Hill, 
contact: 

Bill  Cloud,  School  of  Journalism,  Howell  Hall  CB 
3365,  UNC-CH,  Chapel  HUl,  N.C.,  27599. 

Some  key  contacts  for  ACES  are  the  following: 

Pam  Robinson  —  CMP  Media,  Long  Island,  N.Y. 

Lynn  Louie  —  San  Jose  Mercury  News 

Hank  Glamann  —  Houston  Chronicle 

Carla  Baranauckas  —  New  York  Times 

Kevin  Catalano  —  Kansas  City  Star 

Michael  Rabkin  —  Centre  Daily  Times,  State  College,  Pa. 

Beryl  Adcock  —  Charlotte  (N.C.)  Observer 


Start  their  own 
association  which 
will  hold  its  first 
conference  in 
October 


newspaper  who  are  more  disrespected  than  copy 
editors?”  said  Kevin  Catalano,  a  copy  editor  at  the 
Kansas  City  Star.  “The  ‘Mount  Everest  of  discon¬ 
tent’  is  true  and  I  think  there  are  a  lot  of  reasons  for 
it,”  Catalano  added,  referring  to  an  American  SiK'iety 
of  Newspaper  Editors  study  that  documented  the 
anger  among  copy  editors. 

C^atalano,  Wilson  and  more  than  a  dozen  other 
copy  editors  and  newsroom  leaders  from  across  the 
country  are  organizing  the  first  association  dedi¬ 
cated  to  those  who  labor  on  the  rim:  the  American 
Copy  Editors  Society,  or  ACES. 

ACES  is  holding  its  first  con¬ 
ference  and  workshop  Oct. 

23-25  at  the  University  of 
North  Carolina  at  Chapel  Hill. 

It  is  perhaps  a  gotxl  measure 
of  the  discontent  among  copy 
editors  that  some  preliminary 
regional  copy  editor  confer¬ 
ences  organized  by  editors  in 
the  Southeast  have  had  no 
trouble  at  all  attracting  these 
most  reclusive  newsroom 
employees. 

“Enough  people  have  seen 
the  writing  on  the  wall  that  it 
is  not  a  question  of  will  there 
be  a  copy  editors  association  —  it’s  a  question  of 
when  there  will  be  one,”  the  Sun  Herald's  Wilson 
said. 


“Copy  editors  can 
no  longer  sit  back 
and  quack  among 
themselves  — 
wePe  got  to  do 
something,”  said 
Dorothy  Wilson, 
managing  editor 
of  the  Sun  Herald 
in  Biloxi,  Miss. 


Discontent  among  copy  editors,  of  course,  is  an 
old  story.  Indeed,  it’s  almost  part  of  the  job,  the  Star's 
Catalano  notes. 

“Copy  editors  by  their  very  nature  are  always 
looking  for  problems,”  he  said.  “You  [copy  editor] 
are  a  complainer,  you’re  going  to  find  something 
wrong.” 

On  the  other  hand,  however,  much  has  conspired 
to  keep  copy  editors’  complaints  muffled. 

“The  best  copy  editors  by  their  nature  are  more 
introverted  than  reporters,”  Catalano  said.  “They’re 
not  joiners.  .  .  .  They  work  hours  when  the 
reporters  and  [senior]  editors  are  gone.  They  don’t 
attend  the  daily  critique  sessions  if  there  are  cri¬ 
tiques.  So  there’s  a  sort  of  out-of-sight-out-of-mind 
attitude.” 

As  a  result,  longtime  resentments  about  what 
copy  editors  see  as  a  lack  of  recognition,  apprecia¬ 
tion  and  respect  has  festered  without  any  teal  outlet 
—  except  occasional  surveys  that  showed  profound 
discontent. 


(See  Copy  Editors  on  page  33) 
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Flood-hit 
newspaper 
in  new  building 

The  grand  forks  (N.D.)  Herald 

recently  moved  into  a  new  building. 
The  newspaper,  which  was  working 
out  of  the  Manvel  Public  School  after  a 
fire  destn)yed  one  of  its  two  buildings 
during  the  mid-April  fkxKl,  is  now  oper¬ 
ating  out  of  the  building  formerly  occu¬ 
pied  by  a  Best  department  store. 

The  new  site  gives  the  Knight-Ridder- 
owned  newspaper  enough  space  to 
accommodate  its  entire  operation  and 
more  parking  for  its  175  employees. 

Lexis-Nexis 
making  personal 
data  available 

LEXlS-NEXlS  PLANS  to  let  people 
easily  and  cheaply  examine  the  data 
it  keeps  about  them. 

The  company  said  it  will  continue  to 
keep  most  information  it  collects  off- 
limits  to  people  other  than  lawyers, 
investigators,  reporters  and  other  pro¬ 
fessional  subscribers. 

But  it  plans  within  the  year  to  per¬ 
mit  ordinary  Americans  to  check  out 
their  own  “P-Trak”  records,  which 
include  names,  addresses,  telephone 
numbers  and  dates  of  birth. 

Lexis-Nexis  said  it  plans  to  charge 
people  seeking  their  files  a  nominal 
cost  for  a  mailing,  comparable  to  the 
$10  charged  by  credit-report  compa¬ 
nies  for  information.  The  cost  is  far  less 
than  the  roughly  $80  the  company 
charges  professional  subscribers. 

—  AP 


Trio  convicted 
of  killing  U.S. 
journalist  abroad 

Three  men  were  convicted  in 
Kazakhstan  of  the  killing  of  the 
American  director  of  a  journalism  train¬ 
ing  program  and  sentenced  to  1 5  years 
in  prison. 

Chris  Gehring,  the  28-year-old  Central 
Asian  director  of  the  Intemews 
Network  agency,  was  slain  Ln  his  apart¬ 


ment  in  Almaty’  last  January.  His  hands 
and  feet  were  tied  and  his  throat  was 
cut. 

Oleg  Katsiev,  Kazakhstan  director  for 
the  independent  agency,  said  the  three 
men  convicted  were  drug  addicts  seek¬ 
ing  money.  It  wasn’t  clear  when  they 
were  sentenced. 

Oleg  Ivanov,  33,  was  charged  with 
committing  the  murder,  the  other  two 
as  accomplices.  One  of  them,  Vitaly 
Burichenko,  was  an  acquaintance  of 
Gehring  who  had  stolen  the  keys  to  his 
apartment  and  given  them  to  the  other 
two. 

Although  the  men  confessed  to  the 
crime  during  interrogations,  they 
declared  their  innocence  in  court, 
Katsiev  said.  —  AP 

Special  issue 

/NQUIRER  MAGAZINE,THE  Sunday 
magazine  of  the  Philadelphia 
Inquirer,  will  publish  the  first  children’s 
issue  in  the  history  of  the  magazine. 

The  special  issue,  to  run  Aug.  24,  will 
ftKus  on  topics  that  affect  children, 
teens  and  their  parents,  such  as,  back-to- 
school  fashion,  family'  entertainment  and 
a  fiction  story  about  a  teenage  girl’s 
coming  of  age.  Movie,  music  and  book 
lists  will  also  be  included  in  the  chil¬ 
dren’s  issue. 

Arrest  made 
in  slaying  of 
Mexican  editor 

POLICE  HAVE  ARRESTED  a  suspected 
hit  man  in  the  murder  of  a  Mexican 
newspaper  editor,  who  had  been 
warned  about  his  stories  about  a  jailed 
drug  lord.  Associated  Press  reported. 

Benjamin  Flores  Gonzalez,  29,  editor 
of  La  Prensa  in  San  Luis  Rio  Colorado, 
near  the  Arizona  border,  was  killed  July 
1 5  by  one  of  four  gunmen  who  pulled 
up  behind  him  in  a  car. 

Attorney  General  Rolando  Tavares  of 
the  Mexican  state  of  Sonora,  said  the 
suspect,  Rolando  Arroyo  Palacios,  aka 
“Long  Hair,”  w’as  hired  by  the  brother  of 
a  local  drug  lord  enraged  over  Flores 
Gonzalez’s  articles  about  him.  The  edi¬ 
tor  wrote  that  the  drug  kingpin,  Jaime 
Gonzalez  Gutierrez,  was  enjoying  spe¬ 
cial  treatment  in  prison. 


According  to  Tavares,  Gonzalez 
Gutierrez’s  lawyer  had  contacted  Flores 
Gonzalez’s  lawyer,  offering  the  editor 
money  if  he  would  drop  his  attacks 
against  his  client.  The  offer  was  turned 
down.  La  Prensa  also  had  published 
several  stories  about  ItK'al  drug  traffick¬ 
ing. 

San  Diego  Union-Tribune  correspon¬ 
dent  Sandra  Dibble,  reporting  fnim  San 
Luis  Rio  Colorado,  quoted  La  Prensa’s 
news  editor,  Jesus  Barraza  Zavala,  as 
saying  at  Flores  Gonzalez’s  funeral; 

“We  don’t  fear  bullets;  we’re  going  for¬ 
ward.  Whoever  shoots  us  is  simply  prod¬ 
ding  us  on,  fueling  our  passion  for 
the  kind  of  journalism  that  Benjamin 
taught  us.” 

Dibble  said  hundreds  of  residents 
mourned  the  victim  at  his  burial. 

Jailed  Turkish 
editor  honored 

IMPRISONED  TURKISH  NEWSPAPER 
editor  Ocak  Isik  Yurtcu  received  the 
Committee  to  Protect  Journalists’ 
International  Press  Freedom  Award. 

“1  hope  tha»  not  only  journalists,  but 
everyone  imprisoned  for  their  thoughts 
can  win  their  freedom,”  said  Yurtcu  dur¬ 
ing  the  ceremony,  held  inside  a  small 
prison  in  Saray,  Turkey. 

Yurtcu,  52,  the  former  editor  of  the 
Turkish  daily  Ozgur  Gttndem,  was  sen¬ 
tenced  in  December  1994  to  a  15-year 
jail  term  on  charges  stemming  from  his 
paper’s  coverage  of  the  conflict  with 
Kurdish  separatists. 

Military  to 
attend  j-school 

S'TRACUSE  UNIVERSITY’S  S  I. 

Newhouse  School  of  Public 
Communications  has  been  awarded  the 
first  Department  of  Defense  contract 
for  advanced  training  in  both  motion 
media  and  photojournalism. 

The  $4  million,  five-year  award  was 
made  by  the  Defense  Supply  Service  in 
Washingtion,  D.C. 

The  Military  Motion  Media  Studies 
Program  and  Military  Photojournalism 
Program  will  teach  annually  up  to  30 
non<ommissioned  officers  and  petty 
officers  from  the  U.S.  Air  Force,  Marine 
Corps  and  Navy. 
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TEMtRI  FLANA¬ 
GAN,  advertising 
manager  at  the 
Hinesville,  Ga., 

Patriot,  has  been 
named  real  estate 
manager  in  the 
classified  advertis- 

,  EVELYN  PIANO 

mg  department  at 
the  Samnnab 
(Ga.)  Morning  News. 

TJ.  WEYER.  employment  sales  man¬ 
ager  at  the  Florida  Titnes-Union,]ac\{.- 
sonville,  was  appointed  classified  adver¬ 
tising  manager  at  the  Morning  News. 

EVELYN  PIANO,  team  leader  for  con¬ 
sumer  services  in  the  marketer  customer 
unit  at  the  Minneapolis  Star  Tribune,  has 
been  named  vice  president  of  the  con¬ 
sumer  customer  unit. 

SUSAN  FERRISS,  40,  a  reporter  at  the 
San  Francisco  Examiner,  has  been 
appointed  Cox  Newspapers’  Mexico  cor¬ 
respondent  based  in  Mexico  City. 

She  specialized  in  immigration  and 
Latino  affairs  at  the  Examiner  and 
worked  extensively  in  Mexico  and 
Central  America. 

ELENA  CAINAS,  special  projects  direc¬ 
tor  at  the  Memphis.Term.,  Commercial 
Appeal,  has  been  named  director  of  mar¬ 
keting  and  community  relations. 

TIM  ROLLET,  3 1 ,  classified  .sales  manag¬ 
er  at  the  Peoria,  111.,  Journal  Star,  has 
been  (promoted  to  classified  advertising 
manager.) 

He  succeeds  BECKY  MILLER,  who 
retired. 

VIC  BRABENDER,  38,  advertising 
director  at  the  Louisville  Courier- 
Journal,  has  been  named  advertising 
director  at  the  Appleton, Wis.,/brf- 
Crescent. 

CURT  MOON,  38,  circulation  direc¬ 
tor  for  Copley  Newspapers’  nine  daily 
and  weekly  publications  in  the  Chicago 
area,  was  appointed  circulation  director 
at  the  Post-Crescent. 

DAN  O'NEIL,  advertising  manager  at  the 
Westerly  (R.l.)  Sun,  has  been  promoted 
to  publisher. 

BERNADEITE  DRENNEN,an 

advertising  director  in  a  Connecticut 
auto  dealership,  was  named  classified 
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advertising  manager  in  Westerly. 

MARK  lACVESSA,  advertising  man¬ 
ager  at  the  Nashua, N.H.,  Telegraph,w3s 
appointed  advertLsing  manager  at  the  Sun. 

VARRIE  B.C.  JACOBSEN,  editor  at 
the  Carroll  County  r««es,  Westminster, 
Md.,  was  appointed  executive  editor. 

BETH  NABLE,  home  delivery  manag¬ 
er  at  the  Woonsocket,  R.L,  Call,  becomes 
circulation  manager. 

ROBERT  UTTER,  circulation  manag¬ 
er,  was  promoted  to  promotion  and 
research  manager. 

The  Neu'  York  Times  advertising  depart¬ 
ment  has  made  staff  changes  within  its 
advertising  teams.  Each  of  these  new 
sales  groups  will  be  led  by  managing 
directors,  who  in  addition  to  their  own 
team  as.signment,  will  have  day-to<lay 
responsibility  for  those  teams  now  under 
their  individual  categories  of  business. 

JUDY  BARRY,  managing  dirertor  of 
the  general  classified  advertising  team, 
was  named  managing  director  of  the 
Neu^  York  Times  Magazine. 

RICHARD  COLANDREA,  managing 
director  of  the  home  furnishings  manu¬ 
facturers  team,  was  appointed  managing 
director  of  automotive  and  travel  adver¬ 
tising. 

VIRGINIA  FRENCH,  managing 
director  of  the  studio  entertainment 
team,  was  named  managing  director  of 
arts  and  entertainment. 

KERRIE  GHUS,  managing  director 
of  recruitment  advertising,  was  appointed 
managing  director  of  general  cla.ssified, 
education  and  recruitment. 

THOMAS  HELLING,  managing  direc¬ 
tor  of  the  financial  team,  was  named 
managing  director  of  business  advertising. 

ANNE  MARIE  KELLY,  business 
development  manager,  was  appointed 
managing  director  of  home  furnishings. 

SUSAN  TARRANCE,  managing  direc¬ 
tor  of  the  package  gtxxls  team,  was 
named  managing  director  of  regional 
sales  offices  and  agency'  relations. 

MONHA  WEEKS,  managing  director 
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of  the  fashion 
accessories  team, 
added  domestic 
fashion  to  her  pre¬ 
sent  team  respon¬ 
sibilities. 

JANE  WELCH, 
managing  director 

TIM  ROLLET  i 

of  the  domestic 
fashion  team  at  the 
Times,  was  named  managing  director  of 
the  international  fashion  team. 

HORST  A.  BERGMANN,  59,  chariman, 
president  and  CEO  of  Jeppesen 
Sanderson  and  Times  Mirror  Training  Inc., 
and  KATHRYN  M.  DOWNING,  44, 
president  and  CEO  of  Matthew  Bender  & 
Co.  and  Mosby-Year  Btxik  Inc.,  have  been 
promoted  to  senior  vice  presidents  of 
Times  Mirror.  They  previously'  served  as 
corporate  vice  presidents. 

EDWARD  L  BLOOD,  51,  senior  vice 
president  of  investor  relations  and  strate¬ 
gic  planning  at  Darden  Restaurants,  was 
named  vice  president  of  strategic  plan¬ 
ning  at  Times  Mirror. 

ED  BARBER,  general  manager  of  the 
Independent  Florida  Alligator,  the  inde¬ 
pendent  newspaper  of  the  University  of 
Florida,  Gainesville,  and  publisher  of  the 
High  Springs  Herald,  has  been  elected 
vice  president  of  the  Florida  Press 
Association. 

PATTI  M.  CLARK,  a  general  assignment 
reporter  at  the  Winchseter  (Ky.)  Sun,  has 
been  appointed  general  manager  and  edi¬ 
tor  at  the  Owenton,  Ky.,  Neivs-Hemld. 

JIM  TURPIN,  who  has  served  in  adver¬ 
tising,  general  management  or  publishing 
positions  with  a  number  of  Virginia 
newspapers,  has  been  named  publisher 
of  the  Manassas,  Va.,  Journal  Messenger. 

TOM  CLARK,  sports  editor  at  the 
Potomac  News  in  Woodbridge,Va.,  was 
appointed  managing  editor  in  Manassas. 

JAMES  C.  SPRUNG,  vice  president  of 
marketing  at  the  Oshkosh  (Wis.)  North¬ 
western,  has  been  named  general  manag¬ 
er  at  the  Quincy  (Dl.)  Herald-Whig. 

KRISTIN  HENNING,  associate  publish¬ 
er  of  City  Pages  in  Minneapolis,  has  been 
appointed  publisher  of  the  alternative 
news  and  arts  weekly  newspaper  of  the 
Twin  Cities. 
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Hollinger 
Lawsuit  Settled 

Holunger  international,  the 

U.S.  subsidiary'  of  Hollinger  Inc.,  has 
settled  the  stockholders  lawsuit  brought 
against  it  in  the  Delaware  Chancery 
Court.  The  suit  stemmed  from  a  share¬ 
holder’s  opposition  to  the  proposed 
increase  of  preferred  stock  in  connec¬ 
tion  with  Hollinger’s  recent  failed 
takeover  bid  of  Southam  Inc. 

As  a  result  of  the  settlement,  Hollinger 
has  made  certain  procedural  and  other 
modifications  in  the  transactions  to  be 
acted  upon  at  a  special  meeting  of  share¬ 
holders,  which  will  not  affect  the  funda¬ 
mental  nature  of  the  transactions. 

Mayor  Loses 
Libel  Appeals 

Former  Honolulu  mayor  Frank 
Fasi,  who  battled  local  newspapers 
throughout  his  term,  lost  an  appellate 
decision  in  his  $70  million  libel  suit 
against  the  Honolulu  Star-Bulletin  for  an 
editorial  headlined  “Blackmail  Incor¬ 
porated,”  in  reference  to  his  land  dispute. 

Fasi  xsserted  that  the  words  “black¬ 
mail”  and  “extortionist”  in  the  editorial 
were  false  accusations  of  criminality.  The 
editorial  said  Fasi  demanded  that  the 
James  Campbell  estate  hand  over  2,500 
acres  to  the  city  for  a  sports  complex 
during  a  period  when  the  estate  was 
seeking  approval  to  rezone  agricultural 
land  for  residential  and  commercial 
development. 

In  upholding  District  Judge  David 
Ezra’s  dismissal  of  the  suit,  the  U.S.  9th 
Court  of  Appeals  said  a  reasonable  read¬ 
er  would  not  interpret  the  editorial  as  a 
literal  accusation  of  a  criminal  act,  but 
rather  a  strong  criticism  of  Fasi's  actions. 

“The  context  of  the  article  reveals  that 
the  phrases  ‘extortion’  and  ‘blackmail’  are 
rhetorical  and  refer  to  the  zoning  con¬ 
troversy,”  the  higher  court  observed. 
“The  colorful  language  in  question  . . . 
describes  a  public  official’s  actions 
and  offers  a  harsh  criticism  of  those 
actions.  ...  No  reasonable  mind,  in  the 
context  of  the  editorial,  could  have  taken 
the  article  to  accuse  Fasi  of  the  literal 
crimes  of  extortion  and  blackmail:  as 
such,  the  speech  is  protected  by  freedom 
of  the  press.” 

Fasi  will  appeal  to  the  U.S.  Supreme 
Court,  his  lawyer,  Neil  Papiano,  told  the 
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Associated  Press. 

Noting  Fasi’s  long-standing  feuding 
with  the  Star-Bulletin,  editorial  page  edi¬ 
tor  Diane  Chang  said  to  E&R  “He’s  had  a 
hate-hate  relationship  with  us  for  a  long 
time.”  At  one  point  in  his  tenure,  Fasi 
refused  to  allow  a  Star-Bulletin  reporter 
to  attend  his  news  conferences.  The 
complaint  by  the  paper  led  to  the  cre¬ 
ation  of  the  Honolulu  Community  Media 
Council.  —  M.L.  Stein 

Student  Paper 
Wins  Access  To 
Student  Records 

The  OHIO  SUPREME  Court  ruled  that 
a  campus  paper  is  entitled  to  the  re¬ 
cords  of  student  disciplinary  proceedings 
which  the  university  refused  to  release. 

The  court,  in  a  5-2  ruling,  said  the 
records  are  not  federally  protected  “edu¬ 
cation  records.”  Last  year,  the  student 
newspaper  at  Miami  University  asked 
the  administration  for  the  records  to  stiu 
dent  disciplinary  proceedings  from  1993 
to  1996.  Citing  the  Family  Educational 
Rights  and  Privacy’  Act  of  1974,  officials 
withheld  details  about  campus  crimes 
and  other  offenses  that  might  reveal  stu¬ 
dents’  identities. 

The  student  paper  made  a  written 
request  under  the  Ohio  Public  Records 
Act  and  the  university  released  the  records 
but  deleted  the  students’  names,  ages  and 
sex,  in  addition  to  the  dates,  times  and 
locations  of  the  matters  under  review. 
The  court  said  the  university  could 
withhold  only'  the  students’  names  and 
Social  Security  and  student  ID  numbers. 

Ex-Biz  Waiter 
Charges  Age 
Discrimination 

Acting  as  his  own  attorney, 
Robert  A.  Reilly,  a  former  business 
writer  for  Cox  Newspapers  in  Arizona, 
has  sued  the  company  for  wrongful  ter¬ 
mination  based  on  alleged  age  discrimi¬ 
nation.  Reilly  was  55  when  he  was  ter¬ 
minated  in  1S>94.  He  alleges  in  his  com¬ 
plaint  that  he  was  told  by  management 
that  he  was  “unable  to  meet  reasonable 
quality  and  quantity  performance  stan¬ 
dards”  established  by  the  papers. 

Cox  Arizona  Publications,  located  in 
the  Phoenix  area,  has  since  been  sold  to 
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Thomson  Newspapers,  which  is  not  a 
defendant  in  the  case.  The  group 
includes  Tribune  dailies  in  Mesa, 
Chandler,  Gilbert  and  Tempe. 

Reilly  says  that  despite  back  and  leg 
injuries  sustained  in  an  auto  accident,  he 
wrote  49  bylined  news  stories  between 
July'  5, 1994  and  Oct.  19, 1994,  the  day  he 
was  fired.  He  further  claims  his  output  ex¬ 
ceeded  that  of  most  of  the  editorial  staff. 

The  plaintiff  also  is  accusing  Cox  of 
“civil  conspiracy”  asserting  that  manage¬ 
ment  officials  filed  “felse  and  misleading 
documents”  with  the  Equal  Employment 
Opportunity  Commission  relating  to  his 
discharge. 

Reilly,  who  previously'  worked  for  the 
Philadelphia  Inquirer  and  Arizona 
Republic,  says  that  in  pretrial  proceed¬ 
ings  that  Cox  attorneys  also  claimed  he 
did  not  get  along  with  hLs  supervisors,  a 
point  he  disputes.  His  performance 
reviews,  he  stated,  noted  that  he  “got 
along  well”  with  his  superiors. 

Cox  attorney  Charles  Chester  and  Jim 
Ripley,  managing  editor  of  Tribune 
Newspapers,  declined  to  comment  on 
the  complaint  other  than  to  say  it  will  be 
challenged  in  court.  Trial  is  scheduled  for 
Aug.  26  in  U.S.  District  Court  in  Phoenix 
before  Judge  Paul  G.  Rosenblatt,  who 
ordered  that  it  not  exceed  four  days. 

—  M.L.  Stein 

Mayor  Settles 
Libel  Suit 

Former  SAN  JOSE  Mayor  Janet  Gray 
Hayes,  who  was  wrongly  described 
in  a  reference  book  as  an  “avowed 
homosexual,”  has  settled  her  $  1  million 
libel  suit  against  the  publisher. 

The  settlement  came  a  few  days 
before  the  case  was  to  be  tried  in  late 
July.  Hayes  denied  she  was  a  lesbian, 
much  less  an  avowed  one. 

Named  as  defendant  was  J.L. 
International,  the  owner  of  the  now 
defunct  Chronicle  Communications, 
which  published  an  annual  reference 
book  listing  historical  American  events. 
(Chronicle  Communications  was  not  a 
part  of  or  related  to  the  San  Francisco 
Chronicle  or  its  parent,  the  Chronicle 
Publishing  Co.). 

The  settlement,  according  to  attor¬ 
neys,  concedes  Hayes’  request  for  $  1  mil¬ 
lion  in  damages  but  stipulates  she  must 
seek  to  collect  it  from  one  of  J.L. 
International’s  insurance  carriers,  which 
has  refused  to  provide  liability  in  the  case. 
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Retailer 

J.G  Penney  once 
had  a  policy  of 
not  advertising 
'  in  them  but  note 
uses  them 
extensively^ 


BY  M.L.  STEIN 


media  revenue  is  increased  sales.  Why  can’t  we 
come  up  with  a  rate  structure  that  shifts  back  to 
ROP?” 

But  Walker  strongly  hinted  that  rate  cards 
notwithstanding,  paid  newspapers  must  provide 
his  company  with  the  targeted  readers  the  commu¬ 
nity  papers  seem  to  attract. 

“How  about  distribution  by  census,  bkK'k  gn)up 
or  address  specific?”  he  asked.  “You  say  it  can’t  be 
done?  The  Wave  group  [a  Los  Angeles  area  chain  of 
weeklies]  can  do  it.  That’s  why  we  developed  a 
partnership  with  them.” 

Walker  urged  publishers  to  become  more  specif¬ 
ic  for  advertisers,  as  do  the  community  and  neigh- 
borh<xxl  weeklies,  by  taking  more  notice  of  cultur¬ 
al  differences  in  their  markets. 

“How  about  bilingual  sections  and  a  better  bal¬ 
ance  of  editorial  content  that  only  go  to  consumers 
that  have  an  interest  in  it?”  he  suggested.  “And  if 


An  EXECUTTVE  of  a  major  retailer 
told  publishers  that  his  company, 
which  once  shunned  free  papers  as 
an  advertising  medium,  is  now  reach¬ 
ing  out  to  them  as  representatives  of 
communities  that  have  become  more  culturally 
and  economically  diverse. 

“You  can’t  think  paid  or  free  anymore,”  said 
Larry'  Walker,  corporate  media  project  manager  for 
the  J.C.  Penney  Co.  “You  have  to  think  of  cus¬ 
tomers  and  how  best  to  reach  them.” 

In  his  remarks  on  a  marketing  panel  at  the 
CMfomia  Newspaper 
Publishers  A,ss(x:iation’s  109th 
annual  convention  in 
Monterey,  Walker  said  Penney 
once  had  a  policy  of  no  adver- 
rising  in  free  newspapers  but 
makes  wide  use  of  them 
for 

“When  you  look  at  newspa- 
pers  across  the  country,  you 
circulation 

and  readership  are  down,”  he 
went  on.  “But  when  you  kK)k 
at  the  community  weeklies, 
circulation  and  readership  have  never  been  higher.” 

The  Ies,son  in  this  for  paid  newspapers  is  that 
there  is  a  need  for  more  community  news,  accord¬ 
ing  to  Walker.  Different  newspapers  function  differ¬ 
ently,  he  pointed  out,  but  they  can  complement 
each  other. 

The  speaker  a,ssured  his  audience,  however,  that 
Penney  values  newspapers’  potential  for  increasing 
business  through  more  ROP  advertising. 

At  first  glance.  Walker  said,  “newspapers  may 
consider  preprints  a  profitable  part  of  their  busi¬ 
ness  because  the  cost  differences  with  ROP  run 
between  60%  and  80%  in  favor  of  preprints. 

“You  may  think  that’s  the  way  you  have  to  go 
but  our  research  shows  that  ROP  creates  more  traf¬ 
fic  in  our  stores,”  Walker  related. 

“The  real  strength  you  have  to  offer  us  is  a  retail 
environment  that  the  customer  is  going  to  read. 
This  creates  revenue  for  newspapers  but  rate 
increases  don’t.  The  only  factor  that  increases 


buy  more,  save  morel 


Back-To-School  Sale 


save  on  apparel  &  casual  shoes  for  juniors 


JCPenney' 


J.C.  Penney  says  that  newspaper  ROP  advertising 
creates  more  traffic  in  its  stores  and  that,  although  it  is 
still  running  in  daily  papers  (for  example,  the 
Washington  Post,  right)  many  free  distribution 
newspapers  offer  a  better  way  to  target  its  customers. 
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you  see  a  newspa¬ 
per  with  spot  Walker  str 

color  on  the  front  , 

and  you  didn’t  Wat  ft 

print  it,  you  HOtWithsU 

should  be  embar- 

newspapers 

In  reference  to  tjig  COmpl 

the  Hispanic  mar-  ,  ,  , 

ket,  Walker  posited  targeted 

that  newspapers  COmtHW 

are  making  a  huge 

mistake  by  ignor-  Seem  \ 

ing  it  on  the 

assumption  that  many  newcomers  are 
not  being  assimilated  into  the  American 
culture. 

“It  doesn’t  matter  if  Hispanics  dt)n’t 
want  to  be  assimilated,  they  will  be 
whether  they  want  to  nor  not,”  he  said. 
“We  need  to  do  more  things  in  the  par¬ 
ent  newspaper  in  terms  of  this  assimila¬ 
tion.  We  need  to  make  a  natural  path¬ 
way  toward  that  pnxess.” 


Walker  strongly  hinted 
that  rate  cards 
notwithstanding,  paid 
newspapers  must  provide 
his  company  with  the 
targeted  readers  the 
community  papers 
seem  to  attract 


The  Penney 
gly  hinted  manager  also 

,  tt)ssed  out  the 

’  CaraS  metm 

ding,  paid  partner 

^  ^  ,  with  suburban 

lust  provide  papers  f„r 

Y  with  the  preprint  distribu- 

adersthe  la -so  i  don't 

y  papers  have  two  or  three 

„  preprints  on  the 

attract  same  coffee  table. 

Every  preprint 

dollar  I  don’t  have  to  waste  can  be 
turned  into  media  dollars  for  ROP  There 
must  be  a  way  to  do  this.  Think  in  terms 
of  serving  the  advertiser.” 

Walker  left  his  audience  with  this 
thought  :“Ever>’  newspaper  meeting  1 
attend  1  hear  a  lot  of  lip  service  that 
you’re  going  to  listen  to  your  ciLstomers. 
How  about  some  real  customer  ser¬ 
vice?” 


BET  Weekend  Debuts 
On  Newsstands 


TDET  weekend,  which  is  inserted 
JLJ  monthly  in  15  major  newspapers, 
on  Aug.  5  started  testing  its  viability  on 
newsstands  by  distributing  70,000 
copies  of  an  expanded  32-page  version 
of  its  July/August  issue. 

The  special  version  will  be  distributed 
throughout  August  in  place  of  Emerge, 
which  is  also  published  by  BET  Holdings 
Inc.’s  Publishing  Group. 

The  special  newsstand  version  is 
priced  at  S>9t,“so  we’ll  see  if  people  will 
like  it  enough  to  buy  it,”  said  Clarence 
Brown,  the  magazine’s  vice  president  for 
operations  and  associate  publisher. 
“There’s  a  lot  of  competition  out  there.” 

If  the  test  is  successful,  he  said,  “we’ll 
roll  out  a  newsstand  plan”  beginning  in 
February  1998.  Brown  said  he  will  con¬ 
sider  the  test  successful  “if  we  can  sell 
45%  to  50%  of  those  [70,000]  copies.” 

BET  Weekend,  which  focuses  on 
lifestyle  and  entertainment,  “is  a  new 
product  to  reach  the  [African-American] 
community,”  which  Brown  estimates  at 
30  million  in  12  million  households. 

“We’ve  had  more  and  more  people  see 
our  commercial  on  the  BET  channel,  and 
contact  us  about  getting  the  magazine,” 
he  said. 

Brown  believes  that  BET  Weekend  can 


attract  a  national  readership  of  2(X),(KX), 
like  its  sister  publication.  Emerge,  which 
focuses  on  news  and  issues. 

“Our  next  ABC  [Audit  Bureau  of 
Circulations]  figures  will  show  that  we’re 
reaching  186,000  subscribers  with 
Emerge”  he  said. 

BET  Weekend,  a  wholly  owned  sub¬ 
sidiary  of  BET  Holdings  Inc.’s  Publishing 
Group,  began  as  a  joint  venture  with  the 
New  York  Daily  News  in  February 
1996. 


"When  my  20-month-old  is 
awake,  I  play  with  him  and 
record  my  shows  with  VCR 
Plus -I- .  Then  when  he  takes  his 
nap,  I  watch  the  shows  I  taped 
earlier.  ,  porter, 

Indianapolis  Star  reader 


O  The  Young  and  the 
Restless  17TT 
0  Days  of  Our  Lwes^^ 

O  All  My  Children  (6^ 

What  a  role  model!  Debbie 
teaches  Tad  to  use  VCR  Plus-i- 
so  they  can  record  20  shows 
each  month,  including  her 
favorite:  All  My  Children. 

VCR  Plus-l-  and 
The  Indianapolis  Star: 
making  taping  easier. 

For  more  VCR  Plus-l-  information, 
please  call  Lisa  Klem  Wilson  at 
800-221-4816  or  212-293-8500. 

Q**"  BHamaa 


VCR  PkiS49  and  PlusCode^  are  trademarks  of 
Gemstar  Development  Corporation. 

C 1996  Gemstar  Development  Corporation. 
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offered 
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Getting  More 
Real  Estate  Ads 


An  executive  at  one 

of  the  largest  real  estate 
firms  in  the  nation  rec- 
ommended  that  news- 
papers  take  a  new  look 
at  the  real  estate  industry. 

It’s  changing  rapidly,  Alan  Scearce, 
vice  president/marketing  for  Mason  McDuffie 
Realtors  told  attendees  at  the  California  Newspaper 
Publishers  Association’s  109th  annual  convention  in 
Monterey. 

One  the  developments  is  its  growing  consolida¬ 
tion,  he  said,  noting  that  the  number  of  brokerage 
firms  dropped  from  150,000  in  19SH)  to  about 
70,000  in  1994. 

“Were  being  seen  as  an  attractive  industry'  for 
purchasing,”  he  explained. 


■  Moreover,  Scearce  said,  many  real 
estate  firms  are  expanding  into  full- 
service  operations  at  a  single  location, 
offering  lending,  title  and  escrow  ser¬ 
vices  as  well  as  buying  and  selling 
homes  and  commercial  buildings. 

“This  means  more  revenue  for  you,” 
Scearce  said.  “Previously,  these  companies,  which 
did  not  advertise  directly  to  the  consumer,  are  now 
supporting  real  estate  offices  with  their  advertising 
dollars.” 

However,  newspapers  also  should  be  aware  that 
classified  ads  generate  only  2%  of  real  estate  sales  so 
realty  advertisers  are  more  interested  in  display 
advertising  placed  in  a  context  of  appropriate  edito¬ 
rial  content  and  that  targets  likely  buyers  or  sellers, 
Scearce  said. 

"The  average  agent  is  not 
try'ing  to  reach  50,000  read¬ 
ers,”  Scearce  added.  “They  are 
working  on  a  client  base  of 
500  or  600  people.  We  think 
in  terms  of  bite-sized  pieces. 
That’s  why  direct  marketing 
has  become  a  real  presence  in 
real  estate.  We  can  take  one 
person  and  get  our  message 
to  him.” 

Newspapers  can  grab  their 
share  of  this  advertising  by 
placing  real  estate  ads  on 
pages  where  readers  are  likely 
to  think  about  their  housing 
needs,  he  said.  These  advertis¬ 
ers,  he  added,  want  to  be  asso¬ 
ciated  with  community  news. 

“We  don’t  care  about  top 
[real  estate]  producer  stories,” 
Scearce  noted.  “We  want 
information  important  to  the 
consumer.  We  want  to  be  con¬ 
sumer-oriented.” 

Pointing  out  that  70%  of 
real  estate  business  is  with 
cooperating  brokers,  the  pan¬ 
elist  said:  “We  exist  in  partner¬ 
ships.  We  need  to  find  your 
objectives  because  we  need 
the  circulation  for  our  read¬ 
ers.” 

Further,  he  contended, 
newspapers  are  likley  to  bag 


Mark  your  calendar  for  October  15  - 18, 1997,  'm  Atlanta  for 

m  -- 

in  The 
IP^ssociATED  Press 
Managing  Editors 


(Ifs  more  than  a  name  chaise!) 

APME  has  changed  with  the  needs  of  the  nation’s  editors. 

At  APME,  editors  tackle  nuts-and-bolts  issues  that  make  a  practical 
difference  in  their  newsrooms. 


j  In  Atlanta,  we  will;  ^ 

•Continue  our  focus  on  good  writing,  with  a  dayiong  woriuhop  for  editors. 

f  its  •  Review  the  best  ideas  of  the  year  from  small  newspapers. 

•Hear  the  latest  news  from  the  top  editors  of  The  Associated  Press. 


For  more  information  about  the  conference  or  APME, 
call  Bruce  Nathan,  AP  New  York,  at  212/621-1552,  or 
Edward  Jones,  Chair  of  the  Membership  CommifUe,  at 
540/374-5401  or  at  800/877-0500,  ext.  401. 
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more  real  estate  advertising  if  they: 

♦  Provide  Realtors  with  advance  notice 
of  special  promotK)ns. 

♦  Make  it  easy  for  brokers  to  commu¬ 
nicate  advertising  programs  to  their 
agents. 

♦  Provide  editorial  support  for  their 
classified  sections. 

♦  Become  more  affordable. 

♦  Support  cross  promotions  with  other 
advertisers. 


Software  System 
Helps  Renew 
Partnership 

Anew  software  system  called 
Media  Clearing  House  (MCH-21) 
influenced  the  Newspaper  National 
Network  (NNN)  to  renew  its  partnership 
recently  with  Publicitas  Advertising 
Services  Inc. 

The  new  software  system,  developed 
by  German-based  Software  Automated 
Pnxessing  (SAP),  is  an  integrated  auto 
mated  system  used  by  Fortune  1(X)  com¬ 
panies  that  has  been  mcxlified  for  the 
newspaper  industry,  said  Barbara  Krasne, 
president  and  chief  rrperating  officer  of 
Publicitas. 

“It’s  a  very,  very  powerful  system,”  she 
said.  MCH-21,  which  has  been  in  opera¬ 
tion  for  several  months,“automatically  sets 
up  every’  aspect  in  an  advertising  cam¬ 
paign.” 

“Previously,  a  lot  of  the  follow-up  had  to 
be  done  manually.” 

The  new  software  “was  definitely’  a  driv¬ 
ing  force  in  our  decision,”  said  Nick 
(2annistran),  NNN’s  president  and  general 
manager.  The  system,  which  features 
media  planning,  will  be  able  to  “answer 
jast  about  any  question  a  newspaper  pub¬ 
lisher  has,  such  as,  ‘How  is  my  paper 
doing?’  ” 

With  their  renewed  partnership,  effec¬ 
tive  for  a  second  three-year  term  through 
December  1999,  Cannistran)  said  he  is 
hoping  to  make  further  inroads  with 
advertising  on  behalf  of  smaller  papers, 
noting  that  one-third  of  the  600  newspa¬ 
pers  served  by  NNN  since  1994,  when  it 
was  formed,  have  been  newspapers  with 
less  than  50,000  circulation. 

“There’s  been  a  tendency  to  use  the 
largest  brand  name  newspaper  in  a  given 
market,  he  said,“but  that  only  does  part  of 
the  job.  Many  agencies  have  been  oblivi¬ 
ous  to  that.”  —  Dori  Perrucci 

August  9, 1997 


USA  Weekend, 
React  Honored 

SA  WEEKEND  AND  react  recently 
received  awards  for  coverage  of 
issues  important  to  teens. 

USA  Weekend  received  a  Clarion 
Award  from  Women  in  (armmunications 
for  its  1996  special  report  on  "Teens  and 


the  Gender  (iap.”  Parade’s  react  placed 
second  in  the  Best  Periodical  category  in 
the  Harry  Chapin  Media  Awards  for  edu¬ 
cating  children  on  hunger  and  poverty 
issues.  The  magazine  donated  the  $  1  ,(KK) 
prize  to  Second  Harvest’s  Kids  Cafe 
Pnrgram,  a  national  network  of  ftxxl 
banks  that  distributes  donated  ftxrd 
thn)ugh  ftxxl  pantries,  soup  kitchens  and 
homeless  shelters. 
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NEWS  TECH 


BY  JIM  ROSENBERG 


Electronic  Ink  On 
A  Paper  Screen 


MIT  researchers 
combine  printed 
paper  with 
digital  delivery 
and  display 


Massachusetts  institute  of 

Technology  researchers  take  the 
notion  of  media  convergence  quite 
literall)',  working  to  communicate 
or  publish  text  and  image  on  paper 
without  benefit  of  an  external  machine,  be  it  print¬ 
ing  press  or  computer. 

Briefly,  the  “machine”  is  in  the  ink  that’s  already 
on  the  paper  that’s  already  in  the  reader’s  posses¬ 
sion. 

Content  could  be  “on  the  air,”  broadcast  periodi¬ 
cally  by  a  news  or  periodical  publisher,  or  online 
and  on-demand,  downloaded 
over  the  Internet  from  a 
book  publisher’s  list  of  titles 
or  a  library’s  card  catalog. 

Better  than  computer-to- 
plate  or  even  computer-to- 
press.  it  suggests  the  perfect 
palimpsest  —  one  that  does 
its  own  rewriting. 

Thanks  to  new-media 
efforts  of  local  and  national 
dailies,  readers  already  can 
receive  on-screen  news  each  morning  on  their 
own  modem-equipped  desktop  or  portable  com¬ 
puters. 

No  time  to  read  over  the  morning  coffee?  Make 
a  printout  while  you  dress,  then  read  it  at  or  on  the 
way  to  work.  Or  just  pick  up  the  printed  edition 
on  your  way  out  the  door. 

But  whether  it  waits 
online  or  on  a  doorstep, 
the  news  must  be  deliv¬ 
ered  —  by  phone  line, 
modem,  computer  and 
monitor,  or  by  truck,  bicy¬ 
cle  and  hand.  For  portable 
hard  copy,  either  the  pub¬ 
lisher  prints  it  before 
delivery  or  the  reader 
prints  it  after  delivery. 

Now  imagine  a  publish¬ 
er  dispensing  with  ink, 
newsprint,  press,  trucks 
and  local  deliverers,  while 
a  subscriber  does  without 
toner,  paper,  printer, 
modem  and  computer. 
Where’s  the  newspaper? 

On  the  breakfast  table 
each  morning  —  freshly 


While  there  is  no  commercial 
product,  the  technology  to 
accomplish  the  feat  exists, 
according  to  MIT  physicist  and 
assistant  professor  Joseph  M. 
Jacohson. 


imaged,  up  to  date  and  dependent  upon  no  visible 
means  of  delivery  or  printing.  No  wires,  no 
machines,  no  consumables. 

What’s  more,  the  same  piece  of  paper  is  reim¬ 
aged  every'  night  with  the  next  day’s  edition. 

While  this  commercial  application  may  be 
imaginary',  the  technology'  to  accomplish  the  feat 
exists,  according  to  MIT  physicist  and  assistant 
professor  of  media  arts  and  sciences  Joseph  M. 
Jacobson,  who  was  among  several  MIT  Media  Lab 
speakers  at  Nexpo  ’97  (£6?P,July  26,  p.  22). 

During  interviews  in  his  (Cambridge  office  and 
more  recently  by  telephone, 

Jacobson  described  his 
research  team’s  work  on 
paper  that  prints  itself  with 
electronic  ink. 

Paper  or  some  other  sub¬ 
strate  is  impregnated  with 
two  layers  of  electronic  ink:  a 
transparent  layer  that  con¬ 
tains  microcircuitry  and  an 
underly  ing  layer  of  display- 
ink  capsules.  The  first  layer 
receives  and  interprets  radio- 
transmitted  page  data,  then 
creates  the  page  (or  other 
image)  by  controlling  the  dis¬ 
play  of  the  second  layer. 

'Fhe  layers  correspond  to 
the  construction  of  a  laptop  computer’s  flat-panel 
display,  with  its  arrays  of  transistors  controlling  liq¬ 
uid-crystal  picture  elements.  Unlike  a  sheet  of 
power-hungry'  transistors  in  a  breakable  glass- 
encased  liquid  cry  stal  display,  however,  electronic 
ink  has  modest  power  requirements  and  can  be 
applied  to  paper  —  familiar,  convenient,  liglit- 
weight  and  portable. 

“Radio  paper  ”  technology'  is  not  limited  to  publi¬ 
cations,  or  even  to  paper,  according  to  Media  Lab 
founder  and  director  Nicholas  Negroponte.  In  his 
January  column  for  VU/>t*rf,Jacohson’s  boss  suggest¬ 
ed  that  it  might  also  be  applied  to  wallpaper,  bill¬ 
boards,  wine  labels  and  T-shirts. 

Ink  particles  as  an  antenna  and  transistors? 

“That’s  possible  right  now,”  said  Jacobson.  “We 
have  ink  that  can  be  printed  that  has  diode  and 
logic  functionality'  to  it,”  he  said,  adding  that  it  is  “an 
ink  we  invented  and  developed  here.” 

The  second,  imaging  ink  layer  consists  of 
microencapsulated  particles,  30  to  40  microns  in 
diameter,  black  on  one  side,  white  on  the  other. 


Imagine  a  publisher 
dispensing  ivith  mk, 
newsprint,  press 
and  trucks,  while  a 
subscriber  does 
without  toner, 
paper,  printer  and 
computer.  Wljere’s 
the  newspaper?  On 
the  breakfast  table 
each  morning. 
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Resolution  is  3(X)  dots  per  inch. 

“We've  demonstrated  some  color 
capability  already,”  said  Jacobson. 

Control  of  each  particle’s  t)rientation 
“is  a  pure  field  effect”  at  each  pixel  site, 
he  said.  A  change  in  polarity'  of  each 
l(K'al  electrt)magnctic  field  in  the  first 
layer  causes  an  individual  particle  to 
rotate  within  its  capsule  so  that  its 
obverse  creates  either  a  black  (or  color) 
or  white  pixel,  as  instructed  by  the 
incoming  page  data. 

To  rewrite  itself  with  the  latest  page 
transmission,  the  first  layer  requires  at 
least  some  minimal  on-board  electrical 
power,  according  to  Jacobson.  That  layer 
is  energized  only  ktng  enough  to  reposi¬ 
tion  the  encapsulated  particles  in  the 
second  layer,  which  thereafter  remains 
unchanged  until  the  sheet  is  re-ener- 
gized  for  erasure  or  reprinting  with  new 
dtK'ument  data. 

Even  though  new  “sticker  ”  or  thin- 
film  batteries  can  be  incorporated  into 
an  electronically  inked  sheet,  Jacobson 
said  his  pn)ject  had  succeeded  in 
remotely  causing  pixels  to  flip  without 
on-board  power. 

The  electnmically'  inked  paper  is  not 
susceptible  to  charges  or  fields  created 
by  nearby  electrical  devices  or  wiring, 
according  to  Jacobson,  who  pointed  out 
that  field  intensity  falls  t)ff  sharply'  with¬ 
in  a  very  short  distance. 

But  to  avoid  signal  interference,  he 
added,  this  modem  codex  rescriptus 
should  receive  page  transmissions  on  its 
own  designated  radio  wavelength  band. 

Without  need  for  a  separate  power 
supply,  receiver,  and  printer-eraser, 
sheets  theoretically  could  be  carried 
and  reimaged  anywhere  —  as  a  newslet¬ 
ter  or  magazine,  possibly  a  tabloid  news¬ 
paper,  even  a  ptK'ket  memo  pad. 

“We’ve  got  prxK)f  of  principal,”  said 
Jacobson,  who  added  that  the  pn)ject 
remains  in  the  development  stage  owing 
to  issues  of  uniformity'  and  reliability'  in 
manufacturing  the  required  materials. 

Nevertheless,  at  least  part  of 
Jacobson’s  success  is  attributable  to 
progress  in  shrinking  components. 
Smaller  particles  not  only  enable  coat¬ 
ing  of  thin,  light  materials,  but  also  yield 
finer  resolution  for  better  images  — 
qualities  absent  in  work  with  other  par¬ 
ticle  inks  in  the  19()0s  and  ’70s. 

The  paper,  which  serves  as  the 
“screen”  in  this  flattest  of  flat-panel  elec¬ 
tronic  displays,  is  expected  to  give  years 
of  service,  according  to  Jact)bson. 

“TTiey’re  quite  durable,”  he  said,  not¬ 


ing  that  many  experimental  substrates 
were  holding  up  well  after  nine  months. 

The  electronic  inks  can  be  applied  to 
both  sides  of  a  sheet  or  other  substrate. 

Papers  coated  with  the  inks  can  be 
rolled  or  bent,  but  they  cannot  be 
creased,  he  cautioned. 

And  though  not  clippable  like  ttxlay’s 
newspaper  or  magazine  page,  Jacobson 
said  reimagible  electntnic  pages  can  be 
phottK'opied. 

Between  today’s  technology  and 
tomorrow’s  pnKluct  lie  practical  matters 
of  engineering  and  implementation  — 
for  example,  how  best  to  exploit  a  self¬ 
reimaging  sheet’s  capabilities  for  pnKl- 
ucts  of  different  formats  (e.g.,  b<x)k, 
newspaper,  letter,  note  pad). 

While  Jacobson  perfects  his  electron¬ 
ic  palimpsest,  he’s  already  developed  a 
reversible  printer  that  images,  erases 
and  reimages  specially  coated  paper 
based  on  the  electronic  ink’s  chemistry 
and  capable  of  the  same  resolutktn.  First 
used  early  last  year,  it  is  unlike  another, 
existing  technology'  that  merely  strips 
and  reapplies  toner. 

Last  yearjacobson  described  the  print¬ 
er  as  an  interim  methtxl  that  pn)bably 
could  not  become  a  product  before  being 
obsoleted  by  self-imaging  paper.  By  last 
month,  however,  he  wasn’t  so  sure, 
remarking  that  although  he  thinks  that’s 
still  the  case,“rve  been  surprised  again 
and  again  by  the  interest  in  that  project.” 

The  printer,  he  said,  is  attractive  as  a 
low<'ost  desktop  device  that  images  on 
a  “very,  very  cheap”  and 
immediately  reu.sable 
medium. 

According  to 
Jacobson,  there  may  be 
sufficient  time  between 
the  readiness  of  a 
reverse  printer  and  the 
development  of  elec- 
tn)nic  paper  to  allow 
the  printer  to  reach  the 
market. 

“The  whole  package 
could  be  extremely 
cheap,  and  there  may  be 
a  window  of  opportuni¬ 
ty  for  it,”  he  said. 

Though  future 
designs  of  the  reversible 
printer  can  be  imaged  to 
handle  any  number  of 
pages  at  any  size,  just 
how  well  an  ultimately 
self-printing  system  will 
work  remains  unknown. 


Will  it  store  transmissions  in  on¬ 
board  memory'  and  print  on  demand 
works  of  vary’ing  lengths  on  a  physical 
b(X)k’s  unvarying  number  of  pages? 

Must  newspapers  redesign  for  one¬ 
fold  tabloids  to  avoid  a  broadsheet’s 
creases  along  the  gutter  and,  if  twice 
folded,  at  the  center  point  of  each  page? 

Jacobson  said  one  implementation  for 
lxx)ks  dex^s  call  for  on-board  memory, 
fn)m  which  the  user  images  the  full  vol¬ 
ume  at  will.  And  for  any  multipage 
imaging,  he  said, “Each  page  would  have 
a  different  address  to  which  you  could 
send  different  information.” 

Other  future  concerns  include  the 
quality  of  color  and  the  adequacy  of  res¬ 
olution.  Should  the  technok>gy  ever 
arrive  at  newspapers,  publishers  will 
find  that  both  pnxluction  and  distribu¬ 
tion  become  solely  “prepress”  functions, 
and  that  while  their  subscribers  are  buy¬ 
ing  a  bn)adcast,  their  advertisers  are  still 
paying  for  print. 

If  the  pn)ject  in  the  lab  becomes  a 
pnxluct  on  the  market,  its  success  may 
depend  upon  these  issues  of  quality, 
cost  and  size,  to  distinguish  it  fixtm 
newspapers’  attempts  in  recent  years  to 
find  markets  for  fax  editions. 

In  some  respects,  the  process  is 
much  like  that  for  facsimile  —  transmis¬ 
sion  of  a  dcKument  for  repnxluction  on 
a  sheet  that  already'  contains  the  imag¬ 
ing  substance.  Even  wireless  transmis¬ 
sion  isn’t  new;  50  years  ago  the  Miami 
Herald  broadcast  a  fax  edition  via  multi¬ 
plexed  signal  from  an 
early  FM  radio  station 
iE&P,  March  17, 1990, 
p.  29). 

The  promise  of  elec¬ 
tronic  paper  and  ink, 
however,  are  quality 
and  convenience  supe¬ 
rior  to  fax:  reusable, 
stronger  paper,  better 
resolution  and  color,  no 
phone  line  and  no 
machine. 

“This  could  get 
into  the  pnx:ess-engi- 
neering  stage  within  a 
couple  of  years,” 
Negn)ponte  said  last 
December.  Progress 
thereafter,  he  added, 
would  depend  on 
how  much  money 
and  effort  go  into 
product  develop¬ 
ment. 


"This  could  get  into  the 
process-engineering  stage 
within  a  couple  of  years." 

—  Nicholas  Negroponte, 
Media  Lab  founder  and 
director 
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Presidents 

Continued  from  page  8 

previous  president’s  single  six-year 
term],”  said  Norman  Navarro  Cruz,  the 
investigative  reporter  for  El  Imparcial  of 
Hermosillo,  Mexico.  “It  is  not  just  the 
[Mexican]  president,  but  the  attorney 
general,  the  governors  and  even  other 
journalists  who  are  not  interested,” 
Navarro  added.  “We  are  Don  Juan’s  tilting 
at  windmills  alone  with  maybe  only  a 
Sancho  Panzo.  But  the  thing  is  . . .  we 
don’t  know  if  tomorrow  any  one  of  us 
will  be  next  in  line.” 

Navarro  was  the  lAPA’s  investigator  for 
one  of  the  Mexican  cases,  Victor  Manuel 
Oropeza,  a  columnist  for  Diario  de 
Juarez  who  was  stabbed  14  times  —  and 
apparently  tortured  —  and  found  dead 
on  his  typewriter  in  his  private  office  in 
the  border  town  on  July  3, 1991. 

“It  strikes  me  as 
significant  that  no 
high-ranking  Mexican 
official  is  here.  I  think  it 
is  outrageous.  In  my 
experience  the  response 
we  get  from  Mexico 
is  nothing." 

—  David  Lawrence,  publisher,  Miami  Herald 

As  Navarro  described  it  to  the  lAPA 
conference,  it  is  a  case  that  reeks  of 
impunidad.  Police  for  reasons  of  malice 
or  incompetence  seriously  compromised 
the  crime  scene;  there  was  an  apparent 
wait  for  the  case  to  simply  go  away;  and 
then  three  “suspects”  were  briefly 
detained. 

“Impunity  is  so  flagrant  in  this  case 
that  the  local  newspapers  have  not  cov¬ 
ered  it  unless  something  sensational  hap¬ 
pens,”  Navarro  said. 

And  six  years  after  his  killing,  the  sen¬ 
sational  keeps  happening:  In  June,  his 
house  was  burned  and  graffiti  found  in 
the  ruins  appears  to  be  a  threat  to 
Oropeza’s  family  to  stop  pressing  for  jus¬ 
tice. 

Unlike  Mexican  President  Zedillo, 
Colombian  President  Samper  did  speak 
to  lAPA,  but  the  visit  stirred  its  own  con¬ 
troversy. 

Colombia  leads  Latin  America  in  the 
murder  of  journalists  —  lAPA  says  67 
have  been  killed  there  since  1988  —  but 
Samper  devoted  the  bulk  of  his  remarks 
to  what  he  called  the  “relationship” 
between  the  violence  of  drug  traffickers 
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and  guerrillas,  and  journalists. 

After  quoting  approvingly  a  British 
columnist,  Paul  Johnson,  as  saying,  “With¬ 
out  a  free  news  media,  terrorism  would 
be  a  marginal  problem:  Broadcasting  is  its 
lifesaver,”  Samper  accused  the  Colombia 
news  media  of  promoting  criminals  and 
violence  with  frequent  reporting  on  vio¬ 
lence. 

“This  constant  recourse  to  divulging 
violence,  a  natural  addition  to  the  very 
high  quota  of  fictional  programs  sprin¬ 
kled  with  murders,  kidnapping  and  sex, 
has  wound  up  turning  violence  into  a 
natural  and  everyday  spectacle,”  Samper 
said,  addressing  the  group  in  Spanish. 

Samper  argued  that  the  constant 
reporting  on  violence  —  “or  simply  on 
the  negative”  —  has  worked  to  “acceler¬ 
ate”  public  pessimism. 

Samper’s  speech  sparked  a  sharp  reac¬ 
tion  from  the  Guatemalan  press.  In  a 
two-part  editorial,  Prensa  Libre,  the 
nation’s  biggest  daily,  ridiculed  Samper 
for  blaming  violence  on  the  press  and 
said  the  president’s  comments  demon¬ 
strated  “once  more  the  necessity  of 
understanding  the  true  role  of  the  press.” 

While  the  Latin-American  press  has 
been  trying  in  the  face  of  great  danger  to 
report  on  the  real  social  problems 
behind  the  violence,  Samper  and  other 
leaders  have  proven  themselves  inade¬ 
quate  to  addressing  these  tasks,  Prensa 
Libre  said. 

A  headline  in  La  Flora  even  criticized 
the  lAPA’s  polite  response  to  Samper’s 
talk:  “At  SIP:  And  for  Samper  Applause?” 


Demographic 
Pricing  Approved 
By  ABC  Board 

NEWSR\PERS  would  be  able  to 
establish  separate  basic  subscrip¬ 
tion  prices  for  demographic  segments 
such  as  senior  citizens  or  students  under 
a  rule  change  given  first  approval  by  the 
Audit  Bureau  of  Circulations  board  of 
directors. 

At  its  most  recent  board  meeting 
in  Pebble  Beach,  Calif.,  directors 
approved  a  rule  allowing  newspaper 
publishers  to  define  as  many  as  10  dif¬ 
ferent  market  segments  that  are  not 
based  on  geography,  and  set  different 
basic  prices. 

As  part  of  its  audit  process,  the  Audit 
Bureau  would  verify  that  the  recipients 
claimed  in  each  market  segment  met  the 
criteria  specified  by  the  publisher. 

All  maiket  segments  would  be  subject 
to  prior  approval  by  Audit  Bureau,  and 
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the  basic  rate  established  for  each  seg¬ 
ment  would  have  to  equal  at  least  50%  of 
the  newspaper’s  regular  basic  price. 

Directors  also  approved  two  defini¬ 
tions  related  to  its  auditing  of  interactive 
media. 

Effective  this  month,  the  definition  of 
a  “visit”  is  “a  series  of  interactions  by  a 
visitor  with  a  site  without  30  consecu¬ 
tive  minutes  of  inactivity.” 

An  “ad  insertion  request”  —  which 
will  be  available  as  a  disclosed  option  on 
the  Audit  Bureau  Interactive  Advertiser 
Specific  Audit  Report  —  was  defined  as 
“the  request  of  an  advertising  element 
as  a  direct  result  of  a  visitor’s  interac¬ 
tion,  as  recorded  by  the  advertisement 
server  software.”  In  addition,  ABC  direc¬ 
tors  decided  there  will  be  no  rate 
increase  for  dues,  member  services, 
report  services,  pricing  or  auditing  dur¬ 
ing  1998. 

That  will  make  1998  the  second  con¬ 
secutive  year  without  any  price  increase 
for  auditing  or  reporting  services. 

Gannett  Acquires 
N.J.  Daily 

Gannett  CO.  has  signed  an  agree¬ 
ment  to  purchase  New  Jersey  Press 
Inc.,  which  publishes  the  daily  Asbury 
Park  f^ss  and  Home  News  &  Tribune 
of  East  Brunswick. 

Terms  of  the  deal  were  not 
announced,  but  it  is  expected  to  close 
during  the  third  quarter. 

Rumors  have  been  rampant  in  recent 
months  about  the  possible  sale  of  the 
Asbury  Park  Press,  but  the  executives  at 
the  newspaper  adamantly  denied  the 
paper  was  up  for  sale. 

No  one  from  management  was  avail¬ 
able  for  comment  this  week  as  E&P 
went  to  press. 

The  Asbury  Park  Press  has  a  daily  cir¬ 
culation  of  160,000  and  Sunday  circula¬ 
tion  of  230,000,  while  the  Home  Neu’s  & 
Tribune  has  a  daily  circulation  of  81,000 
and  87,000  on  Sunday. 

Gannett  chairman,  president  and  CEO 
John  J.  Curley  was  a  reporter  at  the  Fbess 
in  196667  and  woiked  as  an  editor  at  the 
Tribune  from  1967-69. 

New  Section 

The  orange  county  Register 
introduced  a  new  tabloid  section 
called  Saturday:  Explore  Orange  County. 

The  section  wiU  highlight  the  county’s 
unique  people  and  interesting  places. 

The  new  section  replaces  the  existing 
Show  section  as  a  regular  feature  in  the 
Register's  Saturday  lineup. 
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Find  the  people  you  really  need  with  comprehensive 
lists  of  names,  titles,  areas  of  responsibility,  address, 
phone  and  fax  numbers.  Data  for  sections  I  and  III 
include  area  population,  circulation,  subscription 
rates,  advertising  rates,  special  editions/sections. 


•  Section  H-U.S. 
Weeklies  and  Special 
Newspapers. 

•  Section  IN -Canadian 
Newspapers. 

•  Section  IV -Foreign 
Newspapers. 


•  Section  V- News, 
Picture  and  Syndicated 
Services. 

•  Section  VI -Newspaper 
Equipment/Interactive 
Products  and  Services. 
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*  Fax:  (212)  691-6939  •  E-mail:  ec^f>ub@mediainfo.com 

•  Web  site  store:  http://www.me<iainfo.cofTi 


CD-ROM  questions:  Please  call  (212)  67S-4380 
Ext  509  (Southeast,  South  and  West) 
Ext  172  (Northeast  and  Midwest) 


mechanical  specifications  and  more. 

PAFTT  2  -  WHO'S  WHERE 

This  handy  directory  lets  you  look  up  newspaper 
industry  personnel  by  name.  Look  for  people  from 
general  interest  daily  and  weekly  newspapers  as  well 
as  syndicates  and  groups.  You'll  find  titles,  company 
affiliation  and  phone  numbers  for  the  most  influential 
people  in  the  industry. 

CD-ROM 

•  Improved  Exporting  Functionality 

•  Improved  Windows  Performance 

[This  4th  issue  on  CD-ROM  is  the  best  yet!  A  fully 
‘  indexed,  searchable  database  allows  you  to  pull  out 
Year  Book  information  with  the  criteria  you  select.  The 
simple,  menu-activated  search-and-display  makes 
finding  and  compiling  data  easy. 

All  the  data  can  be  exported  to  your  computer  in  a 
range  of  formats,  including  Word  Perfect,  Lotus,  DBF, 
ASCII,  etc.  The  CD-ROM  can  be  purchased  with  listing 
capabilities,  too.  Customize  mailing  lists  for  each  of 
your  projects.  The  Year  Book  CD-ROM  includes  all 
the  Year  Book  data  for  U.S.  Dailies,  U.S.  Weeklies, 
Canadian  Newspapers,  Foreign  Newspapers, 
Mechanical  Equipment  and  Who's  Where  sections  ... 
names  of  contacts  and  their  areas  of  responsibility, 
plus  other  critical  information  about  newspapers, 
newspaper  suppliers  and  service  companies. 
(Network  version  available  -  call  for  pricing) 

- PRICIIMG - 

-  E&P  Year  Book  Part  1  and  Part  2  Who's  Where:  $125 

-  E&P  Year  Book  Part  1  Only.  $1 15 

-  E&P  Year  Book  Part  2  "Who's  Where"  Only  $35 

-  E&P  Year  Book  Part  1  and  2  AND  CD-ROM 

without  listing  capabilities:  $495 

-  E&P  Year  Book  Part  1  and  2  AND  CD-ROM 


Payments  must  accompany  all  ordets.  NY,  CA,  DC,  OH  and  Canada  add  appropriate  tax. 
Please  supply  proper  street  address  for  Ure  cWivery.  No  deliveries  will  be  made  to  P.O. 
boxes.  All  remittance  must  be  in  U.S.  dollars. 


with  listing  capabilities:  $895 
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LEGAL  WORRIES  FOR 

NEWS  WEB  SITES 


A  Newspaper  Web  Site  Attorney  Points  Out  Important  Issues; 

Notes  the  TotalNEWS  Case  was  Just  the  Beginning 


by  Hoag  Levins 


He  warned  that 
the  battle  over 
brand 

identification 
on  the  Internet 
“is  going  to  be 
the  single 
largest  legal 
issue” 

facing  online 
publishers  in 
the  near 
future 


Levins  is  editor  of  the 
MediaINFO.com  Web 
site,  magazine  and 
Weekly  section. 


Although  most  newspaper  executives  know  about 
the  TotalNEWS  lawsuit,  few  appreciate  why  the 
Washington  Post  and  five  other  media  giants  felt 
compelled  to  take  such  strong  legal  action 
against  a  tiny  Web  site,  attorney  David  Bralow  told  a  gath¬ 
ering  of  online  newspaper  editors  last  week. 

To  the  audience’s  surprise,  Bralow  suggested  that  the  plaintiff  media  companies  were  not  as 
concerned  about  the  misappropriation  of  their  actual  editorial  content  as  they  were  about  inter¬ 
ference  with  their  long-term  online  brand-building  efforts.  The  lawsuit  motivation,  he  pointed  out, 
was  more  about  trademark  than  copyright  law.  And,  he  warned,  if  Web  editors  and  publishers  don’t 
understand  the  difference,  they  may  not  be  able  to  adequately  protect  their  business  interests  on 
the  Internet. 

The  Florida-based  attorney  explained  that  one  of  the  biggest  potential  problems  faced  by  online 
newspaper  publishers  was  not  bootleggers  seeking  to  infringe  their  editorial  content,  but  rather 
larger  corporations  seeking  to  claim  ownership  of  some  part  of  their  online  product  names. 

He  warned  that  the  battle  over  brand  identification  on  the  Internet  “is  going  to  be  the  single 
largest  legal  issue”  online  publishers  will  face  in  the  near  future.  He  also  noted  that  ttx)  few  news¬ 
paper  companies  seemed  to  appreciate  the  crucial  importance  of  properly  trade-  or  service-mark¬ 
ing  their  online  product  names. 

Bralow,  widely  recognized  as  one  of  the  leading  authorities  in  the  new  field  of  Internet  pub¬ 
lishing  law,  was  one  of  the  key  speakers  at  the  July  .31  to  Aug.  2  “Editorial  Issues  on  the  Web”  con¬ 
ference  held  at  the  Sheraton  Hotel  and  Towers.  The  conference  was  sponsored  by  Editor  &  Pub¬ 
lisher  Co.,  the  American  Press  Institute,  Associated  Press  Managing  Editors  and  FACS. 

Struggle  to  Develop  Internet  Brand  Recognition 

“If  the  TotalNEWS  case  means  anything,”  said  the  attorney  and  partner  at  Holland  &  Knight  LLP 
in  Tampa,  Fla.,“it  is  that  big  media  companies  don’t  really  know  if  they  are  going  to  make  any  money 
out  of  the  Internet,  but  they  do  know  one  thing;  If  they  are  going  to  make  money,  it  will  be  because 
they  developed  Internet  brands  that  mean  something  on  a  large  scale.” 

The  TotalNEWS  case,  which  was  filed  in  February  and  settled  in  June,  pitted  six  large  media  com¬ 
panies  against  a  small  Arizona  company  offering  a  directory  of  links  to  more  than  a  thousand  news 
Web  sites.  But  that  directory  didn’t  just  let  visitors  click  to  the  listed  Web  sites.  Instead,  it  presented 
the  individual  news  site  within  its  own  surrounding  frame  filled  with  banner  ads  of  its  own  adver¬ 
tisers. 
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“The  TotalNEWS  site  posed  a  danger 
because  it  made  the  brands  of  the  publica¬ 
tions  disappear,”  said  Bralow.  “When  someone 
clicked  fn)m  TotalNEWS  to  the  Washington 
Post  or  (^NN  or  TIME,  they  didn’t  see  the 
Washington  Post  or  (;NN  or  TIME.  What  they 
saw  was  the  TotalNEWS  brand  frame  filled 
with  the  content  of  those  other  publications.” 

Sun  Coast  Media  Challenged 

He  urged  newspaper  executives  to  take 

careful  note  of  the  Internet’s  gn)wing  _ 

number  of  brand-related  legal  conflicts, 
such  as  that  between  the  giant  software 
firm  Sun  Microsystems  and  the  Sun 
Ca)a,st  Media  Ciroup  of  south  Florida.  I 
Sun  Coast  publishes  newspapers  such 
as  the  Sun  Herald  of  Charlotte  Harbor, 
and  operates  SunLine.net,  which  is  both 
a  .series  of  newspaper  Web  sites  as 
well  as  a  regional  Internet  Service 
Provider  (ISP).  He  said  the  company  did 
not  properly  register  “SunLine”  when  it 
began  using  and  pn>moting  it  in  .south 
Florida. 

Sun  Microsystems,  Bralow  .said,  is 
now  demanding  that  Sun  Coast  Media 
cease  using  the  word  “Sun”  in  its  Sun- 
Line.net  Internet  operations. 

Need  to  Protect  Online  Names 

“Sun  Microsystems,”  stressed  Bralow, 

“is  not  concerned  about  a  little  publish¬ 
ing  company  that  does  Internet  newspa¬ 
pers  and  an  ISP  in  a  comer  of  Florida. 
What  they’re  interested  in  is  the  fact  that 
people  aa-  developing  readership  habits 
in  which  they  will  see  a  brand.” 

Bralow  pointed  out  that  Sun  (a)ast 
“could  have  avoided  this  entire  problem 
if  it  had  registered  ‘SunLine’  when  it  first 
started  its  online  .services.” 

“Web  publishers  need  to  be  sensitive 
to  the  fact  that  when  they  start  launch¬ 
ing  names,  they  ought  to  think  about 
making  them  protectable”  b\'  registering 
them. 

New  Protections  for  Databases 

In  another  area,  Bralow  said  the 
once-novcl  concept  of  “shrink- 
wrapped”  software  licensing  agree¬ 
ments  may  be  applicable  to  Web  site 
use.  More  importantly,  the  concept  pro¬ 
vides  new  .sorts  of  protection  for  data¬ 
bases  of  such  non<opyrightable  mater¬ 
ial  as  real  estate  listings  or  business 
phone  number  data. 

.So-called  “shrink-wrapped”  agree¬ 
ments  are  used  on  packages  of  software; 
with  the  act  of  opening  the  package,  the 
user  agrees  to  be  bound  by  the  terms 
and  conditions  of  the  license.  Bralow 


explained  that  Web  site  subscriber  registra¬ 
tion  agreements  can  serv'c  much  the  .same 
purpose.  By  signing  up,  the  subscriber  agrees 
to  the  terms  and  conditions  of  u.se  before  they 
go  into  the  pages. 

“I’here  arc  some  exses  that  now  indicate 
that  this  kind  of  contract  is  going  to  be 
enforceable,  and  that  has  some  pretty  signifi¬ 
cant  benefits  in  the  pnrtection  of  dataha.ses 
that  wouldn’t  otherwise  be  pn)tectable  under 
copyright  law.” 


Got  Research  Anxiety? 


It’s  the  full  power  of  LEXIS'-NEXIS'  for  the  rest  of  us. 

Now  available:  A  new,  easy-to-use  Windows*  based  software  that  uses  thousands 
of  news  sources  from  the  LEXIS-NEXIS  NEWS  library  to  give  you  the  information  you  need 
when  you  need  it.  You’ll  add  power  and  productivity  to  your  “l-team”  when  you  tap  in  to  the 
full  power  of  LEXIS-NEXIS,  the  world’s  premier  information  service  for  business,  legal  and 
government  professionals. 

Want  to  cure  your  research  anxiety?  Call  1-800-227-4908  for  a  FREE  information  kit. 

And  for  easy  access  to  information  on  LEXIS-NEXIS  News  Quick-Check  and  other 
products  in  the  AnswerPak™  Portfolio,  look  under  products  and  services  on  our  world  wide  web 
site  at  http://www.lexis-nexis.com. 


®  LEXISNEXIS 
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In  Short 


How  to  handle  corrections 
in  Web  site  story  archives 
was  one  of  the  most  spir¬ 
ited  off-podium  issues 
debated  at  E&P's  "Editorial 
Issues  on  the  Web"  confer¬ 
ence.  The  question 
involves  accuracy,  as  well 
as  ethics  and  integrity. 
When  mistakes  are  found, 
should  archived  stories 
simply  be  amended  and 
their  errors  erased  from 
history?  Should  the  correc¬ 
tions  be  filed  as  separate 
items  that  may  not  turn  up 
in  a  search  that  produces 
the  original,  flawed  story? 
At  what  point  should  story 
corrections  stop?  If  your 
Web  site  has  a  policy,  let 
us  know  about  it:  e-mail 
editor@mediainfo.com. 


Web  story  errors  should 
be  corrected  and  main¬ 
tained  in  archives,  says 
Randy  Reddick.  One  of  sev¬ 
eral  proposing  new  indus¬ 
try  standards  for  online 
corrections,  Reddick,  editor 
of  the  FACSNET  journalists' 
Web  site,  told  conferees 
that  archived  story  text 
should  be  corrected  and 
footnoted  to  indicate  it 
has  been  corrected.  The 
actual  text  of  the  error 
should  then  be  included 
at  the  bottom  of  that 
same  document.  Reddick 
said  this  method  would 
stop  the  perpetuation  of 
inaccurate  information 
fostered  by  such  uncor¬ 
rected  traditional  news 
story  archive  systems  as 
LEXIS-NEXIS. 


Editorial  Issues  Conference 

ONLINE  USAGE: 
"MORE  THAN  A  FAD" 

Survey  Finds  50%  of  Users  Log  On  Daily;  Most  Seek  News 


The  latest  results  of  a  survey  by  FIND/SVP 
indicate  that  online  usage  in  the  United 
States  is  “more  than  a  fad,”  with  tens  of 
millions  of  people  routinely  logging  onto  the 
World  Wide  Web  and  checking  their  e-mail 
every  day. 

There  are  currently  31-3  million  adult 
Americans  accessing  online  services  —  a 
number  that  will  increase  to  as  many  as  45 
million  by  the  end  of  1998,  according  to  the 
findings  of  the  research  organization. 

More  than  27  million  of  the  3 13  million 
are  accessing  the  Internet.  Beyond  those 
online  adults,  an  additional  9.8  million  per¬ 
sons  under  18  are  also  linking  their  comput¬ 
ers  to  telephone  lines  to  access  digital  news, 
information,  entertainment  and  personal 
communications  systems.  Some  5.7  million 
of  these  young  people  go  online  at  home;  the 
other  4.1  million  do  so  in  their  schools. 

60®/o  Seek  News 

According  to  the  survey,  most  people  go 
online  for  news  (66%),  followed  by  hobby 
information  (62%),  travel  information  (56%), 
entertainment  (50%),  government  and  com¬ 
munity  information  (46%),  health  and  medical 
information  (45%),  sports  news  (41%)  and 
music  (41%). 

These  results  and  a  myriad  of  others  were 
revealed  Aug.  1  at  the  “Editorial  Issues  on  the 
Web”  conference  in  New  York  City,  sponsored 
by  Editor  &  Publisher  Co.  The  conference 
was  co-sponsored  by  the  American  Press 
Institute,  Associated  Press  Managing  Editors 
and  FACS. 

Addressing  editors  at  the  Sheraton  Hotel 
and  Towers,  Stuart  Gibbel,  head  of  the  Emerg¬ 
ing  Technologies  Research  Group  at 
FIND/SVP,  said  that  of  those  surveyed,  28% 
described  online  use  as  “very  indispensable.” 
Another  45%  described  it  as  “somewhat  indis¬ 
pensable.” 

Almost  60%  of  Internet  users  check  e-mail 
every  day,  and  50%  go  onto  the  Web  daily,  the 
survey  showed. 

Each  of  the  top  46  U.S.  markets  have  more 
than  100,000  Internet  users,  according  to  the 
survey,  and  the  seven  top  metro  markets  each 
have  over  1  million  users. 


New  York  City  has  the  most  online  users 
with  3.4  million;  followed  by  Los  Angeles  (2.3 
million);  Washington,  D.C.  (1.8  million);  San 
Francisco  (1.7  million);  Chicago  (1.5  million); 
Boston  (1.1  million);  and  Philadelphia  (1  mil¬ 
lion). 

While  the  online  user  count  is  predicted  to 
grow  at  a  steady  rate  —  4  to  5  million  a  year 
—  so  is  online  advertising,  according  to 
Gibbel.  And  not  all  the  growth  will  be  canni¬ 
balized  from  the  print  media,  he  said.  More 
national  advertisers  who  are  currently  not 
using  newspapers  or  magazines  will  begin 
testing  the  online  waters.  Also,  he  said,  more 
advertisers  will  begin  adding  “Yellow  Pages”- 
type  listings  online,  not  necessarily  on  their 
own  sites,  but  paying  to  be  listed  on  enhanced 
listing  sites. 

36®/o  Have  Clicked  Online  Ads 

Online  advertising  banners  are  currently 
being  seen  and  acted  upon,  Gibbel  said.  The 
survey  showed  that  36%  of  those  interviewed 
have  clicked  on  an  online  ad;  1 1%  of  those  sur¬ 
veyed  have  made  a  purchase  after  clicking  on. 

“People  are  not  turned  off  by  online  ads,” 
Gibbel  said.  “They  realize  that  if  sites  are  free, 
there  are  going  to  be  ads  [to  support  the  cost 
of  the  sites] .” 

It’s  important,  however,  he  said,  that  the 
ads  fit  the  site.  For  example,  a  sports  Web 
page  should  have  ads  targeted  to  the  audience 
that  is  going  to  click  onto  that  page. 

The  survey  results  were  not  totally  posi¬ 
tive  for  online  use.  For  example,  9  million 
people  who  tried  the  Internet  said  they  are 
not  current  users.  And  27%  of  those  polled 
said  online  usage  is  “not  at  all  indispens¬ 
able.” 

Among  those  identifying  themselves  as 
Internet  nonusers,  13%  said  they  plan  to  begin 
using  the  Internet  within  the  next  year,  and 
21%  said  they  would  like  to  learn  more  about 
it.  But  41%  said  they  find  no  need  to  learn 
about  the  Internet,  and  another  26%  said  they 
are  “not  familiar”  at  all  with  the  global  net¬ 
work. 


Consoli  is  the  executive  editor  of  Editor  & 
Publisher  magazine. 
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IN  PRAISE  OF 

SHOVELWARE 

A  New  York  Times  Web  Site  Editor  Speaks  Out 


In  a  rousing  defense  of  “shovelware,”  a 
Neu’  York  Times  editor  urged  a  gathering 
of  newspaper  Web  site  editors  to  rethink 
their  attitudes  about  repurposed  content  and 
learn  to  view  it  as  an  online  newspaper's  most 
valuable  resource  rather  than  a  deficiency  to 
be  overcome. 

Shovelware  and  “repurposed  content”  are 
widely  used  Internet  terms  referring  to  the 
practice  of  filling  a  newspaper  Web  site  with 
stories  that  were  previously  published  in  the 
print  edition.  Many  online  publishing  purists 
take  a  dim  view  of  shovelware,  arguing  that 
Web  news  sites  should  service  their  online 
readers  with  original  reporting  and  freshly 
written  articles  rather  than  “retread”  material 
from  the  print  side. 

But  in  a  talk  before  Editor  &  Publisher  Co.’s 
“Editorial  Issues  on  the  Web”  conference  at 
the  New  York  Sheraton  and  Towers  last  week, 
Elizabeth  Osder  of  the  Times  said  shovelware 
news  will  continue  to  dominate  that  newspa¬ 
per's  award-winning  Web  site  for  the  foresee¬ 
able  future. 

Osder,  content  development  editor  at  the 
New  York  Times  Electronic  Media  Co.,  said  the 


Times’  repurposed  content  exerts  a  strong 
lure  that  the  competition  can’t  match.  She 
urged  other  newspapers  to  recognize  the 
unique  value  repurposed  print  content  can 
bring  to  Web  sites  where  readers  expect  to 
find  content  fntm  the  print  edition. 

“Every  day  the  Neu’  York  Times  comes  out 
with  a  lot  of  good  content.  Your  papers  do, 
too.  It  can  be  used  as  a  base  —  it’s  our  great¬ 
est  asset,  it’s  a  link  to  our  core  product,  it’s 
something  our  competitors  want  and  don’t 
have.  We  have  an  amazing  base  level  of  con¬ 
tent,  so  we  should  use  it,  annotate  it,  repack¬ 
age  it,  exploit  it.  ...  So  I  praise  shovelware,” 
said  Csder. 

She  said  the  Times  Web  site  does  not 
intend  to  be  shaped  by  the  potential  immedi¬ 
acy  offered  by  the  Web  —  the  ability  to  con¬ 
stantly  update  news  like  a  television  or  radio 
station.  News  on  the  Times  site  is  only 
updated  twice  daily,  and  there  is  a  live  Associ¬ 
ated  Press  feed. 

“You  do  not  have  to  go  all  day  long.  You  are 
not  going  to  be  able  to  compete  with  CNN 
and  the  MSNBC’s  of  the  world.  For  us,  it’s  not 
what  we  do,”  she  said. 


In  Short 


Goofing  off  on  the  Web  in 

newsrooms  is  good,  Kurt 
Greenbaum  told  conference 
participants.  Editor  of  the 
South  Florida  Sun-Sentinel 
Digital  Edition,  Greenbaum 
is  also  in  charge  of  getting 
Sentinel  print  news  staffers 
to  enthusiastically  embrace 
the  Internet  as  a  resource. 
He  told  editors  to  encour¬ 
age  reporters  to  spend  30 
minutes  a  day  wandering 
the  World  Wide  Web  to 
find  things  of  personal 
interest.  He  stressed  the 
importance  of  engaging 
journalists  with  the 
Internet  in  a  daily  manner 
that  is  fun,  even  as  it 
enables  them  to  discover 
how  the  global  network 
can  be  used  to  expand  and 
improve  their  reporting 
skills. 


44  We  projected  $36,000  for  our 
first  year  online  revenues.  Now 
we’re  projecting  $  1 00,000  — 
triple  our  original  figure.The 
success  of  AdOne  completely 
blew  our  sales  and  revenue 
goals  out  of  the  water.  ^  ^ 

Bill  Marcum 

Advertising  Director, 

The  Daily  News,  Longview.WA 

44  [With]  AdOne,  we  made  money 

on  the  Web  ads  right  away,  and 
we  strengthened  our  leadership 
position  in  the  marketplace. 

George  Stachokas 

Classified  Advertising  Manager  & 

Assistant  Advertising  Director, 

The  Union  Leader  St  New  Hampshire  Sun¬ 
day  News,  Manchester,  NH 


AdOne...  The  Publishers’  Choice. 


Nearly  500  publications  across  the  country  have  chosen  AdOne 
(www.adone.com)  for  their  online  classified  solutions.  AdOne  features 
innovative  products  and  services  that  help  publishers  put  their  classifieds 
online  generating  new  revenue  in  as  little  as  10  business  days. 
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800-555-423 1  or  e-mail  us 
at  sales@adone.com 
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SYNDICATES/NEWS  SERVICES 


Three  AAEC 
convention 
[Mnelists 
discuss  how' 
they  widened 
their  artistic 
horizons 


BY  DAVID  ASTOR 


New  Adventures  For 
Editorial  Cartoonists 


Adapt  or  die.  Reinvent  the  wheel. 

Embrace  change.  Ring  in  the  new.  Be 
young  or  get  young. 

There  are  probably  more  cliches 
about  keeping  up  with  the  times  than 
there  are  traditional  editorial  cartoon  jobs.  Which 
was  the  point  of  a  recent  panel  discussion  at  the 
Association  of  American  Editorial  Cartoonists 
(AAEC)  convention  in  Orlando,  Fla. 

“A  lot  of  cartoonists  have  lost  their  jobs,”  said  ses¬ 
sion  host  Mike  Keefe  of  the  Deni’er  Post.  “We  re  all 
very  vulnerable.” 

That’s  one  reason  why  a 
number  of  staff  and  non-staff 
cartoonists  are  widening 
their  horizons  in  order  to 
increase  their  value  and  keep 
doing  what  they  love. 

“They’re  creating  new 
niches  in  our  business,”  noted 
Keefe,  who  himself  does 
online  cartcxtns,  animation 
and  more. 

Marie  Woolf,  one  of  the 
AAEC  panelists,  has  also 
taken  the  cyber  route.  She  started  a  Web  site 
(http://www.mwoolf.com)  last  fall  that  includes 
her  current  and  past  cartoons,  information  about 
herself,  and  more.  Also,  her  home  page  includes  a 
link  to  the  site  (http;//www.wileyt<K}ns.com)  just 
launched  by  “Non  Sequitur”  creator  Wiley  Miller  of 
the  Washington  Post  Writers  Ciroup. 

W(X)lf  wanted  a  site  to  serve  as  an  outlet  for  her 
work  at  a  time  when  traditional  editorial  cart(X)n 
jobs  are  so  hard  to  find. 

“I  love  editorial  cart(K)ning,”  she  said.  “Nobody  is 
going  to  tell  me  that  I  can’t  do  it.  But  I’m  not  cur¬ 


rently  with  a 
newspaper  or  syn¬ 
dicate.” 

Woolf  —  a  for¬ 
mer  Chicago  Sun- 
Times  Features 
cartoonist  and  for¬ 
mer  Salt  Lake  City 
Deseret  Neu’s  and 
Alameda 
Newspaper 
Ciroup  contribu¬ 
tor  —  added,  “I 
got  into  the 
Internet  so  I 
could  have  a 
forum  to  get  my 
work  out.  It 
ended  up  being 
the  most  impor¬ 
tant  tool  of  my 
career  besides 
pen  and  paper.” 

The  carttxjnist/ 
illustrator  report¬ 
ed  that  the  site 
has  brought  her 
offers  to  do  free¬ 
lance  work, 
appear  on  TV, 
make  speeches 
and  more. 

Another  pan¬ 
elist,  Pat  Crowley, 
is  a  former  Palm 
Beach  Post  editor¬ 
ial  cartcxtnist  who  now  works  as  a  “staff  cartcxrnist” 
for  the  Florida  paper. 

In  that  unusual  position,  Crowley 

_ H  draws  carttxtns,  does  illustrations,  cre- 

a  ates  the  “Ciamp  Okeekeedokee”  Sunday 

:  comic,  designs  pages,  sets  up  offbeat 

SB  photo  sh(X)ts,  and  more. 

“I  reinvent  myself  every  day,”  said 
Crowley,  adding: “If  you  can  fill  space 
for  editors  cleverly,  they  love  you.” 

'Fhe  third  panelist,  editorial  cartoon- 
ist  Ed  Stein  of  the  Rocky  Mountain 
;  News  and  Newspaper  Enterprise 

SjSr  Association,  reinvented  himself  by 

Mr  starting  a  ItK'al  comic  for  his  paper  this 

-  i  past  January. 


ACCENT 


Pat  Crowley  wrote, 
designed  and 
illustrated  this 
"Season's  Gratings” 
feature  for  the  Palm 
Beach  Post. 


Marie  Woolf  and 
her  Web  site,  which 
she  launched  last 
fall 


pil 
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Syndicate  Offers 
Digital  Products 

The  LOS  ANGELES  Times  Syndicate’s 
LATS  Online  is  offering  several  new 
digital  prcxlucts  for  Web  sites. 


August  9, 1997 


http://www.mediainfo.com 


Editor  &  PuBUSHER  29 


OKAV.THISISA 
CAPITAL  CASE.  ALU 
YoyRLIFEVsVVE. 
BEEN  unalterably 
OPFBSEP  TO  THE 
PEATH  penalty. 


Ed  Stein  and  the 
"Denver  Square" 
comic  strip  he  does 
for  the  Rocky 
Mountain  News 


The  six-times-a-week  “Denver  Square” 

—  named  after  a  common  ty’pe  of 
house  —  uses  a  fictional  family  to  con¬ 
vey  what  it’s  like  to  live  in  the  city. 
There’s  material  on  the  weather,  the 
Denver  Broncos,  ItKal  events  such  as  the 
recent  Timothy  McVeigh  trial,  and  more. 

Since  launching  the  strip,  Stein  has 
doubled  his  workload  despite  doing 
three  rather  than  five  editorial  cartoons 
a  week.  But  the  creator  —  who  negoti¬ 
ated  a  “significant,"  though  not  twofold, 
increase  in  salary  —  is  glad  he  created 
“Denver  Square.” 

“I’ve  tried  to  develop  syndicated 
comics,  but  I’ve  always  wanted  to  do 
something  more  ItKal,”  he  said.  “I’m  get¬ 
ting  10  times  the  response  to  the  strip 
than  I  do  for  my  editorial  cartoons.” 

Stein  emphasized  that  he  dtKsn’t 
intend  to  give  up  editorial  cartooning 

—  “it’s  too  important  to  me”  —  but 
admitted  he  had  been  losing  some 
enthusiasm  for  that  job. 

“A  lot  of  my  editorial  cartooning  rage 
has  quieted  down  during  the  last  20 
years,”  he  said.  “After  doing  so  many  car¬ 
toons  on  abortion,  gun  control  and 
other  topics,  I  realized  I  wasn’t  going  to 
change  the  world.” 

But  Stein,  like  W(K)lf  and  Crowley,  did 
change  the  way  he  worked. 


They  include; 

♦  “Digital  Crossword,”  the  online  ver¬ 
sion  of  the  Los  Angeles  Times  puzzle. 
Users  download  the  free  player  program 
and  daily  puzzles  from  the  client’s  site, 
and  can  even  get  optional  stTund  effects 
that  congratulate  them  when  they  are 
correct  and  beep  them  when  they  are 
wrong. 

♦  Material  from  the  editors  of 
Popular  Science  magazine,  including  five 
new  color  photos  with  text  each  week. 
Subjects  covered  include  innovations  in 
home  technology,  electronics,  automo 
biles,  computers  and  software. 

♦  Text  and  graphics  from  the  editors 
of  Golf  magazine.  Each  week,  users  arc 
offered  a  main  story;  quote;  quiz;  playing 
pointers;  listings  of  TV  golf  coverage; 
player,  course  and  tour  information;  and 
reviews  of  books,  videos,  C3D-ROMs  and 
games. 

LATS  Online  (www.lats.com)  pnxlucts 
can  be  cobranded  with  the  client’s  Web 


Revived  ‘Terry’ 
Strip  Has  Ended 

The  revived  “TERRY  and  the  Pirates” 
has  ended  after  28  months  of  syndica¬ 
tion. 

The  new  version  of  Milt  C^anilTs  classic 
adventure  comic  was  nev'er  able  to  build  a 
large  client  li,st.  It  received  mixed  reviews, 
with  some  people  saying  it  didn’t  do  jus¬ 
tice  to  CanifT s  vision  of  the  strip  and  oth¬ 
ers  praLsing  the  way  the  comic  was  updat¬ 
ed  to  reflect  life  in  the  1990s. 

When  “Terry”  started  in  1995,  the 
Tribune  Media  Services  strip  was  written 
by  Michael  Uslan  and  drawn  by  the 
Hildebrandt  bmthers.  Jim  Clark  and  Dan 
Spiegle  ux)k  over  the  text  and  art,  respec¬ 
tively,  in  1996. 

The  original  “Terry”  was  created  in  1934 
by  C^aniff,  who  did  it  for  about  a  dozen 
years  before  leaving  what  is  now  TMS 
when  he  couldn’t  get  ownership  of  the 
strip.  Caniff  (1907-1988)  went  on  to  create 
“Steve  Canyon”  while  George  Wunder  con¬ 
tinued  “Terry”  until  1973. 

The  Doctor  Is  In 
Error  In  Comic 

Perhaps  all  those  seven-day  work¬ 
weeks  are  c^atching  up  with  him. 

The  usually  infallible  Rex  Morgan,  M.D., 
made  a  mistake  over  the  July  26-27  week- 
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end  when  he  gave  a  baby  with  a  slight 
cold  some  aspirin.  Aspirin  has  been  linked 
to  Reyes  Syndrome,  a  rare  and  sometimes 
fatal  disease  which  attacks  mostly  young¬ 
sters  after  viral  illnesses  such  as  influenza 
and  chicken  pox. 

“Rex  Morgan,  M.D.”  writer  Woody 
Wilson  apologized,  noting  that  the  over¬ 
sight  was  “a  lapse  in  our  otherwise  thor¬ 
ough  editiiig  procedures.” 

Dozens  of  physicians,  nurses  and  par¬ 
ents  wrote  in  about  the  error,  according  to 
King  Features  Syndicate. 

Another  Gay  Kid 
In  The  Comics? 

IS  THE  AARON  Hill  character  in 
“Luann”  gay? 

That  has  been  a  matter  of  recent  spec¬ 
ulation  on  the  Internet  and  in  a  newspa¬ 
per  near  where  “Luann”  creator  Greg 
Evans  lives. 

In  a  July  27  article,  Escondido,  Calif., 
North  County  Times  staff  writer  Randy 
Dotinga  reported  that  many  “Luann”  read¬ 
ers  feel  Evans  is  dropping  hints  in  the 
comic  about  the  teenaged  Aaron  coming 
out. 

For  instance,  Aaron  was  shown  saying 
in  a  recent  strip  that  people  “judge  and 
hate  each  other  for  being  different”  and 
that  he  and  Luann  (who  has  had  a  long¬ 
time  crush  on  him)  “should  stay  open- 
minded  about  each  other  no  matter 
what.” 

When  contacted  by  E&P,  Evans  said 
he’s  “not  saying  one  way  or  another” 
what  Aaron’s  sexual  orientation  may  be. 

“It’s  sort  of  an  ongoing  story,”  stated 
the  United  Feature  Syndicate  cartoonist. 

Evans  also  wondered  why  there  is  so 
much  interest  in  the  matter.  “1  don’t  care 
if  anybody’s  gay  or  not,”  he  said.  “It’s  kind 
of  odd  that  it’s  getting  such  a  public  air¬ 
ing.” 

The  cartoonist  reported  that  readers 
have  sent  him  many  e-mail  messages  on 
the  subject,  ranging  from  “go  for  it”  to 
“you  are  the  evilest  person  on  earth.” 

Although  more  socially  relevant  mate¬ 
rial  has  been  allowed  on  comics  pages 
during  the  past  few  years,  strips  featuring 
openly  gay  characters  are  still  few  and  far 
between.  Among  the  exceptions  are  two 
Universal  Press  Syndicate  comics: 
“Doonesbury”  by  Garry  Trudeau  and  “For 
Better  or  For  Worse”  by  Lynn  Johnston. 

The  teenaged  Lawrence  character  in 
“For  Better  ”  came  out  four  years  ago 
iE&P,  April  3  and  April  10,  1993).  He 


hasn’t  appeared  much  since  then,  but 
will  be  featured  in  a  sequence  the  week 
of  Aug.  18  in  which  he  reacts  to  his 
boyfriend  moving  to  Paris. 

Universal  sent  a  letter  about  the 
upcoming  series  to  client  papers,  and 
reaction  has  been  much  more  muted 
than  four  years  ago. 

Syndicate  vice  president/editorial 
director  Lee  Salem  reported  that,  as  of 
the  end  of  July,  “we’ve  heard  from  12  to 
15  papers.  Last  time,  it  was  10  times  that 
number.” 

So  far,  only  five  or  six  of  Johnston’s 
more  than  1 ,8(X)  newspaper  clients  have 
asked  for  substitute  strips.  In  1S)93,  when 
the  comic  had  about  1,400  clients,  at 
least  50  papers  requested  alternate  strips 
—  and  18  canceled  “For  Better  ”  entirely. 

Why  the  milder  response?  Salem  said 
this  is  not  Lawrence’s  first  appearance, 
and  that  editors  and  readers  are  more 
used  to  seeing  gay  issues  addressed  in 
various  sections  of  the  newspaper  and  in 
other  media. 

“People  are  a  little  more  comfortable 
discussing  the  matter  and  reading  about 
it  regardless  of  where  they  might  stand 
on  the  whole  thing,”  he  stated. 

But  not  everyone  is  comfortable  with 
gay  cartoon  characters.  R.  Michael 
Johnson,  editor  of  the  7,00()-circulation 
Coshocton  (Ohio)  Tribune,  canceled  “For 
Better”  because  of  the  upcoming 
sequence.  He  stated  in  an  Aug.  3  column 
that  the  comics  page  “should  be  a  place 
for  lighthearted,  wholesome  entertain¬ 
ment.”  —  David  Astor 

Kopplow  In  Biz 
Position  At  TMS 

Tribune  media  services  has 

named  Fred  Kopplow  business 
development  analyst  for  News  & 
Features/Knight-Ridder/Tribune  Informa¬ 
tion  Services  at  TMS  in  Chicago. 

He  will  help  TMS  and  KRT  develop 
new  products  and  services  for  new 
media. 

Prior  to  join¬ 
ing  TMS,  Kopp¬ 
low  was  a  senior 
business  analyst 
at  United  States 
Cellular  Corp., 
where  he  man¬ 
aged  the  compa¬ 
ny’s  Internet 
marketing 
efforts. 


Urte’s  NaimCartoon 


{News  Item:  While  China  contemplates  Hong  Kong  continuing  as  an 
economic  showcase,  it  suppresses  personal  freedoms  that  gave  it  a 
competitive  edge  in  world  markets.) 


Due  to  a  mistake  by  E&P's  Virginia-based 
printer,  part  of  the  top  and  right  side  of  this 
cartoon  was  cut  off  on  page  31  of  the  July 
26  issue.  Here  is  the  whole  drawing, 
which  illustrated  a  story  about  Ranan 
Lurie  offering  his  work  in  color  starting 
Sept.  1. 


Judge  Is  Hit  For 
‘Dilbert’  Display 

A  LAWYER  REPRESENTING  a  former 
deputy  attorney  general  in  a  sexual- 
harassment  suit  against  her  old  boss 
wants  the  judge  kicked  off  the  case  for 
circulating  a  “Dilbert”  cartoon  in  the 
courtroom,  according  to  a  New  Jersey 
Law  Journal  story'. 

One  panel  in  the  cart(K)n,  fn)m  a  1S)93 
book  by  Scott  Adams  of  United  Feature 
Syndicate,  shows  Dilbert  complimenting 
a  woman  on  her  outfit.  In  response,  she 
is  shown  thinking: “Lawsuit.” 

Star  Cartoonist 
Werner  Is  Dead 

Longtime  indianapous  star  edi¬ 
torial  cartoonist  Charles  Werner  has 
died  of  cancer  at  the  age  of  88. 

Werner,  who  was  with  the  Star  from 
1947  to  1994,  won  a  Pulitzer  Prize  while 
at  the  Oklahoma  City  Daily  Oklahoman 
in  1938.  He  was  only  29  years  old  at  the 
time. 

The  Wisconsin  native  was  a  past  presi¬ 
dent  of  the  Association  of  American 
Editorial  Cartoonists. 


Fred  Kopplow 
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DIGITAL  DEUVERY  OF  NEWS: 

A  HOW-TO  GUIDE  FOR  PUBUSHERS 

An  Executive  Report  oh  "Push''  Technology 
Models  and  Revenue  Strategies 

By  Steve  Outing  &  Heidi  Anderson 


Although  it  is  widely  written  about,  "push"  delivery  of  news  from  Web 
sites  is  a  complicated  process.  Instituting  digital  delivery  services  from 
your  news  Web  site  involves  a  broad  array  of  technical  issues  and 
strategic  decisions.  This  report  is  designed  to  assist  top  managers  at 
newspapers  and  other  publishing  companies  in  understanding  exactly 
how  various  kinds  of  "push"  systems  work  as  well  as  how  they  can  be 
used  to  create  another  news-related  online  reader  service  and  revenue 
stream. 


r 

E-COMMERCEATYOUR 
PUBLICATION'S  WEB  SITE 

[ 

An  Executive  Guide  to  Systems, 

•  Strategies  and  Challenges 

1 

L. 

By  B.G.  Yovovich 

Electronic  commerce  -  the  act  of  conducting  sales  and  direct  financial 
transactions  over  the  Internet  -  is  widely  viewed  as  one  of  the  key  com¬ 
ponents  of  any  Web  publisher's  long-term  revenue  plans.  This  report 
provides  a  nuts-and-bolts  explanation  of  the  complex  and  rapidly- 
changing  technologies  of  e-commerce  as  well  as  a  detailed  overview  of 
the  systems  and  strategies  currently  being  used  to  support  such  activi¬ 
ties  at  publishing  and  product  marketing  Web  sites. 


INCLUDES: 

•  Delivery  and  Revenue  Models 

•  How  to  Push:  Some  Practical  Advice 

•  Understanding  Market  Realities 

•  Outsourcing  Your  Delivery  Workload 
•Technical  Advice  from  a  Push  Guru 

•  Profiles  of  Companies  Currently  Delivering 

News  with  Different  Push  Models 

-  After  Dark  Online 

-  AirMedia 

-  Digital  Bindery 

-  Email  Channel 

-  Nando.net/  News  Watcher 
...and  more 

INCLUDES: 

•  The  State  of  E-Commerce  Today 

•  Critical  Considerations  for  Publishers 
•Technical  Issues; 

-  Outsourcing  E-Commerce  Functions:  Pros  and  Cons 

-  Secure  Electronic  Transactions  (SET)  protocol 

-  Online  Privacy  and  the  Open  Profiling  Standard  (OPS) 

•  Anticipating  Rapidly  Changing  E-Commerce  Trends 

•  The  Rrst  Steps  for  E-commerce  Planning  and 

Implementation. 

•  E-  Commerce  Facts  and  Rgures 

•  Examples  of  current  E-Commerce  Activities 

•  Major  Players  of  the  E-Commerce  Industry 
...and  more 
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Legally 

Continued  from  page  3 

administer  a  federal  regulator}'  program.” 

The  Brady  Law  provision  requiring 
local  sheriffs  to  make  background 
checks  was  held  to  be  just  such  a  pro¬ 
gram  imposed  upon  the  states  without 
their  consent,  and  the  provision  was 
struck  down  as  unconstitutional. 

The  court  observed,  quoting  James 
Madison,  that  our  system  of  government 
is  one  of  “dual  sovereignty.”  In  other 
words,  the  federal  government  is  sover¬ 
eign  in  its  sphere  under  the  Constitution, 
and  the  states  are  sovereign  in  theirs. 

To  permit  the  federal  government  to 
require  the  states  to  legislate  in  a  partic¬ 
ular  way,  or  to  require  states  without 
their  consent  to  administer  programs 
which  they  themselves  have  not  enact¬ 
ed,  unconstitutionally  intrudes  on  their 
sovereignty. 

To  quote  the  clear  language  in  Printz: 
“The  Federal  Government  may  neither 
issue  directives  requiring  the  States  to 
address  particular  problems,  nor  com¬ 
mand  the  States’  officers,  or  those  of  their 
political  subdivisions,  to  administer  or 
enforce  a  federal  regulatory  program.  .  .  . 
Such  commands  are  fundamentally 
incompatible  with  our  constitutional  sys¬ 
tem  of  dual  sovereignty.” 

The  parallels  between  Brady  Law  back¬ 
ground  check  provision  and  the  Driver's 
Privacy  Protection  Act  are  obvious,  as 
both  set  up  federal  regulator}'  programs 
to  be  administered  by  state  officials  who 
are  given  no  choice  but  to  obey. 

The  Driver’s  Privacy  Protection  Act  is 
presently  being  challenged  in  federal  dis¬ 
trict  court  by  the  attorney  general  of 
South  Carolina  and  various  press  associa¬ 
tions.  The  judge  in  the  case  immediately 
after  the  Printz  decision  asked  the  par¬ 
ties  to  submit  briefs  about  the  impact  of 
the  decision.  This  augurs  well  for  eventu¬ 
ally  overturning  the  law. 


Daily 

Continued  from  page  7 

A  Chicago-based  entrepreneur, 
Schwartz  earned  millions  in  mariceting, 
direct-mail,  land  development  and  resort 
promotion.  In  1983,  he  purchased  the  8- 
year-old  Orange  Blossom  Gardens,  a 
modest  retirement  community,  55  miles 
northwest  of  Orlando. 

Its  residents  were  kept  informed 
about  park  activities  by  a  one-page, 
monthly  mimeographed  newsletter 
called  the  Orange  Blossom  Sun.  It  grad¬ 
ually  grew  into  an  eight-page  weekly 
tabloid  newspaper. 
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Schwartz  soon  had  fashioned  a  monu¬ 
mental  dream:  buy  all  available  open  land 
around  Orange  Blossom  and  create  a 
retirement  city,  neighborhtxxl  by  neigh- 
borhtxxl. 

He  called  his  dream  “The  Villages.” 
There  would  be  a  picturesque,  old-fash¬ 
ioned  downtown  square,  tum-of-the-cen- 
tur}'  office  buildings,  a  Spanish  mission 
church,  shopping  centers,  restaurants, 
medical  offices,  swimming  and  golf 
courses  galore. 

In  a  scant  14  years,  it  all  has  happened. 
And  construction  continues  at  seemingly 
breakneck  speeds. 

Today  Schwartz’s  community,  which 
covers  much  of  the  12-square-miles  he 
purchased,  grows  at  a  rate  of  8(K)  new 
homes  each  year. 

MOVING  FROM  WEEKLY 
TO  TWICE  WEEKLY 

When  Corsair  came  aboard  in 
September  1S)95,  he  redesigned  the  Sun 
from  tabloid  to  broadsheet,  expanded 
coverage  and  took  it  twice  weekly. 

Pleased  with  the  paper’s  progress, 
CEO  Morse  sensed  that  now  was  the 
time  to  go  daily. 

A  10,000-square-feet  printing  facility 
was  built  in  the  Villages’  industrial  park.  A 
rebuilt  eight-unit  Goss  Community  offset 
press  and  a  lineup  of  Power  Mac  com¬ 
puters  were  purchased. 

Total  investment;  $2  million. 

Earlier  this  year,  Morse  hired 
Markward  as  publisher  to  oversee  the 
entire  operation,  with  emphasis  on 
advertising,  circulation  and  production. 

NOT  ONLY  REPORTING 
GOOO  NEWS 

Should  there  be  negative  news  in  the 
Villages  to  report,  might  the  owners  be 
tempted  to  step  in  and  kill  a  story  now 
and  then? 

The  Villages’  PR  director  Mer\'ine,  a 
former  Orlando  TV  reporter  and  long¬ 
time  Disney  communications  expert, 
says  that  would  be  unlikely. 

“First  and  foremost,  a  newspaper  must 
serve  its  readers,”  Mervine  said.  “The 
only  way  to  successfully  publish  a  daily 
is  to  print  all  the  news.  And  that’s  our 
intent.” 

Amazingly,  an  initial  test  happened  in 
the  first  week  of  daily  publication. 

Seven  Villages  homes  were  burglar¬ 
ized  on  a  Monday  night.  When  nothing 
appeared  in  the  Tuesday  Sun,  residents, 
aware  of  the  crimes,  began  to  phone 
publisher  Markw'ard. 

“We  thought  this  was  supposed  to  be 
a  daily  paper.  How  come  you’re  not 
reporting  these  robberies?” 

He  explained  to  some  30  callers  that 
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the  stor}'  was  being  carefully  worked. 

It  led  Wednesday’s  front  page,  with 
complete  details,  including  a  photo  of  a 
slashed  screen  through  which  one  home 
had  been  entered. 

The  publisher,  in  his  “Answers  to  oft- 
asked  questions”  column  in  the  same 
issue  wrote: 

“The  Daily  Sun  is  committed  to 
reporting  news  that  affects  its  readers, 
but  will  not  print  half-truths  or  specula¬ 
tions.  While  we  did  not  ‘break’  this  story, 
we  think  you'll  agree  that  our  report  is 
complete,  entirely  factual  and  devoid  of 
speculation.  We  will  continue  to  practice 
responsible  journalism  to  the  best  of  our 
ability.” 


Retention 

Continued  from  page  1 1 

ptxtr  newsroom  managers  might  be  mak¬ 
ing  all  the  journalists  mi,senible. 

“When  you’re  black  you  walk  in  .  . . 
with  this  heightened  sense  of  fairness, 
this  heightened  sense  of  justice,  while  all 
the  while  your  white  colleagues  are  just 
saying  to  themselves,  ‘If  I  can  only  make 
it  to  payday,’  ”  Ha}'W(xxJe  said. 

Haywoode’s  advice;Tap  into  the  news¬ 
room  gossip  networic,  starting  with  sec¬ 
retaries,  librarians  and  “that  supportive 
white  person  —  and  everylxxly  knows 
who  they  are.” 


Dividends 

Lee  ENTERPRISES’  BOARD  of  direc¬ 
tors  declared  on  July  16  a  quarterly 
cash  dividend  of  $0. 1 3  per  share,  which 
is  payable  on  Sept.  30,  1997  to  stock¬ 
holders  of  record  of  both  the  Common 
and  Class  B  Common  Stock  as  of  Sept.  2, 
1997. 

McClatchy  Newspapers  declared  a 
regular  quarterly  cash  dividend  on  July 
23  of  $0,095  per  share,  payable  Oct.  1 , 
1997  to  stockholders  of  record  as  of 
Sept.  10, 1997. 

Harte-Hanks  Communications  board 
of  directors  declared  a  regular  quarterly 
dividend  of  $0.02  per  share  payable 
Sept.  16, 1S>97  to  shareholders  of  record 
on  Sept.  2, 1997. 

Tribune  Co.’s  board  of  directors 
declared  a  regular  quarterly  dividend  of 
$0.16  per  common  share  payable  on 
Sept.  11, 1997  to  stockholders  of  record 
at  the  close  of  business  on  Aug.  28, 1S>97. 

Media  General  declared  through  its 
board  of  directors  a  quarterly  dividend 
of  $0.13  per  share  on  conunon  stock 
payable  Sept.  15,  1997  to  stockholders 
of  record  on  Aug.  29, 1997. 
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Copy  Editors 

Continued  from  page  12 

In  recent  years,  the  American  S<x:iety 
of  Newspaper  Editors  has  taken  on  copy 
editors  as  one  of  their  most  important 
human  resources  projects.  ASNE  has 
sponsored  workshops  and  issued  studies 
to  raise  the  prestige  of  copy  editors. 

But  what  has  really  shaken  copy  edi¬ 
tors  from  their  grumpy  lethargy'  are  the 
big  technological  and  newsroom  organi¬ 
zational  changes  of  recent  years,  says  Sun 
Herald  managing  editor  Wilson. 

“With  pagination  and  new  technology 
. . .  the  whole  role  of  the  copy  editor  is 
changing,”  Wilson  said.  “In  many  papers, 
the  role  of  copy  editing  has  diminished. 
C^opy  editors  become  just  pnK)freaders. 
And  it’s  become  clear  that  newspapers 
were  compromising  their  standards  as 
they  moved  copy  editors  into  teams.” 

With  many  papers  experimenting 
with  eliminating  the  copy  desk  alto¬ 
gether,  Wilson  said,  copy  editors  “need  to 
be  part  of  the  decision-making  process.” 

Copy  editors  these  days,  says  the  5tor  s 
Catalano,  feel  as  if  they  are  working  with 
their  “hands  shackled,  not  able  to  get  into 
a  story  —  not  to  butcher  it  —  but  to  be  a 
professional.” 


The  first  conference  will  offer  profes¬ 
sional  development  sessions  —  one  con¬ 
centrates  entirely  on  stylelxKiks  —  but 
much  more  time  will  be  devoted  to  the 
personal  and  professional  lives  of  copy 
editors.  One  sample  session  is  entitled 
“Getting  a  Life”  and  pn)mises  to  discuss 
“how  to  balance  the  demands  of  our 
worklife  with  the  demands  of  the  rest  of 
your  life.” 

“Copy  editors  need  recognition,”  Cata¬ 
lano  said.  “They  need  a  national 
spokesman.They  need  some  Ixxly’  stand¬ 
ing  up  for  them.” 


Harte-Hanks 
Acquires  ABC 
Shoppers  Group 

HARTE-HANKS  Communications 
Inc.,  based  in  San  Antonio,  has 
expanded  its  shopper  group  by  acquir¬ 
ing  the  ABC  Shoppers  Group  from  ABC 
Inc.,  a  subsidiary  of  the  Walt  Disney  Co., 
for  roughly  $104  million. 

The  ABC  group  publishes  free  circula¬ 
tion  advertising  publications  reaching  2.4 
million  households  in  California  and  the 


Midwest  and  is  expected  to  generate 
1997  revenues  of  approximately  $67  mil¬ 
lion. 

Earlier  this  year,  Harte-Hanks  put  up 
for  sale  its  remaining  six  daily  newspa¬ 
pers  and  its  only  TV  station  in  order  to 
concentrate  on  its  direct  marketing  and 
shopper  business. 

When  it  put  up  its  pn)perties  for  sale 
in  the  spring,  Harte-Hanks  CEO  Larry 
Franklin  said  direct  marketing  accounted 
for  50%)  of  Harte-Hanks  revenues  and  its 
shopper  business  accounted  for  another 
25%. 

Prior  to  its  most  recent  acquisition, 
Harte-Hanks  owned  and  operated  shop¬ 
pers  zoned  into  580  separate  editions 
that  reach  almost  7  million  households  in 
four  markets.  The  new  acquisitions  will 
increase  that  reach  bv  more  than  30%. 


Editor  Forms 
Consulting  Firm 

Fred  KARDON, former  executive 
editor  of  the  Pantagraph  newspa¬ 
per  in  Bkx)mington,  Ill.,  has  formed 
Communications  etc.,  a  newspaper  con¬ 
sulting  agency  based  in  South  Carolina. 


Interactive 

Sites  and 
Services 

Directory 


Sites  and  Services  Directory  Schedule 
September  13  •October  18  •  November  15  •  December  G 
To  Advertise  here,  call  (212)  675-4380,  ext.  171 


http:/Amw.careerpath.com  OlOW 

The  most  visited  job-related  site  on  the  Internet, 
CareerPath.com  posts  more  than  500,000  jobs  per 
month  from  Help  Wanted  Classified  ad  listings  of  the 
nation's  major  newspapers. 

For  advertising  information  call 
(213)  237-6658  or  send 
email  to  advertising@careerpath.com 


Your  single  source  for  tools  to  increase  your  ad  revenue. 


Ad-Buildet*  &  SCAN'“-Timely  art,  photos  and  ideas  for 
newspapers  ♦  Muiti-Ad  Creatoi^-The  industry  standard 
for  efficient  ad  layout  ♦  ReCAS*  &  Cashline-Marketing 
information  &  co-op  recovery 


Bringing  you  the  future  of  advertising  today. 


lll^'IMulti-Ad  Services,  Inc. 

1720  W.  Detweiller  Drive,  Peoria,  IL  61615-1695 
1-800-245-9278  •  Visit  our  Web  site  at  http://wvnv.multi-ad.com 
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1 1 W,  19th  Street  •  New  YoA,  NY  1001 1  •  Phone  (212)  6754380  •  Fax  (212)  929-1259 


FEATURES  AVAILABLE 


ANTIQUES 


Antique  Talk-The  “Calvin  &  Hobbes”  of 
wkly  antique  columns.  Wayne  Mattox, 
(203)  263-2431,  www.antiquetalk.com. 


ASTROLOGY 


Weekly  -  Monthly  -  Camera  Ready 
Time  Data  Synd.  (800)  322-5101 
http://www.time-cjata.com 
e-mail:  star2020@time-data.com 


AUTOMOTIVE 


CAR  FEATURES  are  our  business:  Col¬ 
umns  available  on  rexjd  tests,  car  care, 
auto  trivia/history.  (810)  573-2755. 


CARTOONS 


HOT  CARTOONS  by  Rick  London!  See 
E&P,  May  3,  1 997.  CALL  Kristen  at 
(601)  268-7417.  Twedt@aol.com, 
vAvw.  intercom .  net/ user/bowne/ rick,  html . 
Southern  Writers  Syndicate 


CELEBRITY  PROFILE 


“REEL  TO  REAL,”  the  weekly  celebrity 
profile  column  gives  your  readers  an 
up  close  and  personal  look  (real  foce- 
lo-face  interviews,  no  phoners  or  press 
junkets)  at  the  biggest  names  in  show 
business  -  Jane  Seymour,  Julia  Louis- 
Dreyfus,  Charlton  Heston,  Jay  Leno, 
Kathy  Ireland.  Pricing  is  flexible.  Call, 
fax,  or  E-mail  for  samples,  David  Fan- 
He,  (414)  352-7966,  (414)  352-8598 
(fax).  E-mail:  davereel@execpc.com. 


ENTERTAINMENT 

“HOLLYWOOD-BEHIND-THE- 

SCENES" 

by  award-winning  columnist.  Gossip, 
news,  pictures  in  hot  format.  Camera- 
ready.  Competitive  rates.  Weekly, 

L.A.  Features  Syndicate  800-959-9977 


IN  A  NUTSHELL:  Honored  by  NSNC, 
NYPA.  Free  samples.  1 1 9  Washington 
Ave.,  Staten  Island,  NY  10314. 
http: //www.h2net.  net/p/nutshell 


NASCAR 

Racing  columnist  for  major  national 
newspapers  offers  weekly  insights 
written  from  a  real  writer's  viewpoint. 
(561 )  489-671 8  •  goward@gate.net 
Sample  column  at  http:// 
www.amarillonet.com/ sports/ 
racing.html 


POLITICAL  CARTOONS 

Political  Cartoons  with  a  LOCAL 
ANGLE.  Created  for  your  community  & 
your  readership.  (800)  778-7815. 


BRAINSQUEEZE 

The  ultimate  Word  Puzzle  producers 
FREE  packet  with  sample  puzzles 
(409)  295-5794 
•  fax  (409)  295-9624 
PO  Box  1972,  Huntsville,  TX  77342 


PUZZLE  FEATURES  SYNDICATE 
The  Finest  In  Crossword  Puzzles 
Call  (800)  292-4308/(909)  766-7617 


REUGION  NEWS 


FOR  AN  established  source  of  religion 
news  that  fits  your  audience  and  your 
budget,  turn  to  EP  News.  For  more 
information  and  a  free  sample,  call 
(800)  257-4972 


ANNOUNCEMENTS 


NEWSPAPER  APPRAISERS 


74  YEARS  OF  EXPERIENCE 
See  Bolitho-Cribb  &  Assoc, 
display  od  this  page. 


ANNUAL  REPORTS/ APPRAISALS 
KAMEN  &  CO.  GROUP  SERVICES 
(51 6)  379-2797/(81 3)  786-5930 


Appraisals/Brokerage 
Call  Dick  Briggs  (864)  457-3846 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356. 


Confidential  Appraisals 
nationwide  since  1 959. 
W.B.  GRIMES  &  COMPANY 
(301)540-0636 


DAVID  R.  STILL 

Box  895,  Lawrenceville,  GA  30246 
(770)  962-8399  FAX  (770)  962-8640 


C.  BERKY  &  ASSOCIATES,  INC. 
Consultants  •  Appraisals  •  Brokers 
(561)  368-4352 
123NW  13th  St.,  Suite  214-7 
Boca  Raton,  FL  33432 


NEWSPAPER  BROKERS 


Cash  Out.  Merger/ Acquisition. 
Joint  Venture.  Capitalization. 
Restructuring.  Reorganization. 
JMPC.  Est,  1983,  (614)  889-9747. 


NEWSPAPER  APPRAISERS 


NEWSPAPER  BROKERS 


700Sold-Est.  1959 
W.B.  GRIMES  &  COMPANY 
P.O.  Box  442 
Clarksburg,  MD  20871 
Larry  Grimes-Pres.-(301)  540-0636 
Tom  Sexton,  NE  (800)  444-5297,  ext.  1 94 
Wren  Barnett,  South  (704)  698-0021 
Stephen  Klinger-SWest/West,  (505) 
524-0122 


BILL  MAHHEW  COMPANY  conducts 
professional,  confidential  negotiations 
tor  sale  and  purchase  of  highest  qual¬ 
ity  daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)  733-8053 

or  write  Box  3364,  Clearwater  Beach, 
FL  34630,  No  obligation  of  course. 


JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Services 
410  Elm  St.,  Troy,  AL  36081 
(334)  566-7198 
Fax  (334)566-0170 


MEDIAAMERICA  BROKERS 
Lenox  Towers,  Suite  1000 
3390  Peachtree  Rd.  NE 
Atlanta,  GA  30326 
(404)  364-6554  Fax  (404)  364-6533 
Lon  W.  Williams 


NEWSPAPER  BROKERS 


Bolitho-Cribb  Report:  http://www.cribb.com 


Confidential  AoDraisa!  for  BolTtho~Cnbb 


Confidential  Appraisal  for 
Estate,  ESOP,  Partners, 
Bank  Tax,  Stock,  Assets 


EsUMishtdln  1923 
1  Annette  Park  Drive,  Bozeman, 
JotmT.  Cribb  MT  59715  e-mail:  |cribbOimt.net 


&  Associates 

Newspaper  Brokerage 
A  Appraisal 

406-586-6621 

Fax  406-586-S774 


NEWSPAPER  BROKERS 


MEL  HODELi  NEWSPAPER  BROKER 
5196  Benito,  Montclair,  CA  91 763 
(909)  626-6440  Fax  (909)  624-8852 


MICHAEL  D.  UNDSEY 
Experienced  -  Confidential 
6645-5  Redmont  CrI,  Mesa,  AZ  8521 5 
(602)  807-7791  FAX  (602)  807-7795 


PHILUPS  MEDIA  SERVICES,  INC. 
Consultants-Investments 
Management-Brokers 
P.O.  Box  3308 
Merrifield,  VA  221 16-3308 
(703)  846-8410  Fax  (703)  846-8406 


RICKENBACHER  MEDIA  CO. 

Your  broker  for  Southvrest 
and  Middle  America. 

6731  Desco  Drive 
Dallas,  TX  75225 

(214)  265-9300  Fax  (214)  369-6496 


NEWSPAPERS  FOR  SALE 


FOUR  NEWSPAPERS:  Weekly,  Bi¬ 
weekly,  monthly  in  scenic  East  Boy  Cal¬ 
ifornia.  Will  sell  separately.  Serious 
buyers  only.  Call  Mary  Jane  Barnes, 
(510)  634-2368 


NO  CHARGE:  List  of  newspapers  for 
sale.  Bill  Berger,  Associated  Texas 
Newspapers,  Tnc.,  1801  Exposition, 
Austin,  TX  78703,  (51 2)  476-3950. 


WELL-ESTABLISHED,  profitable  West 
Coast  niche  publication  available, 
$250,000.  Owner  has  other  pub¬ 
lishing  interests  to  pursue.  Contact 
Bolitho-Cribb  &  Associates,  Tom 
Karavakis  at  (406)  586-6621 . 


NEWSPAPERS  WANTED 


AWARD-winning  Midwest  newspaper 
group  seeks  to  odd  paid  newspapers 
to  its  group  of  fine  publications.  Lar^ 
down  payments  or  all-cash  available. 
Seeking  medium-sized  and  large 
circulation  quality  papers  and  groups. 
Management  welcome  to  stcy  in  place. 
All  replies  guaranteed  helcl  confiden¬ 
tial.  Reply  to  Box  07148,  Editor  &  Pub- 


The 

communication 
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week 
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EQUIPMENT  &  SUPPLIES 


CAMERA  &  DARKROOM 


SQUeeze  Lenses 
Herb  Carlbom  -  CK  Optical 
(310)  372-0372. 


MAILROOM  EQUIPMENT 
Standlee  and  Associates,  Inc. 
(407)  273-5218  Fax  (407)  273-901 1 


PRE-OWNED  MAILROOM  Equipment 
Bill  Kanipe,  ALTA  GRAPHICS,  INC. 
(770)  428-5817  Fax  (770)  590-7267 


Refurbished  add  on  pockets 
MULLER  MARTINI  227 
KANSA  320  and  480  AVAILABLE 
Coll  MidAmerica  Graphics  at 
(800)  356-4886. 


PRESSES 


1989  HARRIS  VI 5D  21.5"  cutoff  press 
with  JF25B  folder,  brush  dampening, 
oil  bath,  running  circ.  register,  sideloy, 
Martin  splicers,  Count-O-Veyer,  run¬ 
ning  daily  in  Oklahoma,  complete  with 
all  8  units  or  may  sell  as  a  5,  6  or  7 
unit  press,  (91 3)  362-01 1 9. 


PRESSES 


DON'T  SELL  YOUR  PRESS 
Until  You  Contact 

Newman  International  Web  Press  Sale 

“Worldwide  Marketing  of  Commercial 
Web  and  Newspoper  Web  Presses" 

PRESSES  WANTED:  HARRIS  V25  V22 
VI 5A  VI 5D  or  845;  KING  Process 
Color  or  Daily;  GOSS  Community 
Urbanite  Metro;  SOLNA  D30  C96 

Tel:  (913)  362-8888 
Fax:  (913)  362-8901 


FOR  SALE:  12-unit  Gass  Suburban 
press  with  two  folders,  a  Suburban 
991  and  Urbanite  763  with  second 
former.  Nine  units  are  1000  series, 
three  are  900  series.  Two  suburfran 
reelstands.  Both  folders  have  on-line 
tape  delivery  quarterfolders, 
Accumeter  gluer.  Console  with 
pneumatics,  two-highs  converted  to 
belt  drive.  Call  for  more  information 
(916)  774-7945  or  (6 1 9)  45 1  -6200. 


FOUR  UNIT  GOSS  COMMUNITY 
PRESS  AND  FOLDER 
Contact:  Dave  Tyo 
Brown  Publishing  Company 
Cincinnati,  OH 
(513)  489-7227 


HARRIS  VI 5D  22-3/4"  units,  HARRIS 
JF-25  folders,  BALDWIN  105  stackers, 
BUTLER  infe^,  5-unit  COLOR  KING 
heatset  press  with  KJ6  folder  ($70K). 

Call  Grafica  Worldwide 
(91 4)  761  -6360  Fox  (91 4)  761  -0597 


QtulQr  due  nukes  m  knpresdon  woridwidt 


Sdtei fro**:  % 

[  ^  1  Q  Comptolo  ProoMt  ^ 

\J  0  Addrtiont  lo  Existing  Prossos  qUo 
O  3-cotor  Sotollitos 

“\  PI  O  4-Hi  Airongomoots  II/ 

^  I  OStKAod  Units 

\  □  Jntogrol  Ron  Stand  Units 
O  Halt  and  Quartor  Foldars 
I  \  □  Culolf  20- •  21H*  •  2r  -  22%* 

O  18,500  to  JO.OOOlPH 

SALES  •  SERVICE  •  PARTS  A  I 
Phone:  (770)  552-1528  MLIM 
Fax:  (770)  552-2669  GRAPHCS* 


METRO,  URBANITE,  COMMUNITY, 
SC,  SSC,  MAN  4/2  presses.  AL  TABER 
(770)  552-1528  Fax  (770)  552-2669 


WANTED  TO  BUY 


IMMEDIATE  NEED  FOR  MULLER 
MARTINI  INSERTERS  227E  &  227S 
WILL  PAY  TOP  DOLLAR 
Call  Chris  George  (800)  356-4886  or 
Fox  (816)  887-2762. 


WANTED:  Presses  -  Inserters 
Coll:  Bill  Kanipe  or  Al  Taber 
ALTA  Graphics  Itk. 

(770)  428-5817  Fox  (770)  590-7267 


URGENT!  Searching  (or  a  9-  to  10-unit 
Urbanite  press  with  or  without  3-color 
unit,  Tel:  (913)  541-8886,  Fax:  (913) 
541-8960. 


SubscHbe 

TOE^ 


INDUSTRY  SERVICES 

CIRCULATION  CONSULTANTS 

CIRCULATION  SERVICES 

X)HN  A.  BURKE 

Advi  sor/ Catalyst 

Marketing  Strategies/Employee  Training 
NY  •  NJ  •  PA 

HEADUNE  PROMOTIONS  INC. 
Telemarketing  Programs 

Designed  to  respond  to  your  needs. 
Dennis  McQuillan  (800)  260-9823 

Call/Fox  (516)  588-2/35 

LEVIS  NATIONAL,  INC. 

CIRCULATION  SERVICES 

SINCE  1968 

“We  Deliver  More  Homes  to 

Your  Newspaper” 

Guaranteed  Quality  Telemarketing 

1  (800)  495-2688 

17  OFFICES  NATIONWIDE 
CIRCULATION  DEVELOPMENT  INC. 
Newspaper  Telemarketing  Specialists 
(800)  247-2338 

PRO  STARTS 

THE  TELEA4ARKETING  PROS 
EXPERTISE  IN  A  FULL  RANGE  OF 

SALES  SERVICES  INCLUDING 
DATABASE  MARKETING 

TOM  ZGONC  (800)  776-6397 

36  YEARS  IN  TELEMARKETING 
METRO  NEWS  SERVICE,  INC. 

“ResponseABIUTY” 

Nationwide  TELEMARKETING 

(800)  950-8475 

COMPUTER  SOFTWARE 

Horace  Southward 

SOFTWARE  (or  AR,  classifieds,  sched- 

BLENKARN 

Your  Telemarketing  Partner 

JEFF  BLENKARN  (616)  458-661 1 

uling  &  circulation.  Fake  Brains, 

Tel:  (303)791-3301 

http:// vrww.fakebrains.com/ scout. 

DISTRIBUTION  SERVICES 

CIRCULATION  2000  INC. 
Outside  Crew  Sales,  Turn-Key 
Alternative  Start  Pressure 
Storefronts  &  Seminars 
(800)  798-5667 
E-mail:  CIRC2000@aol.com 


CIRCULATION  DEVELOPMENT  SOUTH 
Complaint  free  telemarketing  w/quality 
subscription  sales  and  guaranteed  col¬ 
lections.  Nationwide.  (800)  844-3581 


GROWING  NIE  &  HOME  DELIVERY 
CIRCULATION  IS  SPEaRUM'S 
BUSINESS  -  CALL  DOUG  REESE 
(800)  972-6778 
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DISTRIBUTION  OF  PUBUCATIONS 
TO  NEWSSTANDS  ACROSS  THE  USA 
Dave  Chilton  (800)487-6397 
AUSTIN  NEWS  SERVICES  (NaHonal) 


Run  your  ad  for  12, 
26  or  52  issues  to 
increase  awareness 
while  benefitting 
from  our  low 
contract  rates. 
CaU  (212)  675-4380 


MAILROOM  SERVICES 


LOUIS  ALUS  DRIVE  PROBLEMS? 
New  Drive  Controller  Conversions 
For  848,  1 372,  1 472  Inserters 
-Direct  Replocement- 
T  D  Controls  Inc.  (6 1 0)  69 1  -36 1 3 


MARKET/RESEARCH 


QUALITY  Advertising,  Editorial,  Circula¬ 
tion  projects  with  training!  Professional 
&  experienced.  Let  us  bid  your  next 
project.  Call  Today. 

Market  Index,  Inc.  (913)  696-0909 


PRESSROOM  SERVICES 


DO  YOU  NEED  HELP  ON  YOUR 
ELECTRICAL  DRIVE  SYSTEM? 

MASTHEAD  can  provide:  New  or  used 
drive  motors  and  consoles  (or  single  or 
double  width  presses.  Also:  Parallel 
drives,  horsepower  upgrades  or  new 
AC  Drive  Conversions. 

MASTHEAD  INTERNATIONAL 
(800)  545-6908,  24  hr.  line 
(505)  842-1357 
P.O.  Box  1952 
Albuquerque,  NM  87103 


PRESSROOM  CLEANING  PROBLEMS? 
Dirty  presses,  ceilings,  walls,  beams? 
Unsafe  floors,  catwalks  and  lad- 
derways?  Dirty  air  handling  systems, 
duct  work? 

Doily  Service  Controcts 
One  Time  Service 
ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFACTION! 

30  Years  experierKe! 
PRESSROOM  CLEANERS 
CALL  TOLL  FREE  (800)  657-21 10 


Nobody  is  bored  when  he  is  hying  lo 
make  something  that  is  beaulitul,  or  lo 
discover  sonteming  that  is  true 


William  Inge 


http  ://www.  mediainfo  .com 


NEWS 

MAKES  THE  DIFFERENCE 


•  Editor  &  Publisher  is 
NOT  a  monthly  journalism 

review. 

•  Editor  &  Publisher  is 
NOT  a  monthly  association 

house  organ. 

•  Editor  &  Publisher  is 
NOT  sponsored  by  a  uni¬ 
versity,  society  or  founda¬ 
tion. 


•  Editor  &  Publisher  IS  the 
only  independent  weekly 
NEWS  magazine  covering 
the  newspaper  industry. 

NEWS  makes  the  difference 


EDITOR  &  PUBUSHER 
1 1  West  19th  Street 
New  York,  NY  1(X)1 1 
(212)  675-4380 
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HELP  WANTED 


_ ACADEMIC _ 

MEDIA  SERVICES  DIRECTOR  -  The 
University  of  Kansas  Institute  for  Life 
Span  Studies  (LSI)  at  Parsons  is  seeking 
applications  for  the  position  of  Director 
of  Media  Services/Parsons.  This  posi¬ 
tion  is  for  a  professional  to  provide 
leadership  for  the  media  services 
department,  securing  external  funding, 
collaborating  with  researchers  for 
development  of  grant  proposals  and 
media  for  funcfed  grant  projects,  and 
supporting  development  of  medio  and 
informational  services  for  the  LSI.  Full 
position  announcement  with  reciuired 
and  preferred  qualifications  available. 
Review  of  applications  will  begin  Sep¬ 
tember  10,  1997,  and  continue  until 
the  position  is  filled  with  start  date  of 
October  1,  1997  or  as  soon  as  possi¬ 
ble  thereafter  Contact  Dr.  David  Lin- 
deman,  2601  Gabriel,  Parsons,  KS 
67357,  (316)  421-6550  ext.  1 859. 

THE  UNIVERSITY  OF  KANSAS  IS  AN 

EQUAL  OPPORTUNITY/AFFIRMATIVE 
AQION  EMPLOYER 


THE  DEPARTMENT  OF  JOURNALISM 
at  Baylor  University,  Waco,  Texas, 
seeks  a  forward-thinking  individual  to 
serve  as  Chair  of  the  department  and 
to  lead  the  d^artment  as  it  works 
toward  ACEJMC  accreditation.  Candi¬ 
dates  must  hove  either  a  doctorate  with 
a  strong  academic  record  or  extensive 
professional  experience  at  the  national 
or  international  level.  Candidates 
should  have  academic  or  industry 
administrative  experience,  successful 
teaching  experience,  and  interest  in 
leading  a  department  which  values 
participatory  governance  and  col- 
legiality.  The  Chair  is  expected  to 
encourage  an  atmosphere  conducive  to 
teoching  excellence  in  the  core  values 
of  journalism:  repxarting,  editing,  his¬ 
tory,  law  and  ethics.  The  Chair  should 
value  and  encourage  research  and 
creative  activity.  Send  a  letter  of 
application  and  complete  resume  or 
curriculum  vita  to  Dr.  Michael  Korpi, 
Co-chair,  Journalism  Search  Commit¬ 
tee,  P.O.  Box  97368,  Baylor  Univer¬ 
sity,  Waco,  TX  76798-7368.  Review  of 
applications  will  begin  October  1, 
1 997,  and  will  continue  until  the  posi¬ 
tion  is  filled. 

a  or  is  a  Baptist  university  affiliated 
the  Baptist  General  Convention  of 
Texas.  As  an  Affirmative  Action/Equal 
Employment  Opportunity  Employer, 
Baylor  encourages  minorities,  women 
and  persons  with  disabilities  to  apply. 


It’s  A  Classified  Secret! 

Well  never  reveal  the  identity 
otMiMStP  box  holder. 

If  you  doni  want  your  reply  to  go  to  cer¬ 
tain  newspapers  (or  contpanies),  seal 
your  reply  an  .  envelope 
ad^eesed  to  the  E6tP  Classified 
Adwertistng  Department  with  an 
attached  note  listing  the  newspapers  or 


reach,  itftp'  Number  you're 
answering  is  on  your  list,  We'll  discard 
your  reply. 


ADMINISTRATIVE _ 

GENERAL  MANAGER 
Add  Inc,  an  employee  owned  company 

consisting  of  over  80  publications  and 

9  printing  plants  throughout  the 

Midwest  and  eastern  United  States 

seeks  a  general  manager  for  one  of  its 

more  recent  acquisitions.  The 

Jacksonville  Shopping  Guide  is  a  25 

year  established  we«ly  shopper  pub¬ 
lication;  circulation  90,000  (80%  home 
delivered,  20%  demand  distribution) 
zoned.  Its  classified  base  averages 
2,000  units  weekly  and  is  accom¬ 
panied  with  a  solid  repeat  display  busi¬ 
ness. 

ESSENTIAL  QUALIFICATIONS 
INCLUDE:  A  Bachelor's  Degree  in 
Sales/Marketing  and/or  Communica¬ 
tions,  or  the  equivalent  in  sales  man¬ 
agement  experience.  Must  be  a  winner 
with  a  highly  successful  track  record  of 
building  and  leading  a  dynamic  out¬ 
side  sales  force.  Must  also  be  a  skilled 
professional  with  expertise  in  strategic 
market  planning  in  support  of  business 
objectives. 

DESIRED  QUAUFICATIONS  ARE  ONE 
WHO  IS:  looking  for  new  challenges 
and  welcomes  the  opportunity  to 
increase  sales  and  profitability;  on 
effective  manager  with  excellent  com¬ 
munication  skills;  a  team  player. 

We  offer  a  competitive  salary  and  a 
generous  benefits  package  which 
includes  a  401  (k),  stock  options  plan, 
vacation,  holidays,  incentive  compensa¬ 
tion,  bonus  program,  major  health/ 
dental  and  PRO.  This  is  a  great 
opportunity  for  the  right  individual,  an 
excellent  and  growing  company  in  a 
warm  and  exciting  mid-size  city.  Don't 
hesitate,  this  position  will  not  be  open 
long.  To  apply,  send  letter  of  applica¬ 
tion,  resume,  and  salary  requirements 
to: 

Add  Inc 

1 564  Kingsley  Avenue 
Orange  Park,  FL  32073 
Attention:  Joyce  Lydon 

Add  Inc  is  a  subsidiary  of  Journal 
Communications  Inc.  EOE.  Visit  our 
web  site  at  www.jc.com 


SHOPPER  MANAGER 
Full-time  Shopper  Management  Posi¬ 
tion  available  in  Ohio  with  Add  Inc., 
producer  of  70  weekly  publications 
and  a  division  of  employee-owned 
Journal  Communications,  Inc.  We  are 
seeking  a  qualified  individual  who  is 
either  experienced  in  managing  and 
growing  a  small  market  shopper  or  is 
ready  to  step  into  a  management  posi¬ 
tion.  This  is  an  opportunity  to  break 
into  and  grow  with  an  outstanding 
company.  Must  have  proven  lead¬ 
ership  ability  and  be  employee  and 
customer  focused.  Our  company  is 
exciting,  growing  and  progressive.  We 
offer  an  excellent  benefits  program  that 
includes  health  and  dental,  company 
matched  investment  savings,  ESOP  and 
a  competitive  salary  and  bonus  pro¬ 
gram. 

If  you  qualify,  send  your  resume  to: 

Add  Inc. 

Attn:  Human  Resources 
P.O.  Box  249,  Lancaster,  OH  43130 
EOE/M/F 


ADMINISTRATIVE 


CHRONICLE  COMMUNICATIONS, 
INC.,  a  young  dynamic,  soon  to  be 
publicly  traded,  publishing  company  in 
Southwest  Georgia,  is  seeking  an 
aggressive,  results-oriented,  publisher 
for  a  startup  broadsheet  newspaper  in 
Southwest  Georgia.  Chronicle  Com¬ 
munications  presently  prints  one  brcxid 
sheet  subscription-based  newspaper, 
and  two  total  market  covercrge  tabloid 
shoppers.  Send  reply  to  Rusty  Dalton, 
P.O.  Box  756,  Cairo,  GA  31728  or 
Fax  to  (91 2)  377-7748.  EOE 


DlREaOR  OF  OPERATIONS 
We  are  seeking  the  right  person  to 
head  our  commercial  printing  division. 
The  successful  candidate  will  possess  a 
thorough  knowledge  of  pressroom 
operations  with  a  strong  knowledge  of 
Goss  Community  press  lines  and  a  par- 
ticulady  strong  knowledge  in  the  pre¬ 
press  and  computer  area.  Experience 
in  commercial  sales  a  plus.  Candidate 
must  have  strong  management  skills 
with  a  proven  track  record  in  devel¬ 
oping  solid  operating  margins  as  this 
position  will  have  full  responsibility  for 
all  aspects  of  plant  operations.  Enjoy  a 
quality  midwestern  lifestyle  with  a  solid 
and  growing  organization.  To  apply  in 
strict  confidence,  send  resume  INCLUD¬ 
ING  SALARY  HISTORY  to  W.  R. 
Welsh,  president,  1 23  W.  1 7th,  Box 
O,  Syracuse,  NE  68446. 


ADVERTISING 


ADVERTISING 


CLASSIFIED  SALES  MANAGER 

An  experienced,  highly  motivated  team 
player  is  sought  by  the  Daytona 
Pennysaver,  a  73,000  circulation  weekly 
shopper  published  in  Volusia  County,  FL. 
Responsibilities  include:  growing  classi¬ 
fied  advertising  revenues;  developing  and 
implementing  sales  strategies;  and  train¬ 
ing  and  leading  a  diverse  sales  staff. 

Qualified  applicants  must  hove  previous 
advertising  sales  management  experi¬ 
ence,  excellent  interpersonal  and  motiva¬ 
tional  skills.  Competitive  salary,  bonus, 
excellent  benefits. 

Reply  with  resume,  references,  salary 
requirements  to: 

Leonard  A.  Marsh 
General  Manager 
Daytona  Pennysaver 
P.O.  Box  67 

Ormond  Beach,  FL  32175 


ADVERTISING  DIRECTOR  -  The  Lex¬ 
ington  Herald-Leader,  a  two-time 
Pulitzer  Prize-winning  Knight-Ridder 
newspaper  located  in  the  heart  of  Ken¬ 
tucky's  Bluegrass,  seeks  energetic, 
imaginative  advertising  director  with  pro¬ 
ven  track  record  of  success  and  even 
greater  potential.  This  position  reports 
directly  to  the  publisher.  Send  cover  let¬ 
ter,  resume  and  references  to  Box 
08243,  Editor  &  Publisher. 


ADVERTISING 


DISPLAY  ADVERTISING  DIRECTOR 

THE  HAWAII  NEWSPAPER  AGENCY,  which  oversees  the  business 
operations  of  The  Honolulu  Advertiser  and  Honolulu  Star-Bulletin  daily 
newspapers,  is  seeking  a  seasoned  advertising  executive  to  oversee  all  dis¬ 
play  advertising  functions. 

The  successful  candidate  will  have  demonstrated  success  in: 

•Highly  competitive  and  diverse  markets 
•Challenging  economic  environments 

•Identifying  new  revenue  opportunities,  then  developing,  launching 
and  nurturing  appropriate  new  products 
•Internet  sales  and  marketing 

•The  training,  development  and  management  of  a  diverse  sales  team 
•Building  consultative  relationships  with  advertisers  of  all  .sizes:  and 
•Strategic  planning  as  well  as  tactical  implementation. 

Pluses  are:  experience  in  Cla.ssiried  management,  a  post-graduate  business 
degree,  and/or  familiarity  with  the  Japanese  language.  A  four-year  college 
degree  is  required. 

The  Display  Advertising  Director  will  report  to  the  Senior  Vice 
President/Marketing.  Compensation  will  be  commensurate  with  experience 
and  the  economic  realities  of  island  living.  The  Hawaii  Newspaper  Agency, 
of  which  Gannett  Co.,  Inc.  is  a  partner,  is  an  equal  opportunity  employer. 

This  is  a  truly  unique  opportunity  for  the  right  individual  to  impact  the 
growth  of  two  papers  serving  one  of  the  world's  most  breathtakingly  beau¬ 
tiful  and  culturally  diverse  locales. 

Please  send  (no  phone  calls)  a  resume  and  salary  history,  along  with  a  cover 
letter  that  briefly  but  succinctly  highlights  personal  strengths  and  success¬ 
es,  to: 

Don  Nunes 

Senior  Vice  President/Marketing 
Hawaii  Newspaper  Agency 
P.O.  Box  3350 
Honolulu,  HI  96801 
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EDITOR  &  PUBLISHER  RESOURCE  ORDER  CARD 


Please  ship  the  following  publication(s)  to  the  name  and 
address  below.  My  credit  card  number  or  check  is  enclosed. 


(  )  My  check  is  enclosed  (payable  to  Editor  &  Publisher  Company). 

Payment  must  be  in  US  Dollars  drawn  on  a  US  bank 
(  )Chargemy(  )VISA|  )MC  (  )AMEX 
# _ 


Name 


Exp.  Date_ 


.Signature^ 


Company_ 


Street  Address 


City_ 


(Sony,  no  deivehes  to  PO.  boxes) 

_State _ _Zip _ 


Phone 


(In  case  \we  have  quesitons  about  your  order) 


Fax 


COLOR 

PUBLICATION 

#  COPIES 

COST/COPY 

TOTAL 

RED 

1997  iNTERNATlOf^ 
Year  Book 

S125 

BLUE 

1997  EOfTOR&PuBUSHER 
Market  Guide 

SI  00 

GKEEN 

1997  E&P/FPP  COMMUNtTY, 
Specialty  Argo  Free 
Publications  Year  Book 

$99 

*Orders  shipped  outside  the  US  and  Canada  must  add 
$25  per  shipxnent.  •*Califomia,  District  of  Columbia, 
New  York  and  Ohio  residents  must  add  applicable  tax. 
Canada  residents  please  add  GST. 

SHIPPING 

FREE* 

TAX** 

MY  TOTAL  ORDER 

Your  Business  (Check 

one  Category  Only)  j 

1.  -I  Newspaper 

11.  -1  Service  Industry  j 

j  2.  -i  Newspaper  Equip.  Mfr. 

1Z  J  Unversity/Public  Ubrary  1 

!  3.  -1  Syrxjicate^News 

13.-1  Financial  j 

Service 

14.  -1  Retail  ! 

4.  -1  Advertising  AgerKy 

15.  -1  Public  Trartsportation  i 

5.  -1  Public  Relations  Firm 

16.  u  Individual  ' 

6.  -1  Legal  Firm 

17.  .J  Publishing  Other  Than 

7.  -I  Government 

Newspaper 

8.  -I  Mfr. -General 

18.  -I  Real  Estate 

9.  -1  Mfr.- Auto  &  Truck 

19.  J  Other  j 

10.  -1  Mfr. -Food 

Mail  to;  Editor  &  Publisher  Company,  11  W.  19th  St, 
NYC,  NY  10011.  Fax  number  (212)  691-6939. 
e-mail  us  at  ec:^pub@mediainfo.com. 

VISIT  THE  E&P  WEB  SITE  AT  htlp://vvvvwxne(fainfb.com 
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D, 

BLUE 
&GREEN. 

The  Powerhouse  Newspaper 
Directories  from  E&P. 

Stock  your  library  with  the  indispensable  newspa¬ 
per  resources  available  ONLY  from  the 
researchers  at  Editor  &  Publisher: 

RED!  Editor  &  Publisher  International 
Year  Book.  The  premier  US  & 
nternational  directory  of  daily 
nd  weekly  newspapers. 

Published  in  two 


\VH<VS. 

Wlll-R'i 


Kxlilor.^ 
i>i  m.isliKK 


volumes,  the 
YEAR  BOOK 
includes  priceless 
newspaper  data, 
installed  equip¬ 
ment,  contacts, 
phone/fax  num¬ 
bers,  e-mail  and  Web  sites.  Continuously 
published  since  1924.  Also  available  on  CD- 
ROM  with  or  without  listing  capabilities.  Call 
for  details  and  FREE  demonstration  disk! 


BLUE!  1997  Editor  &  Publisher 
Market  Guide.  City-by-city  market  data 
for  over  1,600  US  &  Canadian  cities  with 
daily  newspapers.  Exclusive  E&P  rank¬ 
ings  for  all  MSAs,  top  250  _ 

daily  newspaper  counties 
and  cities.  Valuable  '97  eco- 
nomic  forecasts.  An  indispensable  HjT 
tool  for  your  marketing  needs.  Also 
available  on  CD-ROM.  Call  for  more 
information. 


GREEN!  ALL  NEW!! 

1997  Editor  &  Publisher/Free 
Paper  Publisher  Community, 
Specialty  &  Free  Publications 
Year  Book.  Brand-new  directory 
of  US  &  Canadian  weekly,  com¬ 
munity,  free,  niche,  alternative 
and  TMC  publications.  Includes 
newspaper  data,  contacts, 
phone/fax  numbers,  Web  site 
URL,  e-mail  addresses  and  MORE! 


ORDER  YOUR  COPIES  TODAY!  USE 
THE  EASY-ORDER  FORM  IN  BACK,  OR 
CALL  212-675-4380. 
SATISFACTION  GUARANTEED! 
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HELP  WANTED 


ADVERTISING 

ADVERTISING  SALES  MANAGER 


_ ADVERTISING _ 

ADVERTISING  IN-HOUSE  AGENCY 
MANAGER 

The  Santa  Fe  New  Mexican  is  seeking 
a  manager  to  supervise  the  production 
and  creative  design  skills  of  a  staff  of 
seven.  The  New  Mexican  is  a  fast- 
paced.  high-advertising-volume  doily 
newspaper  producing  magazine  qual¬ 
ity  special  sections. 

Applicants  should  have: 

•Macintosh  experience,  advertising 
layout  and  design  utilizing  QuarkX¬ 
Press.  Photoshop  and  Illustrator 
•Supervisory  experience  and  lead¬ 
ership  qualities 

•Technical  knowledge  and  ability  to 
manage  equipment  including  eight 
Power  Mac's  and  Quadras.  Color  Jet 
printer  and  two  imagesetters. 

Adobe  Acrobat  and  knowledge  of 
LAN's  a  plus,  as  well  as  art  director 
and  newspaper  prepress  experience. 

The  Santa  Fe  New  Mexican  has  a 
creative  and  collaborative  advertising 
department.  If  you  are  a  leader  and  a 
team  player  with  ability  to  handle  multi¬ 
ple  Deadlines  and  high  volume  ad 
production  with  creativity  and 
enthusiasm,  please  send  resume  and 
cover  letter  with  samples  of  your  work 
and  references  by  August  20  to: 

Virginia  Sohn-Shahi 
Advertising  Director 
The  Santa  Fe  New  Mexican 
202  East  Morey  Street 
Santa  Fe.  NM  87501 
EQE 


ADVERTISING  MANAGER 

Small  market  daily  newspaper  in  Zone 
5  is  seeking  an  aggressive,  hands-on 
soles  manager  to  lead  o  staff  of  five  in 
developing  the  potential  Classified  and 
Retail  revenue  that  we  know  is  out 
there.  Successful  candidate  will  have  pro¬ 
ven  sales  and  managerial  experience, 
be  highly  motivated  and  results  orien¬ 
tated.  This  position  reports  directly  to 
the  publisher  and  is  part  of  a  solid 
management  team.  We  offer  a  com¬ 
petitive  compensation  package  with  an 
excellent  benefit  program  including 
profit  sharing.  401  (k).  dental  and 
medical  plans.  Qur  operation  is  part  of 
a  growing,  owned  media  company 
with  an  opportunity  for  advancement. 
Send  resume  including  compensation 
history  in  strict  conhdence  to  Box 
08234.  Editor  &  Publisher. 


ADVERTISING  MANAGER 
You  can  help  a  new  publisher  take  an 
award-winning,  bi-weekly  into  the  year 
2000.  Growing  market  with  many 
sales  opportunities.  You  must  be  able 
to  think  big.  train,  plan  and  sell.  Mail 
cover  letter  and  resume 

R.  Keith  Walters/Publisher 
Journal-Tribune 

P.Q.  Box  547.  Seneca.  SC  29679 


A  man's  memory  may  almost  become 
the  art  of  continually  varying  and  mis¬ 
representing  his  past,  according  to  his 
interest  in  the  present 

George  Santayana 


_ ADVERTISING _ 

ADVERTISING  MANAGER  -  Small 
Florida  daily  needs  experierKed  Sales 
Manager  to  grow  revenues.  Five 
person  staff  needs  a  leader.  Salary 
plus  incentives  to  $40s.  Reply  ta  Box 
08245.  Editor  &  Publisher. 


ADVERTISING  MANAGER 
The  Washington  Times  is  recruiting  for 
on  assertive,  team-oriented  manager  to 
lead  advertising  sales  for  our  financial 
category.  Candidate  will  be  on  experi¬ 
enced  sales  manager  and  will  be 
responsible  for  applying  their  entre¬ 
preneurial  spirit  and  leadership  to 
exceed  goals.  Other  responsibilities 
include  forecasting,  budgeting,  promo¬ 
tion  and  account  presentation.  A  suc¬ 
cessful  track  history  in  a  competitive 
environment  is  welcomed.  Compensa¬ 
tion  includes  base  salary,  plus  bonuses 
on  department  performance.  401  (k) 
and  health  plan.  For  consideration 
send  your  resume  and  salary  history 
to: 

Bruce  Bennett 

Retail  Advertising  Manager 
3600  New  York  Avenue.  NE 
Washington,  DC  20002 
FAX:  (202)  269-1245 


ADVERTISING 


One  of  New  York's  brgest  circulation 
newspaper  groups  seeks  someone  with 
the  experience,  leadership  skills  and 
ambition  ta  win  in  America's  most  com¬ 
petitive  nrarket.  THE  GQAL:  take  our  dis¬ 
play  and  classified  teams  to  new 
heights.  THE  TOOLS:  proven  products 
(20  years  in  business)  with  results- 
driven  advertising,  probably  the  best 
community  journalism  in  New  York 
City,  and  a  publisher  committed  ta  her 
team's  success.  We  publish  12  weekly 
titles,  with  a  web  site  near  launch.  More 
titles,  including  a  “landmark"  daily, 
are  on  line  for  1 998.  We  will  consider 
candidates  from  any  place  in  America 
(don't  be  put  off  by  our  address:  not 
only  is  New  York  City  a  great  town, 
but  our  communities  are  among  the 
best  around  —  with  excellent,  safe, 
family  environments,  great  schools, 
ond  cultural  opportunities  you  won't 
find  anywhere  else).  Ours  is  a  vibrant, 
growing  business,  offering  an  excellent 
compensation  package  and  an 
attractive  working  environment.  If 
you're  among  the  best,  write  (irKluding 
salary  history  and  requirements)  to: 
Publisher  Celia  Weintrob,  Brooklyn 
Paper  Publications.  26  Court  Street, 
Brooklyn,  NY  11242. 


ADVERTISING 


LIKE  EVERYTHING  ELSE  ON  THE  INTERNET, 
WE  KEEP  GROWING! 

CareerPath.com,  the  most  trafficked  and  most  searched 
job  and  employment  site  on  the  Web,  is  looking  for  Sales 
Managers  to  service  accounts  in  the  East,  West,  Mid-West 
and  South. 

As  a  CareerPath.com  Sales  Manager,  you'll  interface  with 
the  sales,  marketing  and  new  media  departments  of  news¬ 
papers  as  well  as  the  account  management  departments  of 
recruitment  advertising  agencies  and  will  travel  50%. 

For  these  highly  visible  positions,  we  require: 

♦  Minimum  5  years  experience  in  newspaper  publishing  and/or 
advertising  (recruitment  advertising  preferred) 

♦  Excellent  presentation  skills 

♦  Experience  in  sales  training  and  development  of  sales 
support  programs 

♦  Proven  ability  to  exceed  quotas  and  motivate  others 

♦  Technical  knowledge  of  the  Internet. 

If  your  heart's  in  newspaper  publishing  and  your  soul  is  into 
the  Web,  send  your  resume  and  salary  history  in  confidence 
to:  fax  213-237-5854  or  e-mail  to:  HR@Careerpath.com. 


The  most  searched,  most  trafficked  job  site  on  the  Web 


_ ADVERTISING _ 

ADVERTISING  SALES  MANAGER 
(Job#9812)  for  the  Arizona  Daily 
Wildcat,  20,000-clrc.  newspaper  pub¬ 
lished  by  students  at  the  University  of 
Arizona  with  $1  million  plus  in  gross 
soles.  Recruit,  advise  student  sales 
reps,  manage  display  advertising 
accounts.  Bachelor's  degree  atsd  3-5 
years  advertising  soles  experience 
required.  Sales,  promotiorKil  skills,  ad 
management  background  and  ability 
to  train  college  students  essential. 
Sabry  plus  incentives.  Apply  by  Sep¬ 
tember  5  with  letter  and  resume  to 
A4ark  Woodhams,  director  of  student 
publications.  Student  Union  Room  5. 
Tucson,  AZ  85721.  The  University  of 
Arizona  is  an  EEQ/AA  Employer. 

M/W/D/V 


ADVERTISING  SALES  MANAGER 

The  job  market  in  Los  Angeles  is  heat¬ 
ing  up,  which  means  Recruitment 
Advertising  is  booming.  Now  is  a  fan¬ 
tastic  time  ta  join  the  Los  Angeles  Times 
Valley  Edition  Recruitment  Advertising 
department.  We've  an  outstanding 
opportunity  for  a  highly  motivated  and 
experienced  Advertising  Sales  Man¬ 
ager  in  ta  lead  our  efforts  there.  The 
Manager  will  supervise  the  service  ond 
selling  of  recruitment  advertising  for 
the  San  Fernando  Valley,  while  direct¬ 
ing  the  sales  staff  in  its  efforts  to 
increase  new  business  and  strengthen 
existing  accounts. 

THE  SUCCESSFUL  CANDIDATE  WILL 
HAVE 

•Strong  communication  and  customer 
skills 

•1-3  years  management  experience, 
recruitment  advertising  experience  is 
necessary 

•Knowledge  of  Recruitment  Category 
important 

•Ability  to  motivate  commissioned 
sales  staff 

•Bachelor  of  Arts  degree  preferred 

The  Los  Angeles  Times  offers  a  com¬ 
petitive  compensation  and  benefits 
package.  Qualified  candidates  should 
send  a  resume  with  salary  history 
indicating  PGSITIQN  #97CC)66  TQ: 

Los  Angeles  Times 
Human  Resources 
20000  Prairie  Blvd. 
Chotsworth,  CA  91311 

You  may  also  fax  ta  (818)  772-3498 
or  send  via  the  Internet  to 
jobs@lcitimes.com 

Equal  Opportunity  Employer 


EXCELLENT  Career  Opportunity  at 
daily  newspaper  located  in  scenic 
lakes  regions  of  New  Hampshire.  We 
seek  a  candidate  with  exceptional 
motivational,  training,  communicotion, 
and  planning  and  marketing  experi¬ 
ence.  If  you  are  aggressive,  results- 
orienled  and  ready  ta  build  a  dynamic 
advertising  department,  please 
respond  in  confidence  ta  Box  08242, 
Editor  &  Publisher. 
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ADVERTISING 


ADVERTISING  SALES 
Bring  your  big  city  drive  and  success  to 
our  developing  mid-sized  newspaper. 
We  are  seeking  a  dynamic  pacesetter 
with  proven  experience  in  pres¬ 
entations,  account  growth,  territory 
management  and  sales  excitement  to 
help  us  maximize  our  growing,  yet  com¬ 
petitive  market.  We  offer  substantial 
advoncement  opportunities  and  more 
than  competitive  pay  for  the  person 
who  will  set  a  winning  example  for  our 
staff.  Our  mid-size  family-style  Nevada 
community  is  minutes  away  from  Lake 
Tahoe  and  Reno. 

Reply  in  confidence  to; 

Steve  Reynolds/ Advertising  Director 
Nevada  Appeal 
P.O.  Box  2288 
Carson  City,  NV  89702 


COMMISSION  ADVERTISING  SALES 
REPRESENTATIVE 

There  is  an  immediate  opening  at  the 
Yakima  Herald-Republic  for  an 
aggressive  goal-oriented  sales  pro¬ 
fessional  with  a  proven  track  record  of 
success.  Minimum  of  two  years  outside 
sales  experience  within  a  com¬ 
missioned  sales  environment.  The  ideal 
candidate  will  possess  a  brood  know¬ 
ledge  of  the  retail  and  advertising 
industries  and  perform  well  under 
pressure. 

Excellent  spelling,  communication  and 
presentation  skills  are  required.  Ability 
to  handle  multiple  tasks  and  sell  a  vari¬ 
ety  of  products  a  must.  A  2  or  4  year 
college  degree  is  preferred.  Must  have 
a  dependable,  insured  vehicle,  a  valid 
Washington  State  driver's  license. 

If  you  are  committed  to  excellence  and 
would  like  to  earn  an  above-average 
income,  send  resume  and  cover  letter 
to  Kay  Gause,  HR  Director,  Yakima 
Herald-Republic,  P.O.  Box  9668, 
Yakima,  WA  98909.  We  are  a 
member  of  The  Seattle  Times  group 
and  an  equal  opportunity  employer. 


CREATIVE  SERVICES  SUPERVISOR 

The  Sacramento  Bee  is  looking  for  a 
hands-on  Creative  Services  Supervisor 
to  join  our  Ad  Creation  department. 
Responsibilities  include  leading  and 
motivating  a  group  of  7  artists  and 
daily  design  and  production  work. 
Three  years  of  supervisory  experience 
and  5  years  of  design  experience  pre¬ 
ferred.  Must  be  knowledgeable  in 
Freehand,  QuarkXPress,  Photoshop 
and  the  latest  technology  trends.  Send 
resume  to  The  Sacramento  Bee,  Human 
resources,  P.O.  Box  1 5779,  Sacra¬ 
mento,  CA  95852.  EOE. 


GOOD  NEWSPAPER  needs  a  good 
leader.  General  manager/ad  manager 
sought  by  progressive  county  seat 
weekly  newspaper  and  shopper.  New 
building,  modern  equipment.  Excellent 
opportunity  for  sales  person  to  make 
move  to  management.  Send  resume  to 
Hirt  Publishing  Company,  P.O.  Box 
1 49,  Mount  Gilead,  OH  43338. 

Is  not  life  a  hundred  times  too  short  for 
us  to  bore  ourselves? 

Friedrich  Nietzsche 


ADVERTISING 


MARKETING/SALES  DIREQOR 
Marketing/sales  director  with  proven 
track  record  needed  for  individually- 
owned,  mid-size  daily  in  Southwest. 
Write  fully  with  salary  range  con¬ 
sidered  to  Box  08248,  Editor  &  Pub¬ 
lisher. 


METRO  RETAIL  ADVERTISING 
SALES  MANAGER 

Opportunity  for  energetic  and 
aggressive  leader  at  a  285,000+  daily 
(M&E)  and  350,000+  Sunday  news¬ 
paper  in  the  Ohio/Kentucky/indiana 


The  Metro  Retail  Sales  Manager 
reports  to  the  Retail  Ad  Director  and 
will  oversee  three  retail  sales  districts, 
consisting  of  three  sales  managers,  22 
territory  account  executives,  four 
telemarketers  and  three  trainees. 

This  position  is  responsible  for  all  sell¬ 
ing  activities,  and  the  design  and 
execution  of  business  development 
strategies  for  all  of  our  local  account 
base.  The  ideal  candidate  will  have  a 
very  strong  background  in  sales  train¬ 
ing,  possess  excellent  field  coaching 
skills,  and  demonstrate  an  aggressive 
and  innovative  attitude  towards  growth 
in  a  competitive  market.  Budgeting 
skills  are  also  required. 

Please  send  resume  and  salary  history 
to  The  Cincinnati  Enquirer,  Human 
Resource  Dept.,  312  Elm  Street,  Cincin¬ 
nati,  OH  45202.  Fax  (513)  768-8210. 


NEW  ENGLAND 

Newspapers  here  often  need  advertis¬ 
ing  managers,  sales  staff.  Send  resume 
to  New  England  Newspaper  Associa¬ 
tion,  70  Washington  St.,  Salem,  MA 
01970.  A  free  referral  service.  You 
can  also  run  a  30-word  classified  in 
monthly  NENA  Bulletin  @  $1 5/issue. 


RETAIL  ADVERTISING  MANAGER 
Midwest  60,000  daily  seeks  an 
aggressive,  team-oriented  manager 
who  is  ready  to  take  on  the  leadership 
role  in  helping  a  sales  force  of  over 
.  20.  Must  be  computer  literate  and 
i  results-oriented.  If  you  have  a  proven 
:  track  record  and  are  interested,  please 
:  send  a  resume  and  salary  history  confi¬ 
dentially  to:  GOOD  NEWS,  Alpine 
Centre,  Suite  245  N,  2435  Kimberly 
Rd.,  Bettendorf,  lA  52722,  Tel:  (319) 
359-4877,  Fax:  (319)  359-8539. 


When  faxing  your  ad,  please 
remember  to  include  the 
billing  address,  category 
under  which  the  ad  is  to  be 
placed,  as  well  as  the  amount 
of  times  the  ad  is  to  appear. 
Thank  you. 

E&P  Classified  Dept.  Fax: 
(212)  929-1259 


ADVERTISING 


OHIO  BASED  media  company  in  small 
to  middle  size  daily  newspaper 
markets  searching  for  a  corporate 
advertising  person  with  the  following 
qualifications: 

The  successful  candidate  will; 

•Be  organized  and  o  self  starter. 

•Hove  sales  experience  in  competitive 
markets. 

•Hove  communication  skills  (both  one 
on  one  and  group). 

•Understand  daily  and  weekly  news¬ 
papers  and  selling  them  in  tandem. 

•Be  able  to  motivate,  train  and 
develop  sales  staffs  and  managers. 

•Be  able  to  analyze  and  utilize  market 
research,  and  market  share  statistics. 

•Be  knowledgeable  of  advertising  rate 
strategies  ana  rate  cards. 

•Be  able  to  develop  new  revenue 
sources. 

•Design,  present,  and  implement  cor¬ 
porate  advertising  contracts  for 
regional  and  national  clients. 

•Hove  a  sense  of  how  new  technology 
will  impact  newspapers  and 
advertisers. 

Person  would  be  responsible  for 
increasing  advertising  share  in  seven 
daily  newspaper  and  weekly  groups. 
Person  would  report  to  a  corporate  two 
person  operating  committee.  Person 
would  chair  a  corporate  advertising  com¬ 
mittee.  Person  would  work  closely  with 
Publishers  and  Ad  Directors  in  a 
hands-on  fashion. 

Position  would  include  some  overnight 
travel,  however,  all  but  one  daily 
located  in  Ohio. 

Position  includes:  Competitive  base 
salary,  bonus  plan,  relocation 
assistance,  complete  benefits  and 
automobile. 

To  apply  please  send  letter  of  applica¬ 
tion  and  resume  to  Personnel  Director, 
The  Crescent-News,  P.O.  Box  249, 
Defiance,  OH  43512. 

i  RETAIL  ADVERTISING  MANAGER 

Opportunity  for  energetic  and 
aggressive  leader  to  manage  retail 
department  at  270,000+  daily  and 
360,000  Sunday  newspaper  in 
Upstate  New  York.  Responsibilities 
include  the  progressive  leadership  and 
motivation  of  commission  salespeople 
and  support  staff,  development  of 
incentive  programs,  goal  setting  and 
account  presentations.  Successful  his¬ 
tory  of  increasing  ad  revenue  and  new 
business,  initiating  creative  sales 
strategies  and  building  account  rela¬ 
tions  ore  essential.  Electronic  media 
sales  experience  and  PC  proficiency 
preferred.  Respond  with  letter  of 
Introduction,  resume  and  salary  history 
to;  Scott  Brooks,  advertising  director. 

The  Buffalo  News,  P.O.  Box  100,  Buf¬ 
falo,  NY  14240,  Fax:  (716)  854-3169. 


:  Sunshine  is  delicious,  rain  is  refreshing, 
i  wind  braces  us,  snow  is  exhilarating; 
i  there  is  no  such  thing  as  bad  weather, 

I  only  different  kinds  of  good  weather 

John  Ruskin 


ADVERTISING 


RETAIL  ADVERTISING  MANAGER 

The  Times,  a  Gannett  newspaper  in 
Gainesville,  GA,  has  an  immediate 
opening  for  an  innovative,  success 
oriented  candidate  with  a  proven  track 
record  in  sales  and  management.  The 
ideal  candidate  will  possess  experience 
motivating  and  challenging  a  team  of 
sales  professionals.  Creating  and 
executing  initiatives  to  grow  top  line 
revenue  and  increase  market  share, 
strong  field  work,  coaching,  excellent 
interpersonal/communications  skills, 
budgeting  and  product  development 
experience  a  must.  Responsibilities 
include  a  department  of  1 1  employees; 
local,  national,  preprint  and  TMC 
budgets.  The  Times  offers  a  competitive 
salary  and  a  great  benefits  package 
including  medical/dental/vision  insur¬ 
ance  caverage,  401  (k)  savings  plan, 
retirement  plan,  and  a  generous  vaca- 
tion/holiday  plan.  Qualified  candi¬ 
dates  should  send  a  letter  of  applica¬ 
tion,  resume,  and  salary  history  to  The 
Times,  Attn:  Human  Resources,  P.O. 
Box  838,  Gainesville,  GA  30503  or 
Fax  to  (770)  532-1368.  EOE/M/F/H 


RETAIL  ADVERTISING  MANAGER 

Leading  daily  newspaper  in  beautiful 
upstate  New  York  is  seeking  an 
aggressive  manager  to  lead  a  team  of 
enthusiastic  professionals.  The  position 
supervises  9  reps  and  is  responsible  for 
ROP,  preprint  and  Internet  advertising. 
Must  be  innovative  and  results- 
oriented;  sales  and  management  expe¬ 
rience  a  must.  Send  your  resume  and 
salary  history  to  Diana  White,  Star- 
Gazette  (a  Gannett  newspaper),  201 
Baldwin  Street,  Elmira,  NY  1 4902. 


ART/GRAPHICS 


PAGE  DESIGNER/ARTIST 

Do  you  have  a  flair  for  designing 
knockout  feature  pages?  Do  you  enjoy 
creating  charts  and  maps  to  convey 
information  more  clearly  than  a  story 
ever  could.  If  your  answer  is  yes  to 
both,  then,  join  an  award-winning 
features  staff  that  produces  sections  to 
help  people  get  the  most  out  of  life  and 
assists  the  news  staff  in  providing  the 
latest  information  readers  want  and 
need.  Experience  with  a  daily  newspa¬ 
per  is  preferred.  Familiarity  with  Macin¬ 
tosh,  QuarkXPress,  Freehand  and 
Photoshop  is  a  plus.  We  offer  an 
excellent  benefits  package  including 
medical/dental  insurance,  401  (k), 
paid  vacation/holidays,  stock 
purchase  plan,  etc.  If  you  are 
interested  please  send  your  resume, 
along  with  a  cover  letter  and  samples 
of  work  by  August  22  to; 

Terri  Kuhle 

Human  Resources  Manager 
Herald  &  Review 
P.O.  Box  31 1 
Decatur,  IL  62525 


I 


link  of  the  newspaper 
industry  every 
week  since  1884. 
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ART  DlREaOR _  ! _ CIRCULATION _ 

ORLANDO  SENTINEL  I  CIRCULATION  MANAGER 

ART  DIREaOR/  | 

NEWSPAPER  DESIGNER  :  Circulation  Manager  witfi  strong  lead- 

I  ership  skills  and  successful  sales  expe- 


We  are  looking  tor  an  innovative 
person  to  run  our  award-winning 
editorial  art  department,  to  art  direct 
the  work  that  it  produces  and  to  be  the 
principal  architect  of  new  design  ideas 
that  will  carry  us  into  the  21  st  century. 

Requires  a  minimum  of  7-10  years  of 
publication  experience,  strong  lead¬ 
ership  and  creative  skills  and  a  clear 
vision  of  newspaper  design. 

Must  have  strong  collaborative  and 
technology  skills  and  a  fine  apprecia¬ 
tion  for  the  readers  need  to  know. 
Redesign  experience  is  essential. 

The  Orlando  Sentinel  is  located  in  a 
vibrant  and  progressive  market.  The 
newspaper  is  owned  by  the  Tribune 
Company  a  leading  multimedia  com¬ 
pany.  Orlando  is  the  creative  hub  of 
major  multimedia  efforts  with  Orlondo 
Sentinel  online.  Destination  Florida  and 
Digital  Cities  Orlando.  The  newspa¬ 
per's  staff  has  embraced  interactive  TV 
with  its  experiment  with  Time  Warner. 
The  launcn  of  o  24-hour  television 
news  station  is  planned  for  fall.  Amid 
all  these  innovations,  the  newspaper 
stands  tall  as  one  of  the  most 
innovative  and  lively  in  the  nation. 

Send  resume,  to  Bill  Dunn,  associate 
managing  editor/design  &  planning. 
The  Orlando  Sentinel,  P.O.  Box  2833, 
OHando,  FL  32801 . 

In  your  cover  letter  please  describe 
Nvhat  readers  expect  in  the  design  of 
their  newspapers  and  why  you  fe&  you 
are  qualified  to  help  us  deliver  it. 

CIRCULATION 

CIRCULATION  DIREaOR 
Progressive  40,000  circulation  AM 
daily  in  northern  CA's  recreation 
heaven  has  a  challenging  opportunity 
for  hands-on  circulation  professional. 
Looking  for  someone  with  excellent 
communication  skills,  effective  lead¬ 
ership  skills,  and  a  proven  record  of 
successful  growth  through  creative 
ideas,  determination,  and  team  unity. 
Competitive  salary  and  benefits.  Serid 
cover  letter,  resume  and  salary  require¬ 
ments  to  Bonnie  Salyer,  HR  Director, 
Record  Searchlight,  P.O.  Box  492397, 
Redding,  CA  96049-2397;  Fax 
to  (916)  225-821  2,  E-mail  to 
bsalyer@redding.com.  EOE 

CIRCULATION  MANAGER 
Daily  Record,  Canon  City,  Colorado 
seek  experienced  manager  with  strong 
sales  orientation.  Evenings  Mon-Fri 
and  Saturday  morning  paper  under 
9,000  circulation.  FAX  resume  to  (71 9) 
275-1353:  Bob  Heisley,  general  man¬ 
ager,  Daily  Record,  201  S.  9th  Street, 
Canon  City,  CO  81212. 

He  who  has  lost  confidence  can  lose 
nothing  more 

Boisle 


rience  needed  for  18,000-24,000 
morning  daily  newspaper  in  unique 
northwest  location.  This  position  will 
manage  all  aspects  of  the  40-f 
employee  Circulation  department, 
which  includes  service  center  and  dis¬ 
tribution.  Qualified  candidates  will 
have  experience  with  department 
budgets,  ABC  requirements,  and  team 
building.  Five  years  management 
experience  and  effective  communica¬ 
tion  skills  required.  Salary  based  on 
experience.  Bonus  plan  and  full  benefit 
package.  Please  send  resume  with 
salary  reauirements  to  Box  08238, 


CIRCULATION  MANAGERS 
Lee  Enterprises  is  looking  for  experi¬ 
enced  circulation  leaders  now  daring 
to  be  different  -  leaders  who  wont  to 
grow  audience  by  gaining  a  deeper 
understanding  of  how  newspapers  can 
be  nrKxe  relevant  to  their  customers. 

We  need  people  who  are  creative, 
motivated  and  motivating  and  can 
champion  targeted  sales  while  main¬ 
taining  superior  service. 

In  addition,  we  need  circulation  pro¬ 
fessionals  who  will  work  closely 
with  the  newsroom  on  content  and 
value  as  well  as  sales  and  promotions. 

Our  organization  prides  itself  on 
innovation  and  risk-taking.  We  are 
building  household  demographic 
databases,  investing  in  new  distribution 
centers  and  changing  completely  the 
way  we  involve  the  customer  in  our 
business. 

Lee  Enterprises,  headquortered  in 
Davenport,  lA,  owns  and  operates  nine 
full-service  network  affiliated  television 
stations  and  seven  satellite  television 
stations,  publishes  19  daily  newspa¬ 
pers,  40  weekly  and  specialty  pub¬ 
lications,  and  other  properties. 

If  you  are  the  type  of  leader  we're  look¬ 
ing  for,  send  resume  (with  highlights 
on  accomplishments),  references  and  a 
concise,  but  thorough,  summary  of 
how  you  would  address  the  challenges 
of  Circulation  sales  and  service  in  the 
next  five  years  to: 

Dan  Rogalski/Human  Resources 
Lee  Enterprises,  Inc. 

400  Putnam  Building 
21 5  N.  Main  Street 
Davenport,  lA  52801 

HANDS-ON  CIRCULATION 
MANAGER  FOR  WEEKLY 
Large  Zone  3  weekly  wants  to  grow 
even  larger  in  competitive  market. 
Candidate  will  need  to  develop  crew 
and  club  sales  and  oversee  ongoing 
telemarketing  for  moil  subscriptions, 
plus  create  other  growth-oriented  pro¬ 
grams.  No  carrier  delivery.  Salary  plus 
performance-based  commission.  Send 
resume  and  salary  history  to  Box 
08240,  Editor  &  Publisher. 


_ CIRCULATION _ 

CIRCULATION  MANAGER 
Outstanding  opportunity  for  experi¬ 
enced  Circulnfion  Manager  to  ach^nce 
to  a  metropolitan  Midwest  AM  daily 
(Zone  5)  newspaper.  Candidates  will 
need  of  least  5  years  circulation  nran- 
agement  experience,  and  an 
impressive  record  in  all  aspects  of 
circulation.  Must  hove  excellent  man¬ 
agerial  and  people  skills,  with  ability  to 
train  and  motivate  staff  to  improve 
customer  service,  home  delivery,  and 
single  copy  sales.  Knowledge  of  circula¬ 
tion  (Neasi-Weber),  budgeting,  ABC 
reports,  PC  skills  are  necessary.  Col¬ 
lege  degree  desired.  Excellent  salary, 
bonus,  and  benefits  package  Send 
resume  and  salary  history  to  Box 
08250,  Editor  &  Publisher. 

CIRCUUTION  SALES  MANAGER 
The  Quod-City  Times,  a  Lee  Enterprises 
newspaper,  has  an  immediate  opening 
for  an  experienced,  results-oriented 
Circulation  Sales  Manager. 
Responsibilities  for  this  highly  visible 
arKl  key  position  include: 

•Developing  and  implementing  sales 
programs  to  increase  subscribers  while 
improving  subscriber  retention 
•Directing  circulation  sales  and  market¬ 
ing  activities  through  the  use  of  an  in- 
house  telemarketing  crew,  in-store  pro¬ 
motions,  carrier  contests,  single  copy 
promotions,  and  direct  mail  campaigns 
•Constructing  key  measurements  and 
inspection  points  that  will  ensure  qual¬ 
ity  new  sales  and  efficient  service  to 
new  subscribers 

•Designing  and  implementing  sales 
cost  and  volume  goals  for  all  circula¬ 
tion  sales  activities. 

Required  qualifications  include:  a 
Bachelor's  degree  in  marketing  or 
equivalent  work  experience, 
demonstrated  success  in  the  design 
and  execution  of  marketing/sales  pro¬ 
motions  in  a  retail,  direct  marketing,  or 
media  environment,  excellent  commu¬ 
nication  and  strategic  planning  skills,  a 
working  knowledge  of  database 
marketing  applications,  and  strong  PC 
skills. 

Lee  Enterprises  owns  and  operates 
many  quality  newspapers  throughout 
the  country.  We're  always  on  the 
lookout  for  qualified  professionals  to 
join  our  family.  For  more  information 
on  opportunities  throughout  Lee  call  the 
Lee  Une  at  1  (888)  LEE-XDBS. 


_ CIRCULATION _ 

CIRCULATION  SALES  MANAGER 
S.W.  coastal  Florida  daily  looking  (or 
good  sales  talent  to  work  in  on  outstan¬ 
ding  growth  market. 

Position  will  recruit  and  train  employ¬ 
ees  (or  subscription  sales  at  the  door. 
Also,  employees  to  sell  at  events  artd 
store  fronts. 

Applicant  should  have  excellent 
interpersonal  skills  and  be  good  with 
positive  reinforcement. 

Compensation  estimated  at  $42,000 
annually,  with  $25,000  salary  and 
remainder  in  bonus  and  commissions. 
Full  benefits  package,  401  (k),  medical 
and  life  insurance  and  stock  options. 

E-mail  resume  to:  terrell@sunline.net  or 
mail  to: 

Circulation  Director 
Sun  Herald 
P.O.  Box  2390 

Charlotte  Harbor,  FL  33949-2390 

CIRCULATION  SALES/MARKETING 
MANAGER 

The  Appleton  Post-Crescent,  a  60,000 
daily  newspaper  in  Central  Wisconsin 
is  seeking  a  Sales  and  Marketing 
Manager  to  develop  a  broad-based 
Sales  Department.  The  right  candidate 
will  possess  the  skills  to  think 
strategically  ond  have  the  ability  to  pin¬ 
point  opportunities  (or  circulation 
grovrth.  Area  of  responsibilities  include 
a  centralized  in-house  telemarketing 
soles  department  for  both  Wisconsin 
Strategic  Marketing  Groups.  Direct  out¬ 
side  contractor  (or  door-to-door  sales 
and  in-house  store  sales  staff.  Design 
and  implement  a  subscriber  retention 
department  for  the  Strategic  Morketing 
Groups,  os  well  os  the  NIE 
coordinator.  This  position  is  a  key 
member  of  our  management  team, 
which  provides  direction  (or  the  Win¬ 
nebago  SMG.  Qualified  candidates 
will  hove  a  minimum  of  5  years  circula¬ 
tion  management  experience,  multiple- 
project  management,  possess  strong 
interpersonal  skills,  team  player  and 
flexible.  Complete  benefit  package 
available  including  401  (k)  and  bonus 
opportunities.  Please  submit  resume 
and  cover  letter  detoiling  your  qualifica¬ 
tions  and  salary  requirements,  in  con¬ 
fidence  to: 

Curt  Moon/Director  of  Circulation 
P.O.  Box  59 
Appleton,  Wl  5491 2 


Interested  candidates  may  e-mail,  fax, 
or  mail  a  resume  and  cover  letter 
indicating  current  compensation 
requirements  to: 

Dan  Rogalski 
Lee  Enterprises 
215  N.  Main  Street 
Davenport,  I A  52801-1924 
FAX:  (319)  323-9609 
E-mail:  dan_rogalski@lee.net 


SEND  E&P  BOX  REPUES  TO: 

Editor  &  Publisher 

Classified  Ad  Dept. 

11  West  19th  St. 
New  York,  NY  10011 


DISTRO  MANAGER 
The  Press-Enterprise,  a  daily  and  Sun¬ 
day  160,000  circulation  newspaper, 
located  in  Riverside,  Colifornia  is  look¬ 
ing  (or  o  person  with  good  communi¬ 
cation  and  people  skills  who  has  the 
ability  to  recruit,  train,  and  maintain 
an  adult  distribution  team.  Distribution 
center  experience  preferred.  We  offer 
a  competitive  salary  for  o  full  time  posi¬ 
tion,  excellent  benefit  package,  includ¬ 
ing  401  (k).  Please  send  a  resume  to 
Michael  Kreiser,  The  Press-Enterprise, 
P.O.  Box  792,  Riverside,  CA  92502. 

Fox  (909)  320-7875 

Your  success  depends  moinlv  upon  what 
you  think  of  yourself  and  whether  you 
believe  in  yourself 

Boisle 
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_ CIRCULATION _ 

ROCKY  MOUNTAIN  NEWS 
EDUCATIONAL  SERVICES  MANAGER 
CORPORATE  SALES  MANAGER 

The  Rocky  Mountain  News,  a  Scripps 
Howard  newspaper  has  the  following 
openings: 

EDUCATIONAL  SERVICES  MANAGER: 
Circulation  Department  is  seeking  a  pro¬ 
fessional,  energetic,  self  motivated  and 
results  oriented  individual  to  manage 
our  Newspaper  In  Education  Depart¬ 
ment,  The  primary  responsibility  for 
this  position  will  be  to  build  the  NET 
PAID  circulation  of  the  Rocky  Mountain 
News  in  school  systems  throughout  our 
distribution  network. 

In  addition,  the  candidate  selected  will 
be  responsible  for  overseeing  the  pro¬ 
fessional  creation,  development  and 
implementation  of  educational 
materials,  special  programs  and 
workshops  to  promote  the  benefits  of 
utilizing  of  the  Rocky  Mountain  News 
in  both  primary  and  secondary  educa¬ 
tional  settings. 

Candidates  must  possess  strong  sales 
experience  with  the  ability  to  develop 
and  build  corporate  sponsorships  and 
partnerships,  outstanding  management 
and  public  relations  skills  and  excellent 
written  and  oral  communication  skills. 
A  teaching  background  and  newspa¬ 
per  experience  is  preferred  but  not 
required.  Must  possess  a  college 
degree  in  education,  business,  market¬ 
ing  or  related  field. 

CORPORATE  SALES  MANAGER.  Must 
be  a  professional,  dynamic,  results 
oriented  individual  to  drive  our  NET 
PAID  circulation  sales. 

Candidates  should  possess  extensive 
outside  sales  and  marketing  experi¬ 
ence,  the  ability  to  create  and  build 
corporate  partnerships  and  outstand¬ 
ing  organizational  and  management 
skills  in  order  to  increase  NET  PAID 
circulation  in  a  rapidly  growing 
market.  The  primary  responsibilities 
include  creating,  planning,  selling,  and 
implementing  circulation  sales/ 
marketing  programs  for  our  Single 
Copy,  Home  Delivery  and  Newspaper 
In  Education  departments  within  the 
corporate  community  in  Colorado. 
Qualified  applicants  must  have  a  col¬ 
lege  degree,  preferably  in  education, 
business  or  marketing,  as  well  as  a 
minimum  of  five  years  of  newspaper 
experience  in  circulation  and  market¬ 
ing  or  a  related  field. 

The  Rocky  Mountain  News  offers  an 
excellent  salary  and  benefit  package. 

If  you  possess  these  skills  and  enjoy  a 
creative  and  progressive  environment, 
please  submit  a  resume  along  with 
salary  requirements  ta: 

Human  Resources  Department 
Rocky  Mountain  News 
400  W.  Colfax  Avenue 
Denver,  CO  80204 


_ CIRCULATION _ 

SALES  AND  MARKETING  MANAGER 
Develops  and  coordinates  marketing 
strategies  for  circulation  growth  within 
our  Home  Delivery.  Single  Copy  and 
Telemarketing  departments. 
Administers  special  promotions, 
recognition/incentive  programs  and 
special  events.  We  are  seeking  a 
creative,  energetic  marketing  pro¬ 
fessional  with  a  proven  track  record  in 
team-building,  leadership  and  business 
sales  grovrth.  BA  in  Marketing  and 
previous  5  years  management  experi¬ 
ence  preferred.  Prior  newspaper  or 
media  experience  a  big  plus. 

Please  send  your  resume  to: 

Jack  Hogan/Circulation  Director 

The  San  Bernardino  County  Sun 
399  North  D.  Street 
San  Bernardino,  CA  92401 

COMMUNICATIONS 

The  Frank  Russell  Company,  an  inter¬ 
national  financial  services  firm  based 
n  Tacoma,  Washingtan,  has  two 
communication  positions  available. 

Candidates  should  possess  the  follow¬ 
ing  skills:  creative  writing  &  editing, 
client  &  project  management,  &  verbal 
communication/ presentation  skill, 
(nowledge  of  financial/retirement 
industry  preferred.  Exposure  to  Internet 
communications  &  fluency  in  Spanish 
desired. 

COMMUNICATIONS  ACCOUNT 
EXECUTIVE 

This  position  will  help  develop  and 
Implement  communication  programs 
For  its  US  retirement  plan  clients. 
Requirements:  BA  in  communications, 
journalism,  or  a  related  discipline;  5 
years  experience  specifically  related  to 
writing  for  diverse  audiences  and 
managing  multi-faceted  projects  and 
client  relationships. 

COMMUNICATIONS  ACCOUNT 
COORDINATOR 

(Strong  preference  for  candidates  who 
are  fluent  in  Spanish) 

This  position  will  support  the  devel¬ 
opment  and  implementation  of  com¬ 
munication  programs  for  its  US  retire¬ 
ment  plan  clients.  Requirements:  BA  in 
communications,  journalism,  or  a 
related  discipline;  2-3  years  pro¬ 
fessional  writing  experience;  basic 
understanding  of  production  processes 
and  printing  technology;  ability  to 
work  effectively  in  a  team  setting. 

Qualified  applicants  should  send  a 
cover  letter  and  a  laser  quality  resume 
indicating  the  position  by  job  title  to: 

Frank  Russell  Company 
Employment  Services-EPCOM 
RO.  Box  1616 
Tacoma,  WA  98401 
Resume  fax:  (253)  594-1727 
empsvcSmaiI.russell.com 
http:/  www.russell.com 
Equal  Opportunity  Employer 


A  MID-SIZED  daily  newspaper  in  the 
South  is  looking  for  a  dynamic  Assis¬ 
tant  News  Editor,  must  have  extremely 
high  standards,  strong  news  judgment 
and  word  skills,  and  strong  pres¬ 
entation  skills.  Reply  to  Box  08246, 
Editor  &  Publisher. 

ALASKAN  WEEKLY  in  coastal  com¬ 
munity  of  2,500  anticipates  fall  open¬ 
ing  for  experienced  reporter.  Beat 
inoudes  local  government,  sports,  out¬ 
doors  news  &  features.  Send  resume, 
clips  and  references  to  Chilkat  Valley 
News,  P.O.  Box  630,  Haines,  AK 
99827. 

ASSISTANT  COPY  DESK  CHIEF 
The  Augusta  Chronicle,  an  award¬ 
winning  75,000  AM  daily,  100,000 
Sunday  in  east-central  Georgia,  seeks 
an  assistant  copy  desk  chief.  Ideal 
candidate  is  a  strong  wordsmith  with 
excellent  grammar,  headline  writing 
skills  and  3-5  years  of  daily  newspa¬ 
pers  experience  editing  focal  and 
national  stories.  Desire  to  handle  slot 
duties  several  nights  a  week  required. 
Send  letter,  resume  and  work  samples 
to:  John  Gogick,  news  editor.  The 
Augusta  Chronicle,  P.O.  Box  1928, 
Augusta,  GA  30903-1928.  The 
Augusta  Chronicle  is  on  equal 
opportunity  employer. 

ASSISTANT  METRO  EDITOR 
The  Seattle  Post-Intelligencer  is  seeking 
an  assistant  metro  editor  to  handle 
local  and  regional  projects.  We're  look¬ 
ing  for  someone  with  the  skills  to  turn¬ 
around  quick  enterprise  pieces  and 
guide  reporters  through  longer,  more 
complex  investigations.  Strong  writing 
and  computer  skills  a  must.  Gov¬ 
ernment  reporting  experience  a  plus. 
Sense  of  humor  recommended.  Pfease 
send  resume,  cover  letter  and  examples 
of  projects  you've  written  or  edited  to: 
Kathy  Best,  metro  editor,  Seattle  Post- 
Intelligencer,  P.O.  Box  1909,  Seattle, 
WA  981 11-1909. 

ASSOCIATE  EDITOR 
The  Hudson  Star-Observer  needs  an 
ambitious  associate  editor.  We  need  a 
dynamic,  motivated,  hard  news  person 
who  enjoys  combing  public  records,  cov¬ 
ering  business  and  surprising  our 
almost-suburban  readers  with  news 
that  affects  their  lives.  Editorial  and 
column  responsibilities  too.  Solid  salary 
and  benefit  package.  Safe,  small-town 
family  environment  in  the  Twin  Cities' 
shadow.  Exceptional  schools.  Advance¬ 
ment  opportunities  within  our  family- 
owned  Red  Wing  Publishing  Co. 
group.  Mail  or  fox  letter,  resume,  clips 
to  Doug  Stohiberg,  editor,  P.O.  Box 
147,  Hudson,  Wl  54016. 

Fax  (715)  386-9891 

EDITOR  NEEDED;  ours  is  retiring.  Com¬ 
munity  involvement  a  must  as  well  as 
recent  experience  and  strong  belief  in 
community  journalism.  We  need  a 
leader  for  our  award-winning  news 
team  that  produces  a  6-day  daily,  3 
weeklies,  our  own  Web  site  and 
audiotext  services.  Please  send  resume 
to  Publisher,  The  Daily  Courier,  P.O. 
Box  31 2,  Prescott,  AZ  86302. 

No  one  reaches  a  high  position  without 
daring 

Syrus 


BUREAU  REPORTER  -  Self-starter  who 
appreciates  community  journalism  to 
work  in  bureau  covering  two  suburban 
Indianapolis  counties  for  zoned  edi¬ 
tion.  General  assignment  with  respon¬ 
sibility  for  a  specific  area  (business, 
government,  education,  copy/courts, 
etc.).  Breaking  news  and  feature  writ¬ 
ing  skills  essential,  as  well  as  ability  to 
juggle  multiple  stories  at  once.  Mini¬ 
mum  1  year  daily  newspaper  report¬ 
ing/writing  experience.  Send  resume 
and  clips  to  Liz  Brown,  suburban 
editor.  The  Star  &  News,  P.O.  Box 
145,  Indianapolis,  IN  46206-0145. 

BUSINESS  EDITOR  -  Pennsylvania's 
Newspaper  of  the  Year  is  growing 
ain.  Our  7-day,  18,000  da^  seeks 
itor  capable  of  improving  business 
coverage  and  help  with  zoned  edi¬ 
tions.  Send  resume  and  non-returnable 
clips  to  Carol  Talley,  editor.  The  Sen¬ 
tinel,  P.O.  Box  130,  Carlisle,  PA 
17013.  No  phone  calls.  Visit  our  web 
site  at  www.cumberlink.com. 

BUSINESS  REPORTER 

Join  the  Son  Diego  Union-Tribune  as 
our  trade  reporter  and  capture  the 
excitement  of  a  region  evolving  into  a 
center  for  trade  between  the  U.S.,  Latin 
America  and  Asia.  The  Union-Tribune, 
a  400,000  circulation  daily  20  minutes 
from  the  Mexican  border,  seeks  an 
aggressive,  experienced  business 
reporter  who  goes  beyond  official  fig¬ 
ures  and  digs  out  compelling  tales  of 
people,  strategies  and  trends.  Please 
send  resume  and  clips  to  Steve  Pro- 
sinski,  senior  editor  lor  business  and 
sports.  The  San  Diego  Union-Tribune, 
P.O.  Box  1 91 ,  San  Diego,  CA  921 1 2. 

CITY  BEAT  REPORTER 

Immediate  opening  for  a  city  beat 
reporter  in  our  12-person  newsroom. 
We  encourage  individual  to  enterprise 
stories.  This  requires  someone  who  not 
only  has  good  ideas  but  the  ambition 
and  knowmow  to  fulfill  them.  Send  let¬ 
ter,  resume,  clips  to  Myke  Feinman, 
city  editor.  The  Times-Press,  1 1 5  Oak 
Street,  Streator,  IL  61 364. 

CITY  DESK  EDITOR 

Demanding  job  requiring  good  writ¬ 
ing,  editing,  organizational  and  man¬ 
agement  skills  at  award-winning, 
independent  daily  on  southeastern  Con¬ 
necticut  coast.  Must  hove  editing  expe¬ 
rience  and  7  years  with  newspapers. 
No  calls.  Send  resume,  clips  to:  Kyn 
Tolson,  The  Day,  P.O.  Box  1231,  New 
London,  CT  06320. 

COPY  EDITOR  -  Copy  Editor  position 
available  for  22,000  circulation 
Southwest  daily.  Responsibilities 
include  editing  local  and  wire  copy 
and  laying  aut  pages.  Bachelors 
degree  in  journalism  or  English 
required.  Some  journalism  experience 
preferred.  Send  resume  and  editing 
clips  to  The  Yuma  Daily  Sun,  P.O.  Box 
271,  Yuma,  AZ  85366.  Tel:  (520) 
783-3333,  Attn:  Lee  Irwin. 
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_ EDfTORIAL _ 

CNET;  The  Computer  Network  seeks 
experiefKed  editors.  We  currently  hove 
the  following  positions  available  in  our 
San  Francisco  office: 

SENIOR  EDITOR,  REVIEWS;  Manage 
and  lead  a  staff  of  editors  in  the 
reviews  department  for  CNET  Online. 
Hire  associates  and  assistant  editors. 
Perform  final  edits  on  stories.  Create 
editorial  calendor.  Represent  CNET  to 
the  vendor  community.  Must  have 
knowledge  of  the  computer  industry, 
with  more  than  five  years'  experience 
editing  a  computer  magazine  or 
journal,  plus  two  years'  experience 
managing  other  eaitors.  Deep  famil¬ 
iarity  with  at  least  one  area  in  the 
desktop  computing  or  Internet  market. 
ASSOCIATE  EDITOR,  REVIEWS: 
Assign  and  edit  hardware  and  soft- 
v«jre  product-reviews  articles  in  accor¬ 
dance  with  the  overall  editorial  plan¬ 
ning  for  CNET.  Krxjwledge  of  the  com¬ 
puter  industry,  with  more  than  two 
years'  experience  manoging  other 
editors.  Deep  familiarity  with  at  least 
one  area  in  the  desktop  computing  or 
Internet  market. 

ASSOCIATE  EDITOR,  FEATURES: 
Assign  and  edit  feature  articles  in 
accord  with  the  overall  editorial  plan¬ 
ning  CNET.  Manage  feature  projects 
as  required.  Strong  writing  ond  editing 
skills  with  more  than  two  years  of  edit¬ 
ing  experierKe.  Interest  in  working  with 
freelancers.  Familiarity  with  the  com¬ 
puter  industry  and  strong  interest  in 
new  technology. 

See  full  descriptions  at  www.cnet.com/ 
jobs.  Additional  positions  are  available 
for  copy  editor.  Positions  available  for 
Snap!  Online  include:  news  writer/ 
editor,  sports  writer/editor,  associate 
producer,  business,  and  copy  editor. 
Please  send  resume  to  Sean  Lally  at 
seanl@cnet.com.  FAX:  (415)  623- 
2458,  mail  to  150  Chestnut  St.,  San 
Francisco,  CA  941 1 1 . 

COMMUNITY  DAILY  on  small 
Hawaiian  Island  seeks  experienced, 
passionate  journalist  to  write  front 
page  non-daily  news  features  and  pro¬ 
files  for  newspaper  in  process  of 
growth.  Successful  candidate  will  be 
interested  in  challenge,  adventure  and 
the  opportunity  to  sharpen  writing 
skills.  Immediate  opening.  SerKl  resume 
and  clips  to  Susan  Dixon,  Kauai  Pub¬ 
lishing,  3137  Kuhio  Highway,  Lihue, 
Kauai,  HI  96766.  Phone:  (808)  245- 
3681,  Fox:  (808)  245-5286. 

COPY  EDITOR 

Copy  editor  positions  at  Western 
Nebraska  dailies  open  now.  Compe¬ 
tent  editing  and  pagination  skills  within 
style  guidelines  using  QuarkXPress 
necessary.  Fast-paced  work  with  atten¬ 
tion  to  detail.  Journalism  degree/ 
equivalent  required  plus  experience. 
We  will  “go  the  extra  mile"  to  recruit 
top-notch  candidates.  Excellent  com¬ 
pensation/benefits,  great  working 
environment.  Resume,  page  samples  to 
Kim  Ferguson,  Western  Publishing  Co., 
P.O.  Box  1228,  North  Platte,  NE 
69103-1228. 


_ EDITORIAL _ 

COPY  EDITOR 

The  Tennessean,  a  metropolitan  daily 
in  Nashville,  Tenn.,  seeks  news  copy 
editors  with  strong  headline  writing, 
text  editing  and  page  layout  skills.  Top 
corKlidates  will  have  daily  newspaper 
experierKe,  sound  news  judgment  and 
be  able  to  demonstrate  a  commitment 
to  accurocy.  Send  cover  letter,  resume 
ond  work  samples  to  Richard  Stevens, 
AME/Nights,  The  Tennessean,  1100 
Broadway,  Nashville,  TN  37203. 

COPY  EDITOR 

The  Des  Moines  Register  is  seeking  on 
experienced  copy  editor  to  join  its  top- 
notch  copy  desk  crew.  If  you  write 
headlines  that  compel  readers  to  stop 
and  read,  if  your  editing  entices 
readers  to  stay  with  a  story  post  the 
jump,  we'd  like  to  talk  with  you.  Expe- 
rierKe  with  Mac-based  pagination  is  o 
plus.  Please  send  a  cover  letter,  resume 
ond  relevant  work  samples  to:  Dennis 
Ryerson,  editor,  P.O.  Box  957,  Des 
Moines,  lA  50304. 

COPY  EDITOR 

We're  looking  lor  an  experienced  copy 
editor  who  will  ensure  our  readers  get 
concise,  accurate  copy  topped  with 
eye-catching  headlines  and  informative 
photo  captions.  Universal  copy  desk 
also  responsible  for  layout  and  pagina¬ 
tion.  Send  resume  and  letter  to  Danny 
Carter,  news  editor.  The  Albony 
Herald,  P.O.  Box  48,  Albany,  GA 
31702. 

COVER  STORY  WRITER 
Metro  Pulse,  an  award-winning 
30,000  alternative  newsweekly  in  Krrox- 
ville,  is  looking  for  a  savvy  reporter 
who  can  write  in-depth,  magazine- 
style  stories  that  take  a  lot  of  digging 
and  craftsmanship.  Versatility  and  lots 
of  verve  are  musts.  Please  send  cover 
letter,  resume,  and  at  least  three  clips 
to  Coury  Turczyn,  executive  editor, 
Metro  Pulse,  505  Market  St.,  Knoxville, 
TN  37902. 

DESIGNER/COPY  EDITOR  wanted  to 
layout  pages,  including  the  business 
section  at  The  Capital,  Annapolis,  MD. 
We  are  a  fully-paginated  paper  and 
applicants  should  be  comfortable  with 
new  technology.  Send  tearsheets  and 
resume  to  Tom  Marquardt,  The  Capi¬ 
tal,  2000  Capital  Dr.,  Annapolis,  MD 
21401.  Applicants  should  have  at  least 
a  year  of  experience.  Calls  accepted. 
(410)  280-5916. 


_ EDITORIAL  _ 

EDITOR-IN-CHIEF 

What  do  you  do  when  you've  been 
editing  the  best  community  newspapers 
in  town  (you've  done  it  (or  more  ihon  a 
decade)  but  family  ties  compel  a 
move?  You  advertise  for  a  replacement 
who  will  keep  up  your  good  work.  The 
opening  is  the  top  editorial  spot  on  a 
prize-winning  Zone  2  weekly  group. 
Candidates  should  hove  strong 
editorial  management  experierKe  and 
be  fully  versed  in  all  matters  editorial  - 
staff  recruitment,  budgets,  story  assign¬ 
ments,  community  relations,  production 
and  more  This  is  a  tough  but  reward¬ 
ing  job,  and  the  financial  compensa¬ 
tion  is  more  than  competitive.  Tell  me 
why  you  want  my  job  and  what  makes 
a  great  editor.  Respond  by  August  30 
to  Box  08236,  Editor  &  Publisher. 

EDITORIAL/COPY  EDITOR  -  50,000 
Zone  2  AM  daily  and  Sunday  needs  a 
word  person,  a  style  enforcer, 
someone  who  cares  about  editing,  who 
can  write  good  punchy  headlines  and 
make  deadlines  every  night.  Interested 
individuals  should  submit  a  cover  letter, 
resume  orKl  clips  to  Human  Resources 
Manager,  The  Johnstown  Tribune  Pub¬ 
lishing  Company,  P.O.  Box  340,  425 
Locust  Street,  Johnstown,  PA  15907- 
0340. 


EDITORS  &  WRITERS  WANTED. 
Monthly  bulletin  lists  200+  current 
openings  nationwide.  Entry/early 
career.  Writer-Editor-EP,  P.O.  Box 
40550,  5136  MacArthur,  Washing¬ 
ton,  DC  2001 6,  (703)  506-4400. 


EDITORS  --  Vibrant  PM  needs 
resourceful,  dynamic  leaders.  Local 
news  mentor  for  ambitious,  aggressive 
staff;  must  be  planner,  storyteller, 
motivator.  Also,  news  editor  to 
nKinoge  desk  by  creatively  crurKhing 
wire  and  meeting  deadlines.  Salary  for 
both  to  $40K.  Letter,  resume  to  ME, 
The  Flour,  346  Main  Avenue,  Norwalk, 
a  06851. 


EDITORS 

New  Times  is  looking  (or  editors  at  all 
levels  to  fill  future  openings  at  our 
award-winning  weekly  newspapers  in 
Phoenix,  Denver,  Miami,  Dallas,  Hous¬ 
ton,  Son  Francisco  and  Los  Angeles. 
There  are  immediate  openings  for 
associate  editors  at  the  Dallas 
Observer  and  Miami  New  Times.  Our 
new  paper  in  Fort  Lauderdale,  slated  to 
begin  in  the  fall  of  1 997,  also  needs  a 
managing  editor. 

The  positions  require  fine  writing  and 
editing  skills  and  the  ability  to  help  staf¬ 
fers  generate  strong  stories.  Qualified 
applicants  will  hove  at  least  two  years 
of  post-college  editing  experierKe.  The 
interview  process  includes  an  extensive 
editing  test. 

Send  a  cover  letter,  a  resume,  and 
your  best  clips  to: 

Christine  Brennan 
Executive  Managing  Editor 
New  Times,  Inc. 

P.O.  Box  5970 
Denver,  CO  8021 7 
No  calls  or  e-mails,  please. 


_ EDfTORIAL _ 

EDITORS 

We  seek  experienced  community 
editors  with  1-2  years  editing  experi¬ 
erKe.  Excellent  copy  editing,  reporting 
and  layout  skills  a  must.  You  must  be  a 
motivated  journalist  committed  to  com¬ 
munity  news  ond  willing  to  work  with 
several  of  our  newspapers.  This  posi¬ 
tion  requires  creativity,  high-energy 
and  outstanding  people  skills.  We  offer 
comprehensive  benefits  to  full-time 
employees  including  insurance  and 
retirement  plans.  Forward  your 
resume,  cover  letter,  and  clips  to:  Jim 
Malone,  editar-in-chief,  P.O.  Box  192, 
Ipswich,  MA  01 938. 


EXPANDING  South  Florida  business  & 
legal  publisher  seeks  experienced 
journalist  (or  sophisticated  national 
newsletter  on  higher  education  and 
future  projects.  PC  skills  required, 
RKirKigement  experience  a  plus.  Send 
resume,  cover  letter,  writing  sample 
and  salary  requirements  to  LRP  Pub¬ 
lications,  Dept.  JNL,  2581  Metrocentre 
Blvd.,  Suite  3,  West  Palm  Beach,  FL 
33407. _ 

FEATURES  EDITOR  to  manage  the 
coordinated  daily  sections  of  two 
dailies  in  the  Seattle  area.  Make  your 
mark  by  capturing  the  spirit  and  style 
of  the  Pocific  Nortnwest.  Replies  to  Tom 
Wolfe,  managing  editar,  Eastside 
Journal,  P.O.  Box  90130,  Bellevue, 
WA  98009-9230. 

FEATURES  EDITOR 

The  Yakima  Herald-Republic,  a  41,000 
AM  paper  in  Central  Washington 
needs  a  FEATURES  EDITOR  to  leod  a 
talented  staff  and  help  define  the  future 
of  our  feature  sections.  Successful  can¬ 
didate  will  coach  four  reporters,  a 
copy  editor  and  correspondents.  She/ 
he  also  will  be  part  of  a  three-editor 
team  that  helps  guide  our  local  news  cov¬ 
erage  of  a  diverse  community.  Appli¬ 
cants  should  have  reporting  and 
supervisory  experierKe.  Send  a  cover 
letter  outlining  your  philosophy  on  the 
role  feature  sections  play  in  a  com¬ 
munity  newspaper,  along  with  a 
resume  and  stories  you  have  written 
and  edited  to  Human  Resources 
Department,  Yakima  Herald-Republic, 
P.O  Box  9668,  Yakima,  WA  98909. 
We  are  a  member  of  The  Seattle  Times 
group  and  an  equal  opportunity 
employer. 

GRAPHIC  ARTIST  The  Tribune,  a 
1 06,000  circulation  daily  paper  in  sub¬ 
urban  Phoenix,  is  seeking  a  full-time 
newsroom  graphic  artist.  Applicants 
must  hove  a  strong  Macintosh  and 
Freehand  (or  Illustrator)  skills.  Experi¬ 
ence  with  Photoshop,  QuarkXPress  or 
other  media  production  software 
packages  is  also  helpful.  We  are  look¬ 
ing  for  a  hord  worker  and  a  team 
player  to  help  contribute  to  our  news¬ 
paper's  rapid  growth.  To  apply,  send 
resume  and  samples  demonstrating 
graphical  ability  to  John  W.  Fleming, 
graphics  director.  The  Tribune,  120  W. 
First  Ave.,  Mesa,  AZ  85210.  For  more 
information,  send  queries  via  e-mail  to: 
j(leming@amug.com. 
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HELP  WANTED 


HEALTH/FITNESS  WRITER 
The  Des  Moines  Register  is  looking  for 
on  experienced  health  and  fitness 
writer  with  a  track  record  of  putting  the 
latest  developments  and  research  in  con¬ 
text  for  readers.  Candidates  should 
hove  a  deep  interest  in  health,  fitness 
and  medical  subjects  that  have 
widespread  importance,  and  know 
how  to  write  about  these  subjects 
simply  and  capably  to  connect  with 
readers'  lives.  Please  send  a  cover  let¬ 
ter  describing  your  vision  for  this 
assignment,  a  resume  and  writing  sam¬ 
ples  to:  Dennis  Ryerson,  editor,  P.O. 
Box  957,  Des  Moines,  lA  50304.  The 
Des  Moines  Register  is  an  equal 
opportunity  employer. 


LAYOUT  &  DESIGN  EDITOR 

Great  opportunity  with  NYC's  leading 
community  newspaper  group.  Our 
FULL  COLOR  broadsheets  require  a 
forward-looking  design  wiz  fully 
versed  in  QuarkXPress,  Photoshop,  etc, 
to  improve  our  already  stellar  news 
pages  and  launch  new  feature  spreads 
and  specialty  products.  Competitive 
salory  anci  benefits  --  and  the 
opportunity  to  shine  in  the  Big  Applel 
Rush  cover  letter,  resume,  samples  to 
Bob  Scott,  Brooklyn  Paper  Publications, 
26  Court  Street,  Brooklyn,  NY  1 1 242. 


MANAGING  EDITOR 
Community-focused  daily  in  Corpus 
Christi,  TX  (circ,  70,000)  seeks  an 
experienced  editor  with  the  ability  to 
recruit  talent  and  lead  the  newsroom 
through  an  exciting  time  of  change. 
We're  looking  for  excellent  news  judg¬ 
ment  and  good  business  sense.  If 
you're  reacfy  to  be  part  of  this  dynamic 
team,  call  Mary  Heideman  at  (913) 
345-0500  or  fax  resume  in  confidence 
to  (91 3)  345-0172. 


MANAGING  EDITOR 
Our  small  daily  (9,000  AM)  and  Sun¬ 
day  (10,000)  located  in  northeast 
Pennsylvania  is  looking  for  a  manag¬ 
ing  editor  to  lead  us  into  the  21st  Cen¬ 
tury.  Our  candidate  will  understand 
and  value  the  local  news  franchise, 
motivate  and  lead  a  dedicated  young 
news  staff.  We  are  part  of  a  growing 
and  progressive  family-owned  Media 
Company.  We  are  paginated,  using 
QuarkXPress  and  dedicated  to  future 
technology.  Competitive  salary,  401  (k), 
health,  pension  and  bonus  program.  If 
you  think  that  you  are  the  candidate 
that  we  are  looking  for,  send  your 
resume  to  Jim  Towner,  publisher.  The 
Daily  and  Sunday  Review,  1 1 6  Main 
St.,  Towanda,  PA  1 8848. 


MUSIC  EDITORS 


■ 


When  faxing  your  ad, 
please  remember  to  include 
the  billing  address,  category 
under  which  the  ad  is 
to  be  placed,  as  well  as  the 
amount  of  times  the  ad  is  to 
appear.  Thank  you. 

E&P  Classified  Dept. 

Fax:  (212)  929-1259 


New  Times  has  immediate  openings  | 
(or  music  editors  at  its  weekly  newspa-  j 
pers  in  Los  Angeles,  Miami  and  Houston.  I 
Strong  writing  skills  essential.  Job  entails  : 
planning/editing  music  section,  hiring  i 
freelance  reviewers,  and  writing  a  j 
local  music  column  as  well  as  reviews  i 
and  feature-length  pieces.  Send  cover  ; 
letter,  resume  and  five  best  clips  to:  : 
Christine  Brennan,  P.O.  Box  5970,  j 
Denver,  CO  80217.  No  calls  or  e-  ‘ 
mails,  please. 

METRO  EDITOR 

The  Morning  Call,  in  Allentown,  PA,  is 
looking  (or  a  smart,  imaginative  editor 
to  head  up  its  news-gathering  opera¬ 
tions.  This  Times-Mirror  newspaper  - 
circulation  130,000  daily  and 
180,000  Sunday  -  has  five  regional 
bureaus,  a  state  capital  bureau  and  a 
Washington  correspondent  in  addition 
to  its  main  newsroom.  The  Metro  Editor 
will  have  overall  news-gathering 
responsibility  for  oil  areas.  We're  look¬ 
ing  for  a  natural  leader  with  ambition 
and  talent  who  is  not  afraid  to  take 
chances  and  knows  how  to  take  the 
right  ones.  Excellent  long-term  career  • 
advancement  opportunities.  Send 
resume,  salary  history  and  any  other 
material  you  consider  persuasive  to: 
Roger  Oglesby,  editor  and  vice  presi¬ 
dent,  The  Morning  Call,  101  N.  6th 
Street,  P.O.  Box  1260,  Allentown,  PA 
18105.  No  phone  calls,  please. 


MUTUAL  FUNDS  MAGAZINE 
Openings  for  experienced  financial 
writers,  full-time  (in  South  Florida)  or 
free  lance.  Fax  resume  and  samples  to 
Norman  Fosback  (954)  570-8200 


NATIONAL  EDITOR  -  The  University  of 
Pennsylvania  has  an  opening  for  a 
National  Editor  in  its  Office  of  Univer¬ 
sity  Relations,  effective  immediately. 
This  is  a  new  position  responsible  for 
the  placement  of  news  and  information 
in  national  newspapers  and  maga¬ 
zines,  working  with  the  institution's 
National  Media  Strategy.  Candidates 
for  this  position  must  have  a  minimum 
of  five  years'  experience  in  media  and 
public  relations,  with  a  demonstrated 
record  of  success  working  with  the 
media  on  the  national  level;  strong  writ¬ 
ten  and  editing  skills;  and  an  under¬ 
graduate  degree  in  English,  journalism 
or  related  field.  This  position  demands 
strong  management  and  organiza¬ 
tional  skills;  exceptional  interpersonal 
communication  skills;  and  the  ability  to 
make  sound  judgments.  For  further 
information,  contact  Ken  Wildes, 
director  of  university  relations,  200 
Nichols  House,  3600  Chestnut  Street, 

-  Philadelphia,  PA  19104-6106.  E-mail: 

:  wildes@pobox.upenn.edu.  The  Univer- 
:  sity  of  Pennsylvania  is  an  Equal 
:  Opportunity/Affirmative  Action 
:  Employer. 

:  The  great  virtue  of  man  lies  in  his  ability  to 
:  correct  his  mistakes  and  to  continually 
j  make  a  new  man  of  himself 

Wang  Yang  Ming 


NEWS  EDITOR:  The  Post-Star,  a 
34,000-plus  circulation  daily  in  upstate 
New  York,  seeks  a  news  editor.  Needs 
excellent  news  judgment,  knowledge  of 
national  and  international  news  and 
understanding  of  the  importance  of 
local  news  on  the  front  page.  Must 
have  flair  for  quality  front-page 
design.  Duties  include  managing  the  six- 
person  copy  desk.  Experience  with 
Macintosh  QuarkXPress  preferred. 
Region  has  mix  of  great  recreational 
and  cultural  offerings.  Send  resume, 
samples  of  work  to  Stephen  Bennett, 
ME,  The  Post-Star,  P.O.  Box  2157, 
Glens  Falls,  NY  12801. 

NEWS  EDITOR 

European  Stars  and  Stripes, 
Darmstadt,  Germany,  has  an 
immediate  opening  for  a  news  editor. 
Candidates  must  have  10  years  of 
extensive  experience  as  a  news  staff 
member  of  a  US  daily  newspaper. 
Extensive  experience  as  a  copy  editor, 
wire  editor  and  electronic  poginotor  on 
a  US  daily  newspaper  is  required.  A 
Bachelor's  degree  is  desired.  In  addi¬ 
tion,  to  technical  skills,  leadership 
ability  is  desired.  Salary  $35,000  to 
$50,000  depending  on  qualifications. 
Additional  benefits  include  relocation 
and  housing  expenses.  Initial  appoint¬ 
ment  limited  to  31  October  1998  with 
the  possibility  of  continued  employ¬ 
ment.  Send  resumes  to  European  Stars 
and  Stripes,  Attn:  Editor,  Unit  29480, 
APO,  AE  09211,  or  fax  to  (011-49) 
6155-601395.  Applications  must  be 
received  by  1 5  August  1 997. 

NEWS  EDITOR 

The  York  Daily  Record,  a  43,000  AM 
in  a  mass  media  battleground,  wants  a 
news  editor  to  head  a  copy  desk  of  six 
people  and  be  our  key  nightside  deci¬ 
sion-maker.  We  need  design  and  edit¬ 
ing  skills,  the  ability  to  take  charge 
when  needed  and  the  knowledge  of 
when  to  let  go.  The  news  editor  taxes  a 
leadership  role  in  overall  coverage, 
working  with  an  award-winning, 
motivated  staff  at  a  paper  listed  by  Press¬ 
time  as  one  of  only  1 3  in  America 
growing  in  penetration.  You'll  find 
York  County  in  the  hills  of  the  Pennsyl¬ 
vania  Dutcn  country  50  miles  north  of 
Baltimore.  Learn  more  about  us  at 
www.ydr.com;  send  resume  and  work 
samples  to  James  McClure,  managing 
editor,  122  S.  George  St.,  P.O.  Box 
15122,York,  PA  17405.  EOE. 


NEWSPAPER  REPORTER:  The  Republic 
of  Columbus,  Indiana,  a  26,000 
seven-day  AM,  seeks  a  general  assign¬ 
ment  reporter  with  two  years  of  daily 
newspaper  experience.  NIGHT  AND 
WEEKEND  HOURS.  Varied  experience 
covering  newspaper  beats  desirable. 
Resume,  cover  letter,  and  recent  clips 
to  Harleen  Cutrell,  administrative  man¬ 
ager,  The  Republic,  333  Second  St., 
Columbus,  IN  47201 .  EOE. 


Classified  Advertisers: 

If  you  don't  see  a  category 
that  fits  your  needs,  please 
call  us  at  (212)  675-4380 


NEWSROOM  SYSTEMS  EDITOR 

The  Fayetteville  Observer-Times,  a 
75,000  daily  in  North  Carolina,  needs 
a  newsroom  computer-systems  editor. 


ground,  be  familiar  with  pagination 
and  production  processes  and  have 
experience  writing  programs  for 
newsroom  editorial  systems.  Sll  Style 
and  Gloss  are  preferred.  Send  letter 
and  resume  to  Mike  Arnholt,  manag¬ 
ing  editor,  Fayetteville  Observer-Times, 
P.O.  Box  849,  Fayetteville,  NC  28302. 


NIXON  NEWSPAPERS,  INC.,  a  group 
of  12  small  newspapers  in  Indiana, 
Illinois  and  Louisiana,  is  seeking  entry- 
level  reporters.  NNI  offers  excellent 
opportunities  (or  people  seeking  news¬ 
paper  careers.  Good  salaries  and 
benefits  are  available  in  pleasant  com¬ 
munities.  Send  cover  letter  and  resume 
to  Ray  Moscowitz,  editorial  director, 
Nixon  Newspapers,  Inc.,  P.O.  Box 
1149,  Peru,  IN  46970. 


REPORTER  -  Immediate  opening  for  a 
reporter  who  knows  how  to  cover  the 
courts  and  legal  community.  Tne  Chi¬ 
cago  Doily  Law  Bulletin  seeks  candi¬ 
dates  with  3  or  more  years  of  experi¬ 
ence  at  a  daily  newspaper,  some  in  the 
legal  affairs  area.  Send  resume  and 
clips  demonstrating  ability  to  write 
articulately  about  legal  matters  to 
Bernard  M.  Judge,  editor,  Chicago 
Daily  Low  Bulletin,  415  N.  State,  Chi¬ 
cago,  IL  60610. 


REPORTER  needed  for  16,000  daily 
nestled  in  California's  Sierra  foothills. 
You'll  need  to  bring  energy,  a  sense  of 
fun  and  top-quality  skills  to  a  good  lit¬ 
tle  daily  that  cares  passionately  about 
local  news.  Top-notch  recent  grads  con¬ 
sidered.  Interested?  Send  a  resume, 
your  three  best  clips  to  John  Seelmeyer, 
editor.  The  Union,  1 1 464  Sutton  Way, 
Grass  Valley,  CA  95945. 


REPORTER,  EDITOR:  Suburban  weekly 
seeks  reporter-editor  with  experience, 
college  degree,  able  to  move  up  to 
managing  editor.  Background  in  pho¬ 
tography,  Mac  with  PageMaker  desira¬ 
ble.  Also  needed:  general  assignment 
reporter.  College  degree  a  must;  expe¬ 
rience,  basic  photography  a  plus,  but 
we  will  train.  We  expect  our  reporters 
to  take  community  journalism  seriously, 
have  a  desire  to  work  hard  and  be  the 
best  in  a  highly  competitive  Washing¬ 
ton,  DC,  suburban  newspaper  market. 
Send  resume,  cover  letter  and  writing 
samples  to  The  Observer  Newspapers, 
P.O.  Box  109,  Herndon,  VA  20172.  e- 
mail  to  observer@dgs.dgsys.com.  Or 
call  Tom  Grein  or  Chris  Moore  at 
(703)  437-5886.  FAX:  (703)  834- 
3142. 


REPORTER--Philadelphia  suburban 
daily  seeks  aggressive,  curious,  hard¬ 
working  reporter  with  lots  of  ideas  and 
a  strong  desire  to  be  the  best  on  his/ 
her  beat.  Must  know  a  good  news 
story  and  how  to  report  it.  Send  letter, 
resume  and  clips  to  Lanny  Morgnanesi, 
executive  editor.  The  Intelligencer 
Record,  Box  858,  Doylestown,  PA 
18901. 
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EDtrORIAL _ 

REPORTERS 
Community  Newspaper  Company's 
North  group  seeks  experienced, 
energetic  candidates  (or  reporter  posi¬ 
tions  in  its  19  community  newspapers 
on  tfie  North  Shore.  We're  looking  for 
bright,  talented  journalists  to  cover  com¬ 
munity  news  and  features  in  cities  and 
towns  from  Amesbury  to  Medford. 
Must  hove  some  experience  covering 
community  news,  excellent  grammar 
atxl  spelling  skills,  and  a  valid  driver's 
license.  Send  resume,  cover  letter,  and 
clips  to:  Jim  Malone,  editor-in-chief, 
P.O.  Box  192,  Ipswich,  MA01938. 


REPORTERS 

This  could  be  your  career-propelling 
opportunity  of  a  lifetime:  a  full-time 
staff  position  with  our  prize-winning, 
hard-news  oriented,  full-color, 
broadsheet  community  newspapers 
New  York  City.  Minimum  2  years  daily 
or  4  years  weekly  experience.  Com¬ 
petitive  salary  and  benefits  (including 
health  &  401  (k))  -  and  the  opportunity 
to  shine  in  the  Big  Apple!  Rush  cover 
letter,  resume,  samples  to  Bob  Scott, 
Brooklyn  Paper  Publications,  26  Court 
Street,  Brooklyn,  NY  1 1 242. 


_ EDITORIAL _ 

RESTAURANT  CRITIC 

New  Times  is  looking  for  a  restaurant 
critic  for  its  award-winning  weekly 
newspaper,  Houston  Press.  We  want 
stylish,  opinionated  columns  by  writers 
who  are  knowledgeable  and 
passionate  about  food,  both  up-scale 
and  down-home.  Fulltime  position  with 
benefits  requires  a  1,500-word  weekly 
restaurant  review,  plus  additional  writ¬ 
ing  and/or  editing  duties  based  on  the 
applicant's  experience.  New  Times 
publishes  magazine-style  weeklies  -  cov¬ 
ering  local  news,  politics,  arts  and 
music  ”  in  Phoenix,  Denver,  Miami, 
Dallas,  Houston,  San  Francisco  and  Los 
Angeles. 

To  apply,  send  your  clips,  resume  and 
cover  letter  (plus  a  sample  review,  if 
you  haven't  reviewed  before)  to: 

Christine  Brennan 
Executive  Managing  Editor 
New  Times,  Inc. 

P.O.  Box  5970 
Denver,  CO  802 1 7 
No  calls  or  e-mails,  please. 


ROOM  TO  WRITE 


_ EDITORIAL _ 

SENIOR  WRITER 

Tired  of  your  editor  chanting  about 
magazine-level  journalism  and  then  tell¬ 
ing  you  it's  due  tomorrow?  Washirrg- 
ton  City  Paper,  a  leading  alternative 
paper,  seeks  a  Senior  Writer.  Candi¬ 
dates  should  demonstrate  a  mastery  of 
the  literary  and  journalistic  forms  of 
storytelling.  Good  salary,  great  bene¬ 
fits  and  freedom  to  go  long.  Send 
resume,  clips  and  a  snappy  cover  letter 
to:  Senior  Writer,  Washington  City 
Paper,  2390  Champlain  St.,  NW, 
Washington,  DC  20009. 

SMALL  MID-WEST  Doily  looking  for 
Managing  Editor  that  enjoys  the 
challenge  of  developing  and  sustaining 
a  strong  local  product.  Opportunity 
includes  writing,  editing,  layout  and 
working  with  management  team  to 
develop  circulation  as  well  as  award¬ 
winning  editorial  product.  Unique 
opportunity  to  help  organize  the 
department  with  your  imprint.  We 
need  someone  who  will  lead  and 
teach,  motivate,  and  delegate  to  others 
so  they  will  grow.  We  ore  a  newspa¬ 
per  that  puts  out  a  professional  product 
—  so  we  want  the  best.  Send  resume 
and  clips  to  Patrick  B.  Mattison,  presi¬ 
dent,  Belvidere  Daily  Republican,  401 
Whitney  Bfvd.,  Belvidere,  IL  61008. 


_ EDITORIAL _ 

SMALL,  AGGRESSIVE  Midwestern 
daily  that  emphasizes  local  coverage 
—  from  news  and  features  to  sports 
and  editorials  —  is  expanding.  We 
hove  immediate  openir>gs  (or: 

•  1  sports  writer 

•  1  county  seat  government  reporter 

•  3  general  assignment  reporters 

•  1  photographer. 

Our  salary  and  benefits  are  com¬ 
petitive  with  area  newspapers  twice 
our  size.  We  plan  to  (ill  tnese  positions 
by  the  end  of  August.  Send  replies  lo 
Box  08239,  Editor  &  Publisher. 


SPORTS  EDITOR  --  The  Herald  & 
Review,  44,000  AM,  needs  a  sports 
editor  to  inspire  an  eight-person 
award-winning  staff.  The  person  we 
hire  should  have  top-rate  organiza¬ 
tional  skills  and  bring  a  dynamic 
hands-on  style  to  the  content/ 
appearance  of  the  section.  We  wont  a 
sports  editor  who  will  make  assign¬ 
ments,  edit  copy,  deal  with  the  public 
and  work  closely  with  reporters,  copy 
editors  and  other  supervisors.  Interest 
in  outdoors  issues  a  plus.  Sernd  resume, 
work  samples  by  Friday,  Aug.  22  to 
George  Athoff,  editor.  Herald  & 
Review,  P.O.  Box  311,  Decatur,  IL 
62523. 


REPORTER 

The  Hutchinson  News,  an  award¬ 
winning  daily  newspaper  covering  cen¬ 
tral  Kansas,  needs  a  reporter.  We're 
looking  (or  a  journalist  with  solid  skills, 
a  record  of  accomplishment,  and  a 
sense  of  style.  Send  a  resume  and 
clips  to  Kathy  Beshears,  director  of 
human  resources,  Hutchinson  News, 
P.O.  Box  190,  Hutchinson,  KS  67504- 
0190.  Deadline:  August  15. 


REPORTER 

The  Northern  Virginia  Daily  is  looking 
for  a  general  assignment  reporter  with 
a  solid  background  in  hard  news 
reporting.  Job  includes  reporting  on 
government,  courts  and  police,  cover¬ 
ing  breaking  news  and  writing 
features.  The  Daily,  a  six-doy-a-week 
AM  paper  in  the  Shenandoah  Valley, 
80  miles  west  of  Washington,  D.C., 
has  been  the  most  honored  small  daily 
in  the  state  for  nearly  a  decade.  Highly 
competitive  salary  and  benefits.  Send 
cover  letter,  resume  with  references 
and  samples  of  work  to  Susan  Loving, 
assistant  managing  editor.  Northern 
Virginia  Daily,  P.O,  Box  69,  Strasburg, 
VA  22657;  or  fax  to  (540)  465-9388. 
E-mail  sloving@shentel.net. 


SPORTS  DESIGNER/COPY  EDITOR 
Join  our  award-winning  sports  staff  in 
a  key  position  as  section  designer  at 
The  Press  Denrocrat,  an  hour  north  of 
San  Francisco,  We  cover  five  pro 
teams,  major  colleges  and  local  sports, 
competing  with  other  dailies  in  the  San 
Francisco  Bay  area.  The  Press  Demo¬ 
crat  is  a  100,000-circulation  daily 
owned  by  the  New  York  Times  Co. 
Pagination  and  Mac  experience  pre¬ 
ferred.  Send  work  history/samples 
attn:  Bob  Swofford,  managing  editor, 
P.O.  Box  910,  Santa  Rosa,  CA  95402. 
Equal  Opportunity  Employer. 


New  Times  is  looking  (or  experienced 
news  and  feature  writers  to  staff  its 
hard-hitting  weekly  papers  in  Phoenix, 
Denver,  Miami,  Dallas,  Houston,  San 
Francisco  and  Los  Angeles.  We  publish 
in-depth,  well-crafted  stories  that 
explore  the  issues,  events  and 
personalities  that  make  our  com¬ 
munities  tick.  Our  stories  inform  and 
entertain  readers,  provoke  strong  reac¬ 
tions  and  win  national  awards. 

If  you  understand  the  difference 
between  magazine-style  reporting  and 
the  hurried  fact-finding  of  daily 
papers,  if  your  copy  is  os  much  a 
pleasure  to  read  as  it  is  well 
researched,  we  want  to  hear  from  you. 
There  are  immediate  openings  for 
news  writers  in  Denver,  Miami,  Dallas 
and  Houston.  Our  new  paper  in  Ft. 
Lauderdale,  starting  in  the  (all  of  1 997, 
will  need  both  news  and  feature 
writers. 

New  Times  is  committed  to  building  a 
diverse  workforce  and  acknowledges 
the  needs  of  employees  with  young 
families.  We  offer  competitive  salaries 
and  benefits... and  all  the  space  you 
need  to  put  the  news  in  perspective 
and  tell  a  good  story. 

Send  all  applications 
(no  phone  calls,  please)  to: 

Christine  Brennan 
Executive  Managing  Editor 
New  Times,  Inc. 

P.O.  Box  5970 
Denver,  CO  8021 7 

include  a  cover  letter;  a  resume;  your 
best  clips;  and  three  well -developed, 
tightly  focused  story  ideas  from  your 
town  that  you'd  pursue  if  you  hod  the 
time  and  the  space. 


EDITORIAL 


EDITORIAL 


NetvTimes 

IS  EXPANDING  IN  SDUTH  FLORIDA. 

Get  in  on  the  ground  floor  of  our  new  weekly  paper 
covering  Broward  and  Palm  Beach  counties. 

New  Times  is  hiring  fulltime  staff  writers  and  editors 
now  for  late  fall  publication,  based  in  Fort  Lauderdale. 

Managing  Editor 

This  position  requires  Fine  writing  and  editing  skills 
and  the  ability  to  help  staffers  generate  superior  stories. 

Staff  Writen 

We’re  looking  for  both  news  and  feature  writers  who  can 
produce  stylish  and  compelling  magazine-length 
pieces  based  on  in-depth  reporting. 

Calendar  Editor 

We  need  a  strong  writer  with  broad  cultural  interests 
to  organize  and  write  a  weekly  entertainment  calendar. 

Copyeditor 

Seeking  a  grammar  whiz  with  excellent  rewrite,  computer  and 
research  skills.  Liberal  arts  grads  encouraged  to  apply. 

New  Times  publishes  seven  award-winning  news/arts  newspapers— 
in  Phoenix.  Denver,  Miami,  Dallas,  Houston,  San  Francisco  and 
Lx>s  Angeles-and  offers  competitive  salaries  and  benefits. 

To  apply  for  positions  in  Fort  Lauderdale,  send  your  cover  letter, 
resume  and  five  best  clips  to; 

Christine  Brennan 
Executive  Managing  Editor 
New  Times 
P.O.  Box  5970 
Denver,  CO  80217 
No  phone  calls  or  e-mails,  please. 
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_ EDITORIAL _ 

SPORTS  LAYOUT  AND  DESIGN 
Award-winning  16,000-circulation 
northwestern  PA  sports  staff  is  looking 
to  fill  o  newly-created  position  for  o 
highly-skilled  candidate.  Hove  o  mini¬ 
mum  five  years  experience  and  think 
you  con  meet  the  criteria?  Send  resume 
and  clips  to  The  Meadville  Tribune,  c/o 
Sports  Editor  Bob  Heist,  947  Federal 
Court,  Meadville,  PA  16335. 


_ EDITORIAL _ 

SPORTS  WRITER  &  SPORTS  COPY 
EDITOR  --  The  Herald  &  Review, 
44,000  AM,  needs  a  sports  writer  and 
a  sports  copy  editor  on  its  award¬ 
winning  sports  team.  Our  readers  tell 
us  we  have  the  best  sports  section  in 
Central  Illinois.  Join  our  team  and 
you'll  be  challenged  and  rewarded. 
Send  resume,  work  samples  by  Friday, 
Aug.  22  to  George  Athoff,  editor. 
Herald  &  Review,  P.O.  Box  311, 
Decatur,  IL  62523. 


_ EDITORIAL _ 

THE  COLUMBUS  LEDGER-ENQUIRER, 
a  Knight-Ridder  newspaper  (51,000 
daily,  65,000  Sundew)  on  the  banks  af 
the  Chattahoochee  100  miles 
southwest  of  Atlanta,  seeks  impressive 
applicants  for  the  following  positions: 

MANAGING  EDITOR,  LOCAL:  Hands- 
on  responsibility  for  local  news  and 
photo  content.  Requires,  in  addition  to 
all  the  usual  qualities,  an  irrepressible 
sense  of  urgency,  exposure  to  excellent 
journalism,  a  studied  ability  to  com¬ 
municate  and  an  allergy  to  boring 
newspapers. 


SPORTS  WRITER  wanted  to  cover  high 
school  and  youth  sports  for  the  twice- 
weekly  Bonita  Banner's  sports  sections 
and  occasionally  for  the  Naples  Daily 
News.  Looking  for  fresh  writing;  no 
cliches  need  apply.  Send  a  resume  and 
clips  to  Bonita  Banner,  P.O.  Box  40, 
Bonita  Springs,  FL  34133,  Attn:  Todd 
Pratt,  e-mail:  tjpratt^naplesnews.com. 


EDITORIAL 


networK 
promotians 
COPY  eoitor 

We're  looking  for  you;  an  avid 
member  of  America  Online,  the 
world's  most  popular  Internet  on¬ 
line  service.  To  better  serve  our  8 
million  members,  we  need  your 
combination  of  promotional 
expertise  and  writing  talent. 

Write,  edit  and  assist  in  the  scheduling 
of  on-line  promotions  which  are 
broadcast  to  over  8  million  members 
each  day.  Gather,  review  and  edit  all 
promotional  content  ensuring  the 
timeliness,  accuracy  and  relevance  of 
all  promotional  messages. 

WE’RE  LOOKING  FOR: 

•  An  outstanding  writer,  particularly 
skilled  at  concise,  headline-style 
delivery. 

•  A  promotions  prolessional  with  a 
Bachelor's  degree  and  3-5  years 
experience,  2-3  directly  related  to 
promotions. 

•  An  excellent  communicator  with  a 
knack  for  understanding  audiences. 

•  A  strong  time  manager  with  the 
disdpline  to  meet  multiple  deadlines. 

•  A  professional  who  continuously  strives 
to  improve  their  knowledge  arid  skill. 
Proficient  in  Macintosh  and 

Windows  environments. 

If  you  are  interested  in  this  exciting 
career  opportunity,  contact  us  today! 
Please  insert  position  code 
(01EDP008)  on  all  correspondence. 
Send  resume  vL  ONE  of  the 
following;  E-mail:  areers@aol.net 
(ascii  text  only);  Fax:  703-265-5699 
or  703-265-2210  (fine  mode);  Mall; 
Staffing  Operations,  America 
Online,  Inc.,  22000  AOL  Way,  Dulles, 
VA  20166.  For  additional 
opportunities  with 
America  Online,  visit 
our  web  site 
wow.aol.com/ 
careers  EOF.  ^^^OHUHE 


lonal 

tith 


STAFF  WRITER 

Cityview,  a  growing  alternative 
newsweekly  in  Des  Moines,  is  looking 
for  a  reporter  with  a  head  for  hard 
news  and  a  heart  for  storytelling.  Leave 
the  stylebook  geeks  and  corporate 
barbarians  behind.  Let  your  talent  and 
ambition  shine.  Send  clips,  resume  to 
David  Martin,  Cityview,  100  4th  Street, 
Des  Moines,  lA  50309. 


STAFF  WRITER 

Chicago  Lawyer,  an  award-winning 
monthly  magazine,  seeks  an  experi¬ 
enced  reporter  with  strong  news  and 
feature  skills  for  in-depth  stories  about 
courts,  law  firms  and  the  legal  system. 
Fax  (312)  644-4255  or  send  clips  and 
resume  to  Donna  Gill,  managing 
editor,  415  N.  State  Street,  Chicago,  IL 
60610. 


THE  ALBUQUERQUE  JOURNAL,  New 
Mexico's  statewide  newspaper,  has  a 
reporter  opening  for  its  two-person 
Capitol  bureau  in  Santa  Fe.  Candidates 
should  have  at  least  three-years  expe¬ 
rience  covering  the  state  government/ 
legislature  and  ability  to  translate  com¬ 
plex  issues  into  accurate  and  fair  news 
stories.  Seeking  a  reporter  who  devel¬ 
ops  sources  and  can  provide  a  balance 
of  spot  and  enterprise  coverage. 
Resumes  with  references  plus  8  work 
samples  should  be  sent  to  State  Editor 
Tim  Coder,  Albuquerque  Journal,  P.O. 
Drawer  J,  Albuquerque,  NM  87103. 


THE  DAILY  RECORD,  widely  regarded 
as  the  best  regional  business  dally  in 
the  U.S.,  seeks  a  reporter  with  solid 
journalism  background  to  cover  com¬ 
mercial  and  residential  real  estate.  A 
great  opportunity  to  do  enterprising 
reporting  in  a  highly  competitive 
market.  Zone  2  candidates  preferred. 
Competitive  salary  and  benefits.  Send 
resumes  and  clips  to  Editor,  The  Daily 
Record,  1 1  E.  Saratoga  Street,  Balti¬ 
more,  MD  21202. 


THE  GAINESVILLE  (Fla.)  Sun,  a 
60,0(X)-circulation  NYT  Regional  morn¬ 
ing  daily,  seeks  strong,  experienced, 
versatile  copy  editor/page  designer. 
Must  be  comfortable  with  Macs  and 
electronic  pagination.  Reply  to  Bill 
Lever,  news  editor.  The  Gainesville 
Sun,  P.Q.  Box  147147,  Gainesville,  FL 
32614-7147,  Fax  (352)  338-3128,  or 
call  (352)  374-5040  in  the  mornings 
or  (352)  374-5056  after  2:30. _ 

UPSTATE  NEW  YQRK  weekly  graup 
will  soon  have  opening  for  staff 
reporter.  Ideal  for  recent  grad.  Reply  to 
Box  07545,  Editor  &  Publisher. 


ASSISTANT  TQ  THE  EXECUTIVE 
EDITOR:  A  management  position. 
Responsible  for  budgeting,  planning, 
administration,  managing  the  editor's 
schedule,  etc.  Requires  administrative 
experience,  ability  to  work  effectively 
with  all  kinds  of  people,  high  regard 
for  community. 

CHIEF  PHOTOGRAPHER:  Must  hove  a 
great  portfolio,  ability  to  teach,  to  build 
newsroom  bridges  that  lead  to  better 
pictures.  A  hands-on,  shooting  posi¬ 
tion. 

COPY  EDITOR:  Cares  deeply  about 
accuracy,  precision  and  newsiness. 
Has  experience  or  strong  interest  in 
QuarkXPress  and  online  projects. 

RELIGION  REPORTER:  Understands 
that  church  is  news,  that  diversity  of 
belief  is  fascinating;  has  a  passion  for 
learning  and  reporting  about  life  of  the 
spirit  and  its  temporal  effects.  Works 
Sundays. 

BUSINESS  REPORTER:  Understands 
business,  can  see  drama  inside  the 
numbers  and  behind  the  suits,  can 
translate  with  all  due  haste, 
intelligence,  flavor  and  variety. 

Apply  immediately  to  Mike  Burbach, 
executive  editor,  Columbus  Ledger- 
Enquirer,  P.O.  Box  711,  Columbus, 
GA  31902. 


ARE  YOU  LOOKING  for  an  exciting 
challenge  at  one  of  California's  emerg¬ 
ing  newspapers?  The  Bakersfield  Cali- 
fornian  has  an  immediate  opening  for 
an  assistant  city  editor,  seeking  a  place 
in  our  team-oriented  newsroom.  We 
have  torn  down  the  walls  separating 
Metro,  Business  and  Features.  We  are 
looking  for  a  solid  editor  who  can 
lead,  motivate,  coach  and  challenge 
our  reporters  and  work  within  a 
dynamic  editing  team.  This  is  a  great 
news  town  and  we  love  to  give  our 
readers  the  best  stories  out  there.  Our 
reporters  all  work  off  PowerMocs  with 
Internet  access,  spreadsheet  and  data¬ 
base  software,  e-mail,  and  Quark¬ 
XPress  loaded  in  each.  Take  a  look  at  us 
on  the  Web  at  www.bakersfield.com. 
Send  cover  letter,  resume,  references 
and  work  samples  to  Tom  Maurer, 
metro  editor.  The  Bakersfield  Califor¬ 
nian,  1707  Eye  St.,  P.O.  Box  440, 
Bakersfield,  CA  93302.  Or  e-mail  to: 
tmaurer@bakersfield.com. 


/  never  had  a  piece  of  least  Particularly 
long  and  wide  But  fell  upon  the  sartded 
Boor  And  always  on  the  buttered  side 

James  Payn 


_ EDITORIAL _ 

THE  HAWK  EYE  in  Budington,  Iowa, 
has  two  openings  on  its  desk  for  pres¬ 
entation/copy  editors.  Our  reporting  is 
top-notch,  but  now  we're  looking  for 
people  who  can  give  our  pages  some 
snap.  Experience  preferred,  but  entry- 
level  candidates  with  extensive 
portfolios  representing  design  work  on 
news  pages  will  be  considered.  The 
Hawk  Eye  is  a  20,(X)0-circulation  daily 
newspaper  serving  southeast  Iowa  and 
west-central  Illinois.  Candidates  should 
send  cover  letter,  resume  and  page 
samples  to:  Dave  Alison,  managing 
editor,  The  Hawk  Eye,  P.O.  Box  10, 
Burlington,  lA  52601 . 

THE  LAS  VEGAS  SUN  is  seeking  to  fill 
the  following  positions: 

*A  dynamic  business  editor  with  solid 
writing  and  editing  skills  to  oversee  a 
five-day-a-week  section  that  will  be  the 
No.  1  source  of  local  business  and  con¬ 
sumer  news. 

•An  assistant  feature  editor  with  solid 
writing  and  editing  skills  and  a  creative 
flair  to  help  produce  a  five-day-a-vveek 
feature  and  entertainment  section. 
Layout/design  skills  and  pagination 
experience  a  plus. 

•A  higher  education/general  assign¬ 
ment  reporter  to  provide  aggressive, 
analytical  coverage  of  a  major  univer¬ 
sity  and  a  fast-growing  community  col¬ 
lege. 

•An  entertainment  reporter  with  a 
creative  flair  to  cover  the  Entertainment 
Capital  of  the  World  --  from  star  attrac¬ 
tions  on  the  Las  Vegas  Strip  to  pop 
music  stars,  from  local  theatre  and  arts 
groups  to  alternative  bands. 

Applicants  for  any  of  these  positions, 
should  submit  a  resume,  at  least  three 
references  and  up  to  10  clips  of  your 
best  work  to: 

Attn:  Human  Resources  Department 
Las  Vegas  SUN 
800  S.  Valley  View 
Las  Vegas,  NV  89107 

WE  ARE  LOOKING  for  an  exceptional 
Executive  Editor  for  our  21,000  circ. 
newspaper.  Beyond  industry  experi¬ 
ence  in  the  newsroom,  we're  looking 
for  a  skilled  manager  to  lead  and 
motivate  the  news  staff  of  over  20,  set 
and  attain  department  and  company 
goals,  and  pursue  the  news  with  clarity 
and  integrity.  You  will  also  represent  us 
to  a  growing  and  dynamic  community 
60  miles  north  of  Seattle.  Please  send  a 
resume  to  Donna  Duvall,  P.O.  Box 
578,  Mount  Vernon,  WA  98273. 

WRITER/EDITOR 

Genius  wanted.  Newspaper  experi¬ 
ence.  $35K.  Send  resume  and  copies 
of  samples  to  NAPS,  Inc.,  405  Lex¬ 
ington  Avenue,  New  York,  NY  10174. 

ZONE  4  established  alternative  weekly 
seeks  editor  to  expand  our  local  news 
coverage.  QuarkXPress  knowledge 
helpful.  Resume,  salary  requirements  to 
Box  08241 ,  Editor  &  Publisher. 


FAX  your  ad  to 
212  ♦929^  1259 
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HELP  WANTED 


FREELANCE 


FREELANCE  WRtTERS 
Editor  &  Publisher  magazine  is  seeking 
writers  to  cover  assorted  newspaper 
production  topics  to  supplement  staff 
coverage.  Knowledge  of  newspaper  pre¬ 
press,  press  and  post-press  preferred. 
Send  resumes  to  John  Consoli,  execu¬ 
tive  editor.  Editor  &  Publisher,  1 1  W 
19th  St.,  New  York,  NY  10011  or  fax 
to  (212)  691-7287. 

YES,  people  do  make  a  living  as 
freelance  writers.  Find  out  how  with 
FREELANCE  SUCCESS,  the  marketing 
newsletter  for  pros.  Send  SASE  to  801 
NE  70th  St.,  Box  EP,  Miami,  FL  33138, 
e-mail:  freelance-success@usa.net. 

INFORMATION  SYSTEMS 

INFORAAATKDN  SYSTEMS 
CONSULTANT 

Sandusky-Norwalk  Newspapers  is 
searching  (or  a  consultant  to  help  sift 
through  the  technical,  personnel  and 
management  issues  as  our  five  daily 
newspapers  move  from  print  only  to 
multiple  print  and  web  product  pub¬ 
lishing  in  their  communities.  Audit  exist¬ 
ing  technology.  What  should  our  front- 
end  systems  do?  How  do  we  get  to 
data  warehousing?  What  web 
technologies?  Site  reviews,  in-persons 
meetings  and  telephone  conferencing. 
Stand  by  (or  big  and  little  questions. 
Up  to  a  two-year  assignment.  Lump¬ 
sum  fee  for  audit,  then  time-spent 
arrangement  on  independent  contract 
basis.  State  qualifications,  how  you'd 
approach  these  issues  and  terms.  Fax 
ASAP  to  David  Rau,  CEO,  Sandusky 
Newspapers,  Inc.,  (A23)  392-4627. 


NEWS 

MAKES  THE  DIFFERENCE 

•  Editor  &  Publisher  is 
NOT  a  monthly  journalism 

review. 

•  Editor  &  Publisher  is 
NOT  a  monthly  association 

house  organ. 

•  Editor  &  Publisher  is 
NOT  sponsored  by  a 
university,  society  or 

foundation. 

•  Editor  &  Publisher  IS  the 
only  independent  weekly 
NEWS  magazine  covering 
the  newspaper  industry. 

NEWS  makes  the  difference 

EDITOR  &  PUBLISHER 
1 1  West  1 9th  Street 
New  York,  NY  1001 1 
(212)  675-4380 


August  9, 1997 


INFORMATION  SYSTEMS 


THE  ARIZONA  REPUBUCS  InformaHon 
Technology  department  is  looking  (or 
individuals  possessing  a  highly  positive 
attitude  to  work  in  our  customer  driven 
and  team  oriented  organization. 

PROJEa  MANAGER  -  PRODUCTION 

Strong  project  management  skills 
needed  to  coordinate  and  develop 
technologies  for  the  press  and  post¬ 
press  areas  of  production.  Must  have 
extensive  knowledge  of  printing  and 
production  operations  and  experience 
managing  total  integration  of  systems 
and  processes.  Familiarity  with  Goss 
ColoHiner  offset  presses,  Goss  press  con¬ 
trol  systems,  FMC  AGV's,  Heidelberg 
(2299)  inserters.  Western  Litho  lithe 
exposures,  and  K&F  Manufacturing 
Vision  Benders  a  plus. 

INTERNET/INTRANET  DEVELOPER 

Strong  technical  skills  needed  to  help 
coordinate  major  Internet  integration 
and  work  on  a  company-wide  Intranet 
project.  Two  or  nrore  years  experience 
in  UNIX  shell  scripting,  experience  in 
Web  development  tools  and  pro¬ 
gramming  (Java,  CGI,  C+-^,  HTML,, 
and  HTTP)  required  Experience  with 
Lotus  Notes  a  plus. 

DEVELOPER  -  ADVERTISING 

Opportunity  to  work  in  a  team  environ¬ 
ment  that  is  on  the  leading  edge  of 
technology  supporting  an  advertising 
team  that  utilizes  desktop  tools  to 
manage  and  support  their  customer 
base.  Must  have  experience  with 
Powerbuilder,  C++,  SQL,  SQR  and 
Sybase  database  structures  and 
implementation.  Must  hove  good  pro¬ 
ject  management  skills  (familiarity  with 
MS  Project  a  plus.) 

DEVELOPER  -  EDITORIAL 

The  Arizona  Republic  hod  been  100% 
direct  to  negative  sirKe  1990  and  has 
recently  replaced  its  triple  -  I  design 
system  with  a  CCI  Europe  publishing 
database.  Experienced,  team  oriented 
publishing  system  analyst  need  to  work 
on  installation  of  the  CCI  editorial 
system,  CCI  media  server  and  a  photo 
database.  Experience  with  Sun  OS, 
UNIX,  C  and  C+  required;  experience 
with  Oracle,  shell  programming  and 
pagination  systems  highly  desirable. 
Experience  with  Sll  and  CCI  Newsdesk 
a  plus. 

Excellent  salary,  benefits  and  300+ 
days  of  sunshine  per  year.  Submit  your 
resume  by  niKiil:  The  Arizona  Republic, 
P.O.  Box  #C-1866,  Phoenix,  AZ 
85001;  by  fax  (602)  271-8695,  or  via 
E-mail:  rrjOBS@PNI.COM. 

Visit  our  Web  site  at 

http:/ /www.azcentral.com 
The  Arizona  Republic  is  an  equal 
opportunity  employer. 


INFORMATION  SYSTEA^ 


TECHNOLOGY  MANAGER 

Immediate  opportunity  in  our  Advertis¬ 
ing  Department  working  with  our  local 
Technical  Operations  Division  and 
Digital  City  Hampton  Roads,  as  well  as 
Tribune  Company  Information  Systems 
and  Finance  Service  Center.  Successful 
candidate  will  be  the  advertising 
representative  on  projects  involving 
advertising  systmes,  keep  abreast 
future  technology  and  be  the  major 
leader  in  advertising  technology  plan¬ 
ning,  including  serving  as  project 
leader  of  major  sales  systems.  Requires 
a  college  degree  in  computer  science, 
management  information  systems  or 
equivalent  related  experience.  Must 
hove  a  minium  of  five  years  experience 
working  with  business  systems  and 
databases,  hove  demonstrated  project 
managentent  skills,  computer  user  train¬ 
ing  experience  and  possess  excellent 
communication  and  interpersorral  skills. 
We  are  a  subsidiary  of  Tribune  Com¬ 
pany  and  offer  an  excellent  benefits 
package. 

Please  forward  your  resume,  including 
salary  requirements,  to  our  main  office: 

The  Daily  Press,  Inc. 

Attn:  Human  Resources 
7505  Warwick  Boulevard 
Newport  News,  VA  23607 
FAX:  (757)  247-7884 
e-mail:  jbryanl@tribune.com 
Equal  Opportunity  Employer 

INFORAAAT10N  SYSTEMS 


INFORMATION  SYSTEAAS 


THE  SUN-SENTINEL  COMPANY, 
located  in  Ft.  Lauderdale,  Florida,  a 
dynamic  member  of  Tribune  Company, 
one  of  the  nation's  largest  multi-media 
information  and  entertainment  com¬ 
panies,  is  seeking  the  following: 

PROGRAAAMER  ANALYST 
Responsibilities  include  communicating 
with  the  user  divisions  to  define  system 
needs,  lead,  plan,  organize,  design, 
code  and  test  systems  running  ^n  UhJlX- 
/Solaris,  AIX,  SCO-UNIX,  and  other 
operating  systems  such  as  DOS,  Win¬ 
dows  and  Macintosh. 

Requirements  include  UNIX  experience 
and  a  strong  programming  back¬ 
ground,  Sun-Solaris  experience  a  plus. 
VAX-Open-VMS,  terminal  server  man¬ 
agement,  DEC-NET,  TCP/IP  and  gen- 
erol  networking  experience  also  a  ^us. 
2-3  years  experience  in  designing  and 
testing,  implementing  and  supporting 
critical  computer  applications  on  IBM 
or  Sun  systems  preferred. 

Experience  with  Circulation  systems, 
VRU  (Voice  Response)  paging  systems, 
Layout  8000,  and  interfacing  systems  a 
plus.  Excellent  written  and  verbal 
communication  skills  a  must. 

The  Sun-Sentinel  offers  competitive 
salary,  with  generous  benefits  plan  and 
stock  options. 

To  apply,  forward  resume  and  interest 
letter  with  salary  requirements  to: 
SUN-SENTINEL  COMPANY 
Attn:  B.  Feidkamp/Humon  Resources 
333  S.W.  1 2th  Avenue 
Deerfield  Beach,  FL  33442 
e-mail:  b(eldkamp@tribune.com 

INFORMATION  SYSTEMS 


Careers  like  tKis  come  along 
once  in  a  lifetime 


and  only  @  America  Online 

As  the  world’s  most  popular  Internet  online  service,  we  are  at  the  fingertips  of  more 
than  8  million  members  worldwide.  AOL  provides  a  variety  of  Interactive  features 
Including  entertainment,  financial  Information,  online  shopping,  adventure  games  and 
much,  much  more!  Be  a  part  of  the  magic  and  Innovation  when  you  apply  your 
programming  expertise  to  the  many  shows  and  channels  at  AOL!  Whether  It's  the 
buzzing  entertainment  Industry,  health  Issues  and  lifestyle  Interests,  what’s  happening 
Internationally  or  the  shopping  channel  you  will  set  the  pace. 

Classifieds  International 


Health  Programming  Lifestyles 

Opportunities 

Travel  Society  Shopping 

As  Manager  or  Director  of  Programming,  you  will  be  responsible  for  defining 
programming  space,  creating  the  tone  and  managing  the  dally  packaging  of  content  in 
our  channels.  You  will  also  provide  Input  on  audience  research,  channel  positioning 
and  business  strategy  to  accommodate  revenue  goals.  6+  years  progressive  editorial 
or  programming  experience,  preferably  in  a  media  company,  required.  Well-developed 
analytical,  probtem  solving  and  communication  skills  are  essential.  BS/BA  in  Journalism 
or  related  field  required.  (Position  level  commensurate  with  experience.) 

At  AOL  we  provide  a  highly  competitive  compensation  package  (base  salary  and  stock 
options),  outstanding  benefits  programs  (health/life  insurance,  401  k  plan,  paid  vacation/ 
holidays,  tuition  reimbursement,  credit  union  and  an  employee 
assistance  plan)  AND  a  creatively  charged,  state-of-the-art  a 
atmosphere  outside  the  Nation’s  Capital  (That’s  Washington,  DC.). 

To  learn  how  you  can  become  a  vital  part  of  the  America  Online 

team,  send  vour  resume  today!  Please  insert  position  code  k 

(01 EDPC  ;  on  all  correspondence.  Send  resume  via 

ONE  of  the  following:  E-mail:  careers@aol.net  (ascii 

text  oniy);  Fax:  703-265-5699  or  703-265-2210  (fine 

mode);  Maii:  Staffing  Operations,  America  Online,  AmtKHA  UflUnt 

Inc.,  22000  AOL  Way,  Dulles,  VA  20166.  EOE  r «  r  •  i  r  •  1 1  r  r  • 
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HELP  WANTED 


_ MAILROOM _ 

INSERT  PACKAGING  SUPERVISOR 

The  Press-Enterprise  Company,  a  daily 
and  Sunday  160,000  circulation 
newspaper,  located  in  Riverside,  Cali¬ 
fornia,  is  looking  for  a  supervisor  with 
good  communication  and  people  skills 
and  the  ability  to  train,  develop  and 
maintain  its  insert  packaging  night 
operation.  All  candidates  should  have 
previous  supervisory  experience  in  an 
insert  packaging  setting.  The  ability  to 
meet  deadlines  is  a  necessary  require¬ 
ment.  Some  computer  skills  are 
required.  Previous  experience  in  deal¬ 
ing  with  on-line  1372  Heidelberg 
inserting  machines  would  be  benefi¬ 
cial.  V/e  offer  a  competitive  salary  for 
a  full  time  position,  excellent  benefit 
pockoge,  including  401  (k).  Please  send 
a  resume  to  Larry  Wills,  The  Press- 
Enterprise,  P.O.  Box  792,  Riverside, 
CA  92502.  Fax;  (909)  320-7875. 

A4AILROOM  MANAGER  WANTED 
The  South  Central  Wisconsin  Newspa¬ 
per  Group  is  looking  for  on  experi¬ 
enced  mailroom  supervisor.  We  pub¬ 
lish  two  dailies,  four  semi-weeklies  and 
three  TMC's.  We  offer  401  (k),  health 
and  paid  vacation  with  competitive 
salary.  Interested  candidates  must  sub¬ 
mit  a  resume  with  a  cover  letter  to:  Box 
08249,  Editor  &  Publisher. 

MARKETING 

MARKETING  DIREQOR 
The  Modesto  Bee,  a  McClatchy  News¬ 
paper  located  in  central  California,  is 
presently  recruiting  for  a  Marketing 
Director.  This  83,000  daily  is  looking 
for  a  dynamic  individual  vdio  will  lead 
a  staff  of  professionals  and  be  responsi¬ 
ble  for  the  development  of  the  Modesto 
Bee's  marketing  goals. 

The  ideal  candidate  will  have  a  four 
year  degree  in  marketing  or  a  related 
field  with  a  minimum  or  five  years  in 
advertising,  marketing  or  public  rela¬ 
tions  experience  directing  consumer- 
oriented,  multi-media  promotion  cam¬ 
paigns  with  at  least  3  years  in  man¬ 
agement.  Pre-placement  physical 
required. 

Competitive  salary  and  excellent 
benefit  package.  Interested  candidates 
should  send  their  resume  to:  Human 
Resources,  The  Modesto  Bee,  P.O.  Box 
3928,  Modesto,  CA  95352,  or  fax: 
(209)  578-2095,  via  e-mail: 
LBrooks@ModBee.com.  Equal 
Opportunity  Employer. 


E&P’s  Classified 

- ►  ^ - 

The  newspaper 
industry’s  meeting 
place. 

(212)  6754380 


_ MARKETING _ 

MARKETING  DIREaOR 
The  Lubbock  Avalanche-Journal,  a 
division  of  Morris  Communications  Cor¬ 
poration,  a  65,000  daily,  75,000 
Sunday,  is  seeking  a  Marketing 
Director  to  lead  our  six-person  market¬ 
ing  department. 

We  are  looking  for  a  unique, 
motivated  individual  with  experience  in 
new  business  development,  strategic 
alliances,  research,  promotion  and 
NIE.  Demonstrated  leadership  in  staff 
development  and  community  relations 
is  essential.  This  position  answers  to  the 
Publisher  and  is  part  of  our  senior 
management  team. 

We  offer  a  challenging  growth  position 
in  a  successful,  growing  mid-sized  fam¬ 
ily-owned  media  company,  and  a 
great  place  to  live  in  West  Texas. 

Send  letter,  resume  and  salary  history 
to: 

Lubbock  Avalanche- Journal 
Attention:  Karen  McManus 
Marketing  Director  Search 
P.O.  Box  491 
Lubbock,  TX  79408 

MARKETING  RESEARCH  ANALYST 
The  Oregonian,  a  Newhouse  paper 
located  in  Portland  OR,  is  looking  for  a 
Marketing  Research  Analyst.  The 
Oregonian  is  the  largest  daily  in  the 
Pacific  Northwest  and  serves  a  pre¬ 
mier,  expanding  growth  market  with 
daily  circulation  of  349,193  and  Sun¬ 
day  circulation  of  445,293. 

The  job  requires  an  analytical  mind, 
marketing  expertise  and  the  ability  to 
communicate  effectively  in  group  set¬ 
tings.  Knowledge  of  Word  for  Win¬ 
dows,  Excel,  Access  and  statistical 
programs  like  SPSS  is  required.  Can¬ 
didates  will  have  two  years  recent 
research  analyst  experience.  A  college 
degree  with  troining  in  morketing  and 
market  research  is  preferred. 

Competitive  salary,  bonus,  excellent 
benefits.  Mail  cover  letter,  resume  and 
references  by  August  23,  1 997  to; 

Human  Resources  Department 
THE  OREGONIAN 
1 320  SW  Broadway 
Portland,  OR  97201 

SENIOR  RESEARCH  ANALYST 

Increased  demand  for  primary  and 
secondary  research  by  staff  and 
advertisers  has  stretched  our  small 
research  department  to  the  limit.  The 
Fort  Worth  Star-Telegram  is  a  growing 
Top  50  newspaper  in  the  Dallas/Fort 
Worth  market  and  one  of  the  new 
Knight-Ridder  papers.  If  you  have  4-7 
or  more  years  of  media  or  consumer 
research  experience  including  analysis 
and  presentation  --  with  extensive 
experience  in  use  of  Powerpoint  or 
other  presentation  software  -  we  could 
use  your  skills.  Graduate  work  or 
degree  is  preferred.  Salary  com¬ 
petitive.  Send  resume  and  salary  needs 
to  Gary  R.  Kromer,  director  of 
research.  Fort  Worth  Star-Telegram, 
P.O.  Box  1870,  Fort  Worth,  TX  76102 
or  E-mail  to  grkromer@startext.net. 
Deadline  is  August  22. 


_ PHOTOGRAPHY _ 

MIDWEST  Monday-Saturday  PM, 
20,000  circulation,  looking  for  experi¬ 
enced  photographer.  Experience  may 
be  in  form  of  solid  internship.  You'll 
handle  assigned  shots,  enterprising, 
developing  b&w  and  color.  Send  clips 
and  resume  to  Joyce  McCullougn, 
NewsTribune,  426  Second  Street,  La 
Salle,  IL61301. 

PHOTOGRAPHY  DIREaOR 
The  Courier-Post,  a  seven-day  Gannett 
metro  newspaper  in  the  competitive 
Philadelphia-South  Jersey  market,  is 
seeking  a  creative,  motivated,  high- 
energy  leader  for  our  1  1  -member 
photo  department.  We  are  looking  for 
a  professional  who  can  motivate  a 
talented  photo  staff,  edit  photos,  pro¬ 
duce  a  compelling  photo  report,  and 
serve  as  the  department's  chief 
administrator.  Please  send  resume, 
work  samples  and  salary  requirements 
to  William  C.  Hidlay,  managing  editor, 
Courier-Post,  P.O.  Box  5300,  Cherry 
Hill,  NJ  08034.  The  Courier-Post  is  a 
Gannett  Newspaper  and  an  Equal 
Opportunity  Employer. 

PRESSROOM 

DIGITAL  ILLUSTRATOR 
Fast-paced,  rapidly  growing  company 
seeking  a  digital  illustrator.  Must  be  a 
natural  collaborator  and  hove  excellent 
communications  skills.  Detailed  render¬ 
ing  skills  required.  Must  hove  experi¬ 
ence  with  Adobe  Illustrator,  Freehand 
and  Photoshop.  Must  be  self-starter 
and  able  to  rapidly  visualize  ideas. 
Benefits  to  include  health  and  life 
insurance,  401  (k),  paid  vacations  and 
relocation  plan.  Experienced  candi¬ 
dates  please  send  resume  and  art 
examples  to  Illustrator  Search,  Root 
Learning,  810  W.  South  Boundary,  Per- 
rysburg,  OH  43552.  Telephone:  (419) 
874-0077. 


PRESSROOM  SUPERVISOR 

The  San  Jose  Mercury  News  is  looking 
for  a  pressroom  supervisor  with  Offset 
Pressroom  experience.  Must  have 
experience  as  a  manager/supervisor 
working  in  a  newspaper  production 
atmosphere.  Ability  to  establish  rap¬ 
port  with  pressroom  employees,  other 
department  managers.  Solid 
interpersonal  skills.  Good  organiza¬ 
tional  ability.  Ability  to  manage  several 
projects  at  one  time.  Must  be  flexible  in 
work  hours.  Must  have  good  writing 
skills  for  report  preparation.  Some  PC 
knowledge  desired. 

Willingness  to  contribute  to  prod¬ 
uctivity  and  quality  improvements 
through  additional  education  and  train¬ 
ing.  Must  be  able  to  create  and  sustain 
an  atmosphere  of  cooperation  and  job 
satisfaction  through  employee  involve¬ 
ment.  Ability  to  analyze  and  trou¬ 
bleshoot  mechanical  and  personnel 
problems. 

Send  resume  and  salary  requirements 
to: 

Attn:  Human  Resources 
San  Jose  Mercury  News 
750  RIdder  Park  Drive 
San  Jose,  CA  951 90 
(RE:  Pressroom  Supervisor) 

Equal  Opportunity  Employer 

A  Knight-Ridder  Newspaper 


_ PRESSROOM _ 

GOSS  SC  Press  Operator  with  trimmer 
experience.  Fox  resume  to  (605)  335- 
6873  or  call  (605)  339-3633. 

PRESSROOM  FOREMAN 
Immediate  opening  for  working  press 
foreman  for  a  9  unit  Goss  Urbonite 
press.  Minimum  5  years  Urbanite 
experience,  quality  conscious  leader 
with  strong  mechanical  ability.  Com¬ 
petitive  salary  and  excellent  benefits 
package.  Excellent  quality  of  life,  low 
cost  of  living,  on  the  gulf  coast  of 
Mississippi.  Send  resume  to  Michael  L. 
Bugner,  production  director.  The 
Mississippi  Press,  P.O.  Box  849, 
Pascagoula,  MS  39568-0849. 

PRODUCnON/TECH 

PLANT  MANAGER 

Notional  Inserting  Systems,  Inc.  is  look¬ 
ing  for  a  highly  motivated  individual  to 
manage  its  Allentown  PA  inserting 
facility.  Candidate  should  possess  the 
following: 

*Exceptionol  organization  skills 
•Able  to  manage  &  motivate  people 
•Minimum  5-7  years  packaging/ 
mailroom  management  experience 
•Mechanical  expertise,  including 
strong  knowledge  of  a  variety  of 
packaging/ mailroom  equipment 
•Ability  to  adhere  to  strict  deadlines 
while  providing  quality  customer 
service 

•Strong  computer  skills 

•Financial  planning  &  expense  control 

experience 

Please  forward  resume,  including 
references  and  solary  history  to: 
Donald  Curley,  National  Inserting 
Systems,  Inc. ,  734  Roble  Road,  Allentown, 
PA  18103. 

PRODUaiON  DIREaOR 
We  are  seeking  a  “hands-on"  individ¬ 
ual  with  a  minimum  of  5  years  man¬ 
agement  experience  in  press  and  pre¬ 
press.  We  print  two  daily  newspapers 
along  with  commercial  jobs  on  a  9-unit 
Goss  Urbanite  press.  Prepress  work  is 
on  a  Mac-based  system  tor  od  make¬ 
up  and  a  PC-based  pagination  system 
for  editorial  and  classified.  We  max¬ 
imize  use  of  full  color  on  all  products 
and  handle  over  80  million  inserts 
utilizing  new  GMA  SLS  inserting 
equipment.  As  the  director,  you  will  be 
responsible  for  balancing  quality  work 
with  on  time  performance  while  con¬ 
taining  costs.  Experience  managing  a 
union  environment  would  be  o  plus. 
Quality  of  life  in  this  Zone  1  area  is 
top-notch.  Easy  ocean  or  mountain 
access.  Close  to  major  cities.  Our 
company  is  a  fast-growing,  publicly 
traded  newspaper  company  offering  a 
solid  future  and  an  excellent  starting 
salary  and  benefit  package.  Send 
resume  with  salary  requirements  to  Box 
08252,  Editor  &  Publisher. 

PROGRESSIVE,  growing  small  news¬ 
paper  group  seeks  Production  Man¬ 
ager  for  its  central  printing  facility  with 
12  unit  G/C.  Good  salary,  bonus 
potential,  and  excellent  benefits 
package.  Send  qualifications  to  Mike 
Brown,  Community  Publishers,  Inc., 
P.O.  Box  1 049,  Bentonville,  AR  7271 2. 
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CLASSIFIED  ADVERTISING  RATES 


Foreign/Positions  Wanted  advertisers  must  pre-pay. 
Effective  January  1, 1997 


LINE  ADS 

1  week-$9.05  per  line 

2  weeks-$8.00  per  line,  per  issue. 

3  weel(s-$7.00per  line,  per  issue. 

4  weeks-$6.05  per  line,  per  issue. 

Add  Si 2.00  per  insertion  for  box  sen/ice. 
Count  os  on  odditional  iine  in  copy. 


POSITIONS  \MLNTED 

1  week-$4.50  per  iine 

2  weeks-$3.80  per  Hne,  per  issue. 

3  weeks-$3.)5  per  Hne,  per  issue. 

4  weeks-  $2.90  per  iitte,  per  issue. 

Add  $6.00  per  insertion  for  box  senrice. 
Count  os  on  odditionol  line  in  copy. 


SHAWN  OLSON/CAM/ext.170  HAZEL  PREUSS/ASST.CAM/ext.  171 

Count  approximately  34  characters  and/or  spaces  per  line. 

3  lines  minimum.  NO  ABBREVIATIONS. 

Deadline:  Every  Tuesday,  12  noon  (ET)  for  Saturday's  issue. 

DISPL/y  CLASSIFIED 

The  use  of  borders,  boidtoce.  illustrations,  logos,  etc.,  on  clossified  o<Js  charged 
the  following  rates  pet  column  inch,  per  insertion:  1  time,  $105:  2  to  5  times,  S100 
6  to  13  times,  $95;  14  to  26  times  $90:  27  to  52  times  $85, 

DEADLINE:  8  days  prior  to  publication  date. 

Contract  rates  available  upon  request. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 


Name _ 

Company _ 

Address _ 

City _ 

State _ 

Zip _ 

Phone _ 

Classification  _ 

Authorized  Signature _ 

No.  of  Insertions: _  Amount  Enclosed:  $ 

Copy: _ 


POSITIONS  WANTED 


ADMINISTRATIVE _ 

EXPERIENCED  PUBLISHER/CEO  with 
proven  success  record  seeks  Zone  5 
position.  Knowledgeable  in  all  facets  of 
the  newspaper  business.  Experience 
includes  Mid-size  dailies,  weeklies, 
small  dailies  -f  group  publishing.  Reply 
to  Box  08233,  Editor  &  Publisher. 

HANDS-ON  PUBLISHER:  Sfrona  P&L, 
editorial  of  weeklies,  small  dailies, 
niche  publications.  Sunny  Zones.  Call 
Ralph  Montgomery  at  (941 )  756-673 


_ CIRCULATION _ 

CIRCULATION  MANAGER  with  twenty 
years  experience  seeks  position  on 
mid-sized  daily.  Strong  bockground  in 
marketing,  computerization,  budget¬ 
ing,  and  increasing  revenue.  Contact 
Roger  Polmer  (605)  668-9203. 


EDITORIAL 


AGGRESSIVE  western  news  service 
seeks  projects.  Zones  7-9.  Web  site: 
hffp://netnow.micron.net/-iinnews/ 
Contact  Dave  Goins,  Idaho  Indepen¬ 
dent  News,  (208)  336-2870  and/or 
i  innews@micron .  net 


EXPERIENCED  JOURNALIST  seeking 
freelance  assignments  in  feature,  news, 
travel.  Flexible  schedule,  ready  to 
travel  anywhere  at  a  moments  notice. 
Call  Rob  Langley  at  (203)  255-6735 
ore-mail:  Rlongley1@aol.com 


_ EDITORIAL _ 

EXPERIENCED,  award-winning 
medical  journalist  seeking  free¬ 
lance  assignments.  Call  Maureen  P. 
Sangiorgio  @  (610)  965-7235,  e-mail: 
Got2BFIl@aol.com. 


JOURNALIST,  39.  Will  relocate  any¬ 
where  in  lower  48.  Bachelor's  from 
State  University.  Intern  with  Los 
Angeles  Times,  reporter  for  Scripps 
Howard  papers  and  regional  wire  ser¬ 
vice.  News  photography  experience. 
Write/edIt  on  TELERAM  and  Compu- 
graphic  computer  systems.  Have 
worked  all  three  shifts  in  press  room  at 
Los  Angeles  police  headquarters.  Reply 
to  Box  08251 ,  Editor  &  Publisher. 

INFORMATION  SYSTEMS 

PROGRAAAMING  MANAGER 
Over  1 2  years  of  experience  with  Col- 
lier-Jackson  Advertising  and  Circulo- 
tion  systems.  Self-starter  with  superior 
organizational  and  motivational  skills. 
HP,  VAX  and  Sll.  Looking  (or  growth 
into  client/server.  Reply  to  Box  d8235. 
Editor  &  Publisher. 


TRAVEL  WRITERS  WANTED 


TRAVEL  photographer  seeks  vrriters! 
For  magazines,  newspapers,  books! 
Free  travel!  Jeff  (973)  575-1005. 


He  that's  cheated  twice  by  the  same 
man  is  an  accomplice  with  the  cheater 

Thomas  Fuller 


International 
Year  Book 

To  order  your  copy, 
contact  EfifP  Circulation 
Department  at  (212)  675-4380” 


AiKiiisT  9, 1S>97 


htt  p  ;//www.  mediainfo  .com 


Editor  &  PlFBUSHER  47 


SHOP  TALK  AT  THIRTY 


BY  ALAN  BAKER 


Hong  Kong  Becomes  Focus 
Of  Maine  Weekly  Paper 


Maine-built  cupper 

ships  were  a  familiar 
sight  in  Hong  Kong 
hartwr  from  the  mid- 
1850s  to  1900,  so  the 
opportunity  to  have  an  exclusive 
account  of  the  handover  on  July  1  was 
too  good  an  opportunity  to  pass  up, 
even  for  a  country  weekly  with  a  circu¬ 
lation  of  about  1 1,000. 

Late  last  winter,  I  had  a  phone  call 
one  evening  at  home  from  a  young 
reporter, John  Boit,  who 
had  worked  at  our 
newspaper  in  1995  and 
1996  as  a  beginner 
fresh  out  of  Harv'ard 
University.  Friends  in 
Hong  Kong  had  invited 
Boit  to  come  for  the 
historic  handover. 

Would  we  pay  his  $1,100  air  fare  to 
Hong  Kong  in  exchange  for  a  firsthand 
report? 

With  a  place  to  stay  and  a  week’s 
vacation  available,  Boit  proposed  to 
request  a  short  leave  from  his  regular 
reporting  job  at  a  Massachusetts  daily 
(whose  editors  had  decided  against 
sponsoring  the  trip). 

Since  coastal  Maine  had  been  actively 
involved  in  the  China  trade  in  the  last 
century,  it  seemed  too  gcxxl  an  oppor¬ 
tunity  to  pass  up. 

To  help  our  readers  understand  the 
sudden  transition  in  their  local  weekly 
from  town  and  country  news  to  foreign 
news,  Boit  agreed  to  prepare  a  three- 
part  series,  leading  off  with  a  back¬ 
grounder  on  Hong  Kong  and  the  signifi¬ 
cance  of  the  handover,  followed  the 
second  week  by  pieces  on  Maine’s  con¬ 
nection  to  Hong  Kong,  then  wrapping 
up  the  third  week,  in  our  issue  of  July 
3,  with  his  reports  filed  by  fax  from 
Hong  Kong  on  his  excursions  around 
the  city,  the  people  he  had  met  and 
observed,  and  the  ceremonies  he  had 
attended. 

Boit  grew  up  in  a  small  Maine  town 
not  far  from  Ellsworth  —  his  father 
recently  retired  as  president  of  the  bank 


Baker  is  publisher  of  the  Ellsworth 
(Maine)  American. 


across  the  street  from  this  newspaper. 
From  his  earlier  work  with  us,  including 
a  memorable  three-part  series  on  deep- 
sea  lobstering,  we  were  confident  read¬ 
ers  would  find  Boit’s  reports  com¬ 
pelling. 

Early  in  April,  we  obtained  his  press 
credentials  from  the  officials  in  Hong 
Kong  handling  arrangements  for  the 
8,000  media  representatives  expected. 

(I  suspect  the  Ellsworth  American  was 
the  smallest  newspaper  represented.) 

Boit  used  his  spare 
time  during  the  spring 
reading  up  on  China 
and  Hong  Kong,  visiting 
museums,  both  in 
Massachusetts  and  here 
in  Maine,  and  surfing 
the  Internet  to  learn 
more  about  the  China 
trade  connection.  And  he  chased  down 
every  lead  we  were  able  to  provide  on 
Maine  businesses  currently  exporting  to 
China  and  Hong  Kong. 

As  planned,  the  coverage  was 
announced  to  our  readers  on  June  12, 
and  the  series  kicked  off  on  June  19. 
Then  the  fun  really  commenced. 

After  reading  the  June  19  pieces,  a 
local  trade  consultant  called  the  same 
day  to  say  that  on  a  recent  trip  to  Hong 
Kong  he  had  sold  the  head  chef  4,000 
frozen  lobsters  to  be  served  as  the  first 
course  at  the  handover  feast,  and  he 
had  shipped  another  4,000  frozen 
Maine  lobsters  for  other  handover  par¬ 
ties. 

This  tip  provided  Bcjit  with  the  new 
lead  for  his  June  26  story:  “When  Hong 
Kong’s  28th  and  final  governor  sits 
down  to  his  last  official  meal  before  the 
British  colony  reverts  to  Chinese  rule, 
he’ll  be  eating  a  Maine  lobster  plucked 
from  the  waters  of  Penobscot  Bay.” 

Boit  also  wntte  about  another  Maine 
exporter  who  ships  260  million  brown 
eggs  a  year  to  Hong  Kong  from 
Portland.  He  wound  up  the  piece  on 
Maine’s  current  trade  with  Hong  Kong 
and  China  with  a  quote  from  Maine’s 
governor,  Angus  King:"  ‘My  goal  is  to 
get  the  Chinese  htxiked  on  blueberry 
muffins.  If  every  Chinese  person  gets 
up  in  the  morning  and  has  a  blueberry 


muffin,  Maine’s  economic  pn)blems  are 
solved,’  King  said,  only  half  joking.” 

A  second  kK'al  reader  e-mailed  to  put 
Boit  in  touch  with  his  brother  (who 
happens  to  be  president  of  the 
American  Chamber  of  Commerce  in 
Hong  Kong). 

Boit’s  final  reports  from  Hong  Kong 
appeared  in  our  issue  of  July  3,  together 
with  prints  from  film  he  had  shot  the 
previous  week  and  air  freighted  back. 

A  l<x:al  CBS  television  affiliate  fea¬ 
tured  the  series  on  several  news  ,shows, 
taping  an  interview  with  Boit  when  he 
first  arrived  in  Hong  Kong,  then  con¬ 
ducting  a  live  interview  on  their  news 
show  the  evening  of  June  30  Only  1  in 
Hong  Kong)  after  the  ceremony. 

We  estimate  that  street  sales  were  up 
8%  to  10%  for  the  three  issues.  That’s  a 
bonus  of  about  1 ,500  copies  sold,  this 
time  of  year.  And  we  have  received 
numerous  compliments,  and  comments 
from  readers  intrigued  by  the  trade 
connections  spanning  two  centuries. 

It  isn’t  often  that  a  country  weekly 
gets  to  report  firsthand  on  an  interna¬ 
tional  event  of  such  historical  signifi¬ 
cance.  So  we  are  grateful  for  the  oppor¬ 
tunity,  and  especially  proud  of  the 
splendid  reporting  by  our  temporary 
“foreign  correspondent.” 


Moody's  refines 
bond  ratings 

MOODY’S  INVESTORS  SERVICE 
announced  a  refinement  of  the 
bond  rating  symbol  Caia  category  to 
include  modifiers  1 , 2,  and  3  on  all  long¬ 
term  ratings  with  the  exception  of  U.S. 
municipal  debt  ratings. 

The  modifiers  will  help  distinguish 
the  relative  risk  between  different  types 
of  credits  within  this  growing  category. 
This  change  will  also  affect  about  2(X) 
outstanding  C>aa  ratings  on  debt  totaling 
$21.5  billion. 

The  rating  definition  for  the  symbol 
Caa  is:  “Bonds  which  are  of  ptxtr  stand¬ 
ing.  Such  issues  may  be  in  default  or 
there  may  be  present  elements  of  danger 
with  respect  to  principal  and  interest.” 


Sends 
reportet' 
to  cover 
historic  event 
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3rd  Annual  I 

Directory  of 
\lnteracTive 
.Products  & 
J  Services 


Where  are  newspapers  getting  the 
equipment,  advice  and  services 
needed  to  establish  and  maintain  effec¬ 
tive  interactive  services?  This  3rd  Annual 
Directory  of  Interactive  Products  and 
Services  includes  comprehensive  list¬ 
ings  by  company,  business  type,  service 
category,  and  specific  service.  Online, 
audiotex,  CDs,  fax  services;  hardware, 
software,  consulting,  developing,  train¬ 
ing;  art  direction,  producing  ads,  provid¬ 
ing  content;  and  much,  much  more  .... 


There s  no  doubt,  color  in  newspa¬ 
pers  works.  It's  not  only  wanted, 
but  demanded  by  both  readers  and 
advertisers.  This  special  section  is  for 
everyone  -  production,  marketing,  edito¬ 
rial  -  working  on  how  to  print  more 
color,  print  color  better,  and  use  color 
more  effectively.  We'll  look  at  the  tech¬ 
nology,  application  and  marketing  of 
color  in  newspapers. 


re  effectively.  We'll  look  at  the  tech-  11^  |V  |  yx  ^ 

Dgy,  application  and  marketing  of  III  I  wW  w 

September  27 

...all  part  of  your  regular  Editor  &  Publisher  subscription. 


Take  advantage  of  the  targeted  readership  and  long  shelf  life  of  special  issues  and  directories.  Supplement  your  regular 
E&P  schedule;  reserve  space  today! 


3rd  Annual  Directory  of  Interactive  Products  &  Services 

Space  Deadline:  August  15 
Material  Deadline:  August  22 


•  Color  in  Newspapers 

Space  Deadline:  September  9 
Material  Deadline:  September  16 


Call  E&P  V.P.  of  Advertising  Mike  Dardano  at  (212)  675-4380  ext.  155  or  your  local  E&P  representative. 


Full  Page . $3,800 

2/3  Page  . $2,965 

1/2  Page  . $2,240 

1/3  Page  . $1,600 

1/4  Page  . $1,330 

...or  your  E&P  contract  rate  applies. 


Spot  color,  per  color,  per  page,  extra  $605 
Facing  page,  same  color,  extra  $420 
Four-color  process  space  artd  color  charge: 

One  page,  $5,165;  Two-page  spread,  $9,545 
(based  on  one-time  space  rate) 


Sales  Offices 

New  York  (212)  675-4380  Fax  (212)  929-1259 
Chicago  (312)  641-0041  Fax  (312)  641-0043 
San  Francisco  (510)  888-9640  Fax  (510)  386-4095 


Abitibi-Consolidated 

Ronald  Y.  Oberlander,  Operating  Chairman,  and  James  Doughan, 
President  and  Chief  Executive  Officer  of  Abitibi-Consolidated,  are 
pleased  to  announce  the  following  senior  management  appointments. 


Denis  Bourbeau 

Director,  Information 
Technology 


Jean-Claude  Casavant 

Senior  Vice-President, 
Organizational 
Leadership  and 
Innovation 


Patrick  Crowiey 

Executive  Vice-President  and 
Chief  Financial  Officer 


Mike  Dudgeon 

Senior  Vice-President 
and  President,  Abitibi- 
Consolidated 
Groundwood  Sales 


Marcel  Matteau 

Senior  Vice-President, 
Labour  and  Industrial 
Relations 


Supro  Mukherjea 

Senior  Vice-President, 
Manufacturing 
Services 


Abitibi-Consolidated,  a  pre-eminent 
Canadian-based  company  in  the 
global  forest  products  industry,  was 
created  from  the  amalgamation  of 
Abitibi-Price  and  Stone-Consolidated 
on  May  30,  1 997.  One  of  the  world’s 
leading  manufacturers  and  marketers 
of  publication  grade  papers,  operating 
18  mills  throughout  North  America 
and  in  the  United  Kingdom,  Abitibi- 
Consolidated  is  uniquely  positioned  to 
compete  and  grow  in  international 
markets. 


Mike  Medline 

Vice-President, 
Investor  Relations 


Louison  Olivier 

Executive  Vice- 
President  and  President, 
Groundwood 
Operations  and  Sales 


Richard  Pickering 

Senior  Vice-President, 
Woodlands  and  Wood 
Products 


Paui  Planet 

Senbr  Vice-President 
and  Chairman, 
Bridgewater  Operations 
and  Sales 


Susan  Rogers 

Vice-President, 

Corporate 

Communication 


David  Schirmer 

Senior  Vice-President 
and  President,  Abitibi- 
Consolidated 
Newsprint  Sales 


Bill  Sheffield 

Jacques  Vachon 

Andre  Van  Hattum 

John  Weaver 

Executive  Vice- 

Senior  Vice-President, 

Executive  Vice-President 

Executive  Vice-President 

President,  Strategic 

Corporate  Secretary 

and  President,  Abitibi- 

and  President,  Nev/sprint 

Planning  and  Marketing 

and  Legal  Affairs 

Consolidated  International 

Operations  and  Sales 
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